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Where  Money  Is” 


It  was  good  advice  that  the  thrifty  Scot  gave  his  eligible  son: 
“Don’t  marry  for  money — but  go  where  money  is.” 

Advertisers  don’t  get  far  if  they  don’t  “go  where  money  is.” 
One  reason  why  The  Chicago  Daily  News  is  the  most  effective 
advertising  medium  in  Chicago  is  that  its  vast  circulation — 
400,000  daily  average — includes  the  great  majority  of  thrifty, 
financially  competent  households  of  Chicago  and  its  suburbs. 

These  households  read  The  Daily  News  w  ith  interest  and  confi¬ 
dence,  and  are  accustomed  to  look  to  it  for  buying  information 
and  guidance.  In  this  capacity  it  renders  them  a  most  complete 
service  for  in  volume  and  variety  of  display  advertising,  and  in 
numbers  and  scope  of  its  classified  advertising,  it  is  a  veritable 
directory  and  guide  to  whatever  offerings  of  sale  or  service 
the  market  affords.  Readers  appreciate  this  service  and  buy 
accordingly. 


The  Chicago  Daily  News 

First  in  Chicago 
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NO  STANDARDIZED  INTERTYPE  HAS  EVER  BECOME  OBSOLETE 


Did  you  see  this 
advertisement 
last  month  ? 


Mor^  Records  Broken 


Intertype  sold  more  machines  during  the  first  FIVE  months  of 
1925  than  in  any  similar  period  of  the  Corporation's  history. 


Standardized 


INTERTYPE 


Executive  Offices 
Netv  York 


TRADE  MARK 


1440  Broadway  at 
40th  Street 


NEW  YORK  CHICAGO  MEMPHIS  SAN  FRANCISCO  BOSTON  LOS  ANGELES  LONDON 


“My  wife  Has  left 
bed  and  board” 


^  That  is  a  terrible  moment  in  any  man’s  life — the  day  his  wife 
leaves  and  he  is  forced  to  advertise.  Perhaps  he  is  angry. 
At  any  rate,  he  wants  to  be  sure  that  he  is  no  longer  held 
responsible  for  her  bills. 

^  Wdiat  paper  shall  he  use  to  proclaim  his  woe  to  all  the 
w  orld  ? 

qin  Baltimore  there  is  only  one  answer  to  that  question. 
The  Sunpapers,  of  course! 

^  The  credit  men  read  The  Sun.  And  the  merchants,  the 
retailers,  modistes,  and  seamstresses,  landlords  and  divorce 
attorneys,  judge  and  jury — every  one  w  ith  whom  his  w  ife 
might,  by  any  chance,  have  dealings. 

^  And  that’s  the  paper  in  w  hich  the  w  ise  manufacturer  wall 
advertise — the  paper  that  people  run  to  when  they  want 
to  advertise  personally. 

Average  Net  Paid  Circulation  for  May ^  1925 
Daily  (M.&E.)  .  .  244,862 

Sunday .  185,525 


JOHN  B.  WOODWARD 
110  E.  42d  Street,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Ave.,  Chicago 
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Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 


Baltimoreans  Dont  Say  ''Newspaper;"  They  Say  "SUNpaper*' 
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Railroads,  Steamships- 
Do  Philadelphians  Travel 
On  Your  Lines? 

Is  your  line  content  with  fixed  traffic  or  does  it  reach  out  for  increased 
volume? 

Summer  or  winter  the  railroads  and  steamships  transport  many  thous¬ 
ands  of  Philadelphians  on  vacation  and  pleasure  trips  to  the  four  quarters 
of  the  globe. 

The  regular  traveler  is  a  fixed  quantity;  he  knows  where  he  wants  to 
go  and  how  to  get  there. 

I'he  vacation  or  pleasure  traveler  has  to  be  educated  to  want  to  go  to 
places  and  to  be  told  how'  to  get  there. 

Dominate  Philadelphia 

Oeate  maximum  impression  at  one  cost  by  concentrating  in  the  news¬ 
paper  “nearly  everybody”  reads — 

ak  akniiw 


PHILADELPHIA’S  NEWSPAPER 


^  “In 
Philadelphia 

nearly  everybody  reads 

JheBuUetiii^ 


518,357 


copies 
a  day 


Average  daily  net  circulation  for  the  year  ending 
December  31,  1924. 

The  circulation  of  The  Philadelphia  Bulletin  is  the 
largest  in  Philadelphia  and  is  one  of  the  largest  in  the 
United  States. 


NEW  YORK 

811  Park-Lexington  Bldg., 

(16th  Street  and  Park  Avenue) 


CHICAGO 

Verree  &  Conklin,  Inc., 

28  East  Jackson  Boulevard 


DETROIT 

C.  I,.  Weaver,  Verree  &  Conklin,  Inc., 
117  Lafavette  Boulevard 


SAN  FRANCISCO 

Thomas  L.  Emory,  Verree  &  Conklin.  Inr. 
681  Market  St. 


KANSAS  CITY,  MO. 

C.  .1.  Edelmann,  Verree  &  Conklin,  Inc., 
IKM)  Davidson  Bldg. 
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Unable  To  Tell  Sales  Story,  Radio  Is 
Doomed  As  Advertising  Aid 

Prohibition  of  Direct  Appeal  to  Hearers  Strikes  From  Advertisers’  Hands  Best  Tools  of  His  Craft — 
Valuable  Only  as  Supplementary  Medium,  Analysis  by  Logic  Shows 


W  HEN  the  executives  of  WEAF  an- 
”  nounced  that  a  link-up  plan  was  now 
ready  whereby  about  a  dozen  or  more 
stations  from  the  Atlantic  almost  to  the  | 
Rockies,  were  to  be  connected  up  for  ' 
broadcasting  purposes — with  a  “circula¬ 
tion''  of  about  12,()00,(XX)  listeners-in — the 
saj'c  was  dilinitely  thrown  down.  Radio  ' 
broadrast  advertising  as  a  national  ad-  ' 
vertising  factor  on  a  large  scale,  with 
formidable  backing,  is  definitely  here.  It 
will  re(|uire  reckoning  with  and  test,  with 
a  seriousness  not  everywhere  accorded  it. 

Let  us  take  it  with  such  seriousness, 
and  at  the  same  time  not  understand  such 
seriousness  to  be  either  commendation  or 
disapproval  of  it  as  a  medium.  The 
medium  is  obviously  under  trial,  and 
equally  obviously  operating  under  dif¬ 
ficulties  which  must  not  be  sneered  at  as 
a  disparagement  of  the  medium.  When 
posters  and  street  car  cards  were  first 
prcqio-sed  as  advertising  mediums  there 
were  carpings  and  sneers.  We  do  not 
yet  know  whether  radio  broadcasting  is 
a  genuinely  suitable,  effective,  flexible 
advertising  medium.  Anyone  who  says 
it  is  no  goocl,  or  anyone  who  says  it’s  the 
revolutionizing  new  world-lieater  as  a 
medium,  is  just  fanning  the  air  with 
words. 

The  facts  about  the  situation  are  pretty 
well  known,  hut  the  full  losiic  of  these 
facts  appear  not  to  be  appreciated.  Radio 
broadcast  advertising  has  been  going  on 
since  the  first  year  of  broadcasting. 
\Ve've  all  tuned  in  and  out  of  talks  on 
why  we  should  eat  more  cranberries  or 
sauerkraut  or  what  not ;  or  listened  to 
entertainers  put  on  with  a  selling  idea. 
Radio  broadcast  advertising  is,  therefore, 
apparently  Ziuth  us  to  stay,  since  it  has 
been  licre  practically  from  the  beginning, 
and  is  growing  almost  as  lustily  as  the 
radio  field  itself.  To  cavil  about  its  be¬ 
ing  here  is,  to  say  the  least,  a  little  late, 
and  in  all  likelihixMl,  quite  futile. 

To  realize  how  completely  radio 
broadcast  advertising  has  dug  itself  in, 
just  liMik  at  the  situation  abroad.  Al- 
|hougli  we  are  supposed  to  be  speedier 
in  advertising  matters  than  Europe,  it 
IS  astonishing  to  learn  that  in  half  a  dozen 
r.uroiR'an  countries,  stations  are  being 
huilt  ill  rapid  succession,  and  that  a  kiml 
of  interiiational  broadcasting  trust — the 
British  Broadcasting  Company — is  very 
busy  getting  government  concessions  in 
various  countries ;  and  commercial,  or 
advertising  form  a  vital  part  of  the  pro- 
gisition.  In  Italy,  for  instance,  the 
British  company  is  forming  a  subsidary 
ciimpaiiy,  and  the  deal  is  all  signed 
whereby  half  the  revenue  received  from 
broadcasting  advertising  is  to  be  shared 
by  the  Italian  government.  The  deal  calls 
for  not  one  but  a  series  of  stations;  in 
•act  it  appears  to  be  a  stipulation  of 
Kovernments  in  various  countries  that 
commercial  companies  securing  broad¬ 
casting  concessions  must  erect  a  chain  of 
stations  and  share  the  advertising  re- 
This,  in  spite  of  the  fact  that 
tadio  set  owners  are  reipiired  to  take 
'u.*  ^  license,  revenue  from  which  is 
stared  by  the  broadcasting  companies  and 
tne  governments.  Spain,  Holland,  Bel- 


By  J.  GEORGE  FREDERICK 


gium,  Czechoslovakia,  and  other  countries 
are  lK*ing  organized  in  this  way. 

The  logic  of  such  facts  is  that 

I’RorosiTiox  I.  Ratlio  hrotulcast  lui- 
z’ertisiii}'  is  iiiezhtahle,  unhersal  and  al¬ 
ready  estahlished. 

To  grant  this  much  is  cold-blocKled 
logic ;  but  to  grant  more  is  to  fool  with 
opinion  and  theory.  There  are  many 


turns  at  present  regarded  a.s  excellent, 
are  really  small  and  insi^inificant 

in  comparison  to  the  situation;  and  that 
when  radio  settles  down  to  a  standard 
equipment  basis,  minus  the  present 
‘‘tliriir’  and  when  the  air  is  crowded  with 
advertising,  the  returns  from  radio  ad¬ 
vertising  will  lie  Ixdow  tlie  standard  of 
feasability. 


WHY  RADIO  FAILS  AS  BIG  AD  MEDIUM 

is  not  innl  never  will  be  a  ‘‘big’*  atlvertising  medium  for 
it  cannot  do  real  selling  work,  aeeonling  to  J.  George  Fred¬ 
erick.  writer  of  the  caeomjianying  article,  wrhicb  EDITOR  & 
PI  BLISHER  believes  to  be  the  most  lucid  aiul  concise  prewm- 
lation  of  the  subject  yet  matle.  Mr.  Frederick’s  conclusion  was 
arrived  at  tbrougli  logic,  with  propositions  drawn  from  an  ac¬ 
curate  knowledge  of  the  facts  of  the  situation. 

Starting  with  the  proposition  that  broadcast  advertising  is  in¬ 
evitable,  universal,  and  already  established,  Mr.  Frederick  impar¬ 
tially  analyzes  it  as  a  medium. 

He  finds  the  following  arguments  against  it: 

1.  Broadcast  advertising  is  brought  to  the  notice  of  a  miscel¬ 
laneous  audience.  , 

2.  It  is  done  at  a  time  when  the  public  is  unprepared  and 
perhaps  unwilling  to  consider  advertising. 

3.  It  can  only  feebly  and  inelTectively  tell  an  advertiser's  sales 
story. 

1.  It  does  not.  like  printed  advertising,  take  its  logical  place 
“next  to  reading  matter,”  but  eclipws  all  else  coming  from  the 
station  for  the  time  being,  and  definitely  antagonizes  the  public, 
as  well  as  belittles  advertising  as  a  principle. 


.\mcrican  iirm.s  who  have  spent  money 
on  radio  and  been  uiisatisticd,  and  others 
who  feel  their  investment  is  well  justi¬ 
fied.  To  quote  either  types  of  such  ad¬ 
vertisers  would  only  confuse  the  issue 
further.  It  is  easily  understandable  that 
some  forms  of  radio  advertising,  some 
products,  some  specific  occasions,  must 
liavc,  and  did  have,  results.  Hut  reason¬ 
ing  the  thing  out.  it  is  hard  to  see  why 
t>erfectly  astounding  results  were  not 
secured,  when  it  is  remembered  that  ad¬ 
vertising  is  being  put  on  the  air  at  a 
time  when  radio  is  a  novelty  engrossing 
people  more  deeply  than  will  Ik‘  tin-  case 
in  years  to  come ;  and  at  a  time  when 
there  is  a  minimum  of  cuh'ertising.  In¬ 
deed,  the  public  today  scarcely  knows 
there  is  radio  broadcast  advertising.  Tin- 
situation  is  comparable,  let  us  say,  to 
a  newspaper  which  has  worked  up  a 
tremendous  circulation  on  a  unique  edi¬ 
torial  appeal ;  say  the  Nezv  York 
Journal,  or  the  Netv  York  Daily  \etes. 
Then,  let  us  assume,  when  its  circulate m 
and  reader  interest  is  at  its  highest,  it 
decides  for  the  first  time  to  print  ad¬ 
vertising.  Why  shouldn’t  results  at  such 
a  time  be  enormous?  Viewed  in  this 
light,  it  may  logically  be  that  radio  re- 


We  are,  you  see,  reasoning  alxiut  this 
new  development,  as  we  must,  if  we  are 
to  see  straight.  It  cannot  be  denied  that 
new  nietho<l.s  of  selling  or  advertising  do 
arise,  and  must  be  correctly  appraised. 
We  have  seen  in  recent  years  the 
phenomenal  rise  of  the  “house-to-house 
canvassing’’  mixle  of  selling.  Half  a 
dozen  trade  jiapers  and  trade  associations 
are  busily  engaged  now  in  “fighting"  it. 
But  in  judging  all  such  new  minles  of 
selling  or  advertising,  it  is  often  entirely 
ncglecte<l  to  study  the  inherent  limita¬ 
tions  of  the  method.  A  jack-rabbit  can’t 
live  a  hundred  years ;  hut  an  elephant  can 
live  a  thousand  years.  The  question  al¬ 
ways  is,  what  is  the  nature  of  the  animal  ? 
In  the  case  of  the  house-to-house  selling 
methiKl,  there  arc  certainly  distinct  limi¬ 
tations.  It  was  fine  for  a  few  companies 
while  not  too  many  salesmen  were  rap¬ 
ping  at  Mrs.  Consumer’s  door.  But  when 
they  arrive  in  flocks,  as  they  do  now,  the 
method  begins  definitely  to  shrivel.  The 
inevitable  size  and  limitations  of  this 
methorl  are  now  disclosing  themselves. 
But  Ixfore  this  was  realized,  there  were 
panickly  doubts  in  some  quarters  whether 
we  were  all  going  hack  to  pack  peddler 
days. 


With  radio  broadcast  advertising,  the 
same  logic  applies.  To  learn  its  future, 
study  its  ikitiire.  We  need  not  be 
alarmed  that  it  exists,  shows  growth  and 
has  a  following.  So  did  Coue,  Reidt,  the 
efficiency  m<  wemeiit ;  aiul  so  <lid  the  moon 
as  a  would-be  smiffer-out  of  the  sun  on 
a  certain  cold  morning  not  long  ago. 
But  it  was  all  “a  phase’’  and  p;is.sed.  It 
is  isissible,  therefore,  to  .say  as 

I’koi’ositiox  II.  7'hat  radio  broad¬ 
cast  adz'ertising  has  yet  to  demonstrate 
its  general  soundness,  feasibility  and 
f>ermaneney  as  an  advertising  medium 
of  eonsequence 

Let  us  now  apply  logic  to  the  nature 
of  radio  broadcast  advertising,  and  at¬ 
tempt  to  get  beyond  and  bebiiid  the 
surface  elements,  which  are  alluring. 
What  do  we  find? 

We  find  that — speaking  in  terms  to  the 
advertising  profession — we  cannot  have 
regular  advertising  in  radio.  There  are 
no  “advertising  columns,’’  distinctly 
known  as  such;  radio  broadcast  advertis¬ 
ing  must  all  lx;  advertising  dres.sed  up 
and  disguised  almost  to  suffocation  and 
e.rtinction,  as  editorial  matter.  It  must 
either  be  a  general  “educational’’  talk,  or 
musicians  bearing  the  names  of  trade¬ 
marks  ;  “gold  dust  twins,”  etc.  “coming 
to  life’’  and  entertaining  the  public. 

Now,  whatever  anylxxly  says  for  or 
against  tlx-  effectiveness  of  this,  it  cannot 
be  denieil  that  such  a  methotl  of  adver¬ 
tising  at  once  strikes  out  of  the  ad¬ 
vertiser’s  hands  almost  all  the  tools  of  his 
craft.  It  reduces  advertising  to  in¬ 
nuendo;  to  delicate  little  hints,  clever 
tricks,  and  sheer  name-consciousness; 
except  when  you  can  protit  by  some  pure 
educational  slant, — which  may  profit  your 
comixtitor  equally.  The  Penn  Mutual 
Life  Insurance  Company  dropped  radio 
broadcast  advertising  because  of  these 
limitations;  and  many  others  have  never 
taken  it  up  because  of  them.  The  good 
broadcasting  stations  do  not  dare  as  yet 
at  least,  to  open  the  way  to  any  other 
than  the  kinds  of  advertising  above  de¬ 
scribed. 

Why  do  they  not  so  dare  ?  What  woukl 
happen  if  tlx'y  did  permit  adverti.sers  to 
talk  their  regular  advertising  copy,  which 
the  public  is  entirely  willing  to  read  in 
periodicals?  There  are  no  two  opinions 
alMiut  this:  radio  would  “come  a  cropper.” 
But  why?  The  answer  is  illuminating; 
The  public  has  for  years  been  taught  to 
“take  its  advertising  straight,”  to  give 
serious  attention  to  it,  and  to  despi.se 
those  who  masquerade  it  as  something 
else.  The  public  in.stinctively  reacts 
against  getting  advertising  from  radio ; 
even  if  it  is  called  advertising,  because 
it  takes  adz-erlising  ton  seriously  to  want 
to  get  a  nu're  bite  of  it  saiuhviehed  in 
between  a  rollicking  moment  of  face  or 
a  symphony  cmicert.  The  incongruity 
of  it  is  the  same  as  if  Ix-tween  the  acts 
of  a  play  or  concert  a  man  appeared  on 
the  stage  and  talked  about  how  you 
should  always  be  sure  to  buy  fioodyear 
Tires  for  your  car.  The  public  is  re¬ 
pelled  for  the  same  reasons ;  the  signi¬ 
ficant  reason  that  the  public  takes  adver- 

(Continued  on  page  4) 
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PRINTING  CRIME  NEWS  A  NECESSITY, 
PHILADELPHIA  M.  E.  DECLARES 

Elevating  Public  Taste  by  Suppression  Not  Editor’s  Duty,  He 
Holds,  but  Scores  Lurid  Treatment  of 
Scandal  and  Crime 


go  back  to  the  sandwich-board  principle  jects  covering  a  broad  range  of  material 
of  advertising,  now  hoary  with  age  and  including,  for  instance,  a  talk  by  Eliza- 
disdain.  beth  Weirich  on  clothing  and  textiles  for 

I  submit  that  radio  broadcasting  ad-  the  home  woman.  At  Christmas  time  a 
vertising  (except  for  the  uses  I  shall  big  hit  was  made  by  broadcasting  a 
de.scribe  later  on)  is  a  mere  sandwich-  special  Christmas  menu  by  a  famous 
Ijoard  principle  of  advertising, — where  it  Chicago  chef,  M.  Henri,  Chef  of  College 
isn't  actually  a  mere  masked  publicity  Inn  at  the  Hotel  Sherman. 


form — for  the  following  reasons : 


The  Goodyear  and  Goodrich  tire  com- 


(1)  It  is  brought  to  the  notice  of  a  panies  are  making  lively  use  of  radio. 


pUBLICATKJX  of  crime  news  by 
newspaper  is  a  necessity,  but  it 
shcjuld  be  a  sulKjrdinate  i>art  of  the  pub¬ 
lication,  in  tbe  opinion  of  Melville  I'. 
I'erguson,  managing  editf)r  of  tbe  Fliila- 
(lelf'ltui  Record.  Mr.  berguson  spoke  on 
"The  Function  of  a  Newspaper"  in  a 
radio  talk  broadcast  by  Station  \\  LIT, 
under  the  auspices  of  Peirce  School  ot 
Ihisiness  .Administration,  Friday  night, 
June  12. 

"When  you  see  a  newspaper  whose 
front  page  is  given  over  to  lurid  ac¬ 
counts  of  crime,  gleanings  from  the  di¬ 
vorce  courts  atid  scandal  of  a  dozen  types, 
to  the  exclusion  of  more  wholesome 
news."  said  .Mr.  I'erguson,  “you  see  one 
whose  editors  have  forgotten  the  best 
traditions  of  journalism. 

"  ‘Do  you  conceive  it  to  be  the  duty 
of  a  good  newspai)er  to  cater  to  a  debased 
public  taste,  or  to  seek  to  elevate  it?’” 
1  was  asked  recently. 

"It  must  be  remembered  that  a  news¬ 
paper  is  a  commercial  atid  not  a  philan¬ 
thropic  enterprise.  It  supplies  a  particu¬ 
lar  comm<Klity  to  meet  an  ever-existent 
denutnd  tbe  demand  for  information 
aliout  what  is  going  on  in  the  world. 
.Any  newspaper  editor  who  takes  the  px)- 
^ition  that  tbe  people  who  read  his  jxiper 
should  not  expect  to  be  told  about  the 
unpleasant  things  of  life,  and  that  it  is 
bis  function  to  decide  what  it  would  be 


miscellaneous,  unselective  audience. 


with  and  without  their  own  stations ;  co- 


(2)  It  is  done  at  a  time  wheii  the  pub-  ordinated  with  display  advertising. 


WOODBRIDGE  AND  SWARTZ 
FETED  ABROAD 

(/tv  Cafle  to  Kditor  Publisher) 
I'rotii  .tdvertising  II  orld,  Ixindoii. 

I  O.NDOiN,  June  8 —London  ad¬ 
vertising  men  united  in  a 
lunelieoii  given  June  4,  in  honor 
of  C.  K.  Woodbridge,  president  of 
the  .Associated  .Advertising  Clubs 
of  the  World,  and  H.  R.  Swartz, 
president  of  the  Intertype  Corpora¬ 
tion,  and  treasurer  of  the  Adver¬ 
tising  Club  of  New  York. 

C.  Harold  Vernon,  chairman  of 
District  11,  A.  A.  C.  W.,  presided. 
Speakers  included  John  Cheshire, 
.1.  C.  .Akernian,  W.  S.  Crawford, 
Horace  Imber,  W.  M.  Teasdale, 
Thomas  McDougal,  and  the  Rt. 
Hon.  George  Roberts,  formerly 
food  controller  in  tbe  coalition 
government. 


lie  is  unprepared  and  perhaps  unwilling 
to  consider  advertising. 


The  Crosley  Radio  Company  at  Cin¬ 
cinnati  owns  its  own  station,  \VL\V,  and 


(3)  It  can  only  feebly  and  ineffectively  it  cooperates  with  Proctor  &  Gamble.  .A 


tell  an  advertiser's  sales  story. 

(4)  It  does  not,  like  periodical 


home  service  and  cooking  school  is  broad¬ 
cast  with  success  by  the  head  of  the. 


vertising,  take  its  logical  sulxirdinate  P  &  G  household  research  department. 


place  “next  to  reading  matter,” 


Undoubtedly  the  soundest  develop- 


eclipses  all  else  coming  from  the  station  ment  of  radio  broadcast  advertising  has 
for  the  time  being,  and  thus  definitely  been  the  coordination  of  broadcasting 


antagonizes  tbe  public,  as  well  as  belittles 
advertising  as  a  principle. 

I  w'ould,  therefore,  set  it  down  as 


with  newspaper  advertising.  This  con¬ 
stitutes  an  ideal  combination  because  it 
enables  tbe  advertiser  not  onlv  to 


Pkoi'ositio.v  hi.  That  the  term  radio  stimulate  anticipation  of  tbe  broadcast- 


broadcast  ‘‘adircrtisins’’  is  a  misnomer ; 
that  under  the  obviously  nceessary  rc- 


ing,  and  link  it  to  the  product,  but  also 
to  amplify  and  “drive  home”  the  interest 


strictions  nme  imposed,  it  has  nothing  to  and  advertising  value  created  by  the 
entitle  it  to  the  name  advertising,  from  broadcasting. 

the  technically  flexible  and  adaptable.  The  Eveready  Flashlight  Quartet  is 
selective  point  of  view  that  our  other  very  popular  on  the  radio,  and  also  has 

modem  mediums  offer.  It  is,  so  far,  the  proved  effective  advertising — largely  be- 

shcerest  “general  publicity,”  and  zvhat-  cau.'-e  the  Eveready  people  were  among 

eivr  zalue  it  has  must  come  from  this  the  very  first  to  make  a  double  team  out 


latter  limited  mode  of  sales  promotion. 


if  newspaper  advertising  and  radki 


Having  indicated  above  what  it  is  not  broadcasting.  .A  half  page  newspaper  ad 

and  can  never  be,  it  is  time  to  Ik’  con-  is  run  Monday  night,  preceding  the  Tues- 

-  structive  and  say  what  radio  broadcast  day  night  program.  Here:  we  have  real 

vou  see  a  newspaner  “advertising’’  can  be ;  what  its  merits  are.  synchronization  of  advertising  mediums. 

its  show  window--is  There  is  nothing  so  well  authenticated  in  each  playing  into  the  other’s  hands,  and 

I  the  srood  the  beautiful  advertising  as  that  there  are  many  roads  together  constituting  undeniably  power- 


whose  front  page — its  show  window — is 
devoted  wholly  to  the  good,  the  beautiful, 
the  wholesome  things  of  life,  including 
stories  of  the  cutting  of  financial  melons 


to  advertising  success ;  many  mediums  h<l  advertising. 


and  methods;  all  with  certain  undoubted 
virtues  and  jios.sibilities  peculiar  to  them- 


Is  it  not  evident  from  these  examjiles 
that  such  concerns  as  can  profit  by  general 


.pleasant  things  ot  l.te  and  that  it  is  achievement  of  business  mergers,  virtues  and  pos.s.bihties  pettuhar  to  them-  that  such  concerns  as  can  profit  by  general 

s  tu.K-tion  to  decide  wtia  it  would  be  ^  commercial  selves.  A  really  go.xl  advertising  man  cMuca  on  may  find  radio  very  valuable- 

ce  lor  them  to  know,  will  discover  in  journal  or  the  organ  of  some  such  organi-  "wer  despises  even  so  lowly  an  adver-  partu^ularly  if  they  can  own  a  stat'on. 
the  course,  ot  time  that  his  wares  are  a  y.,.;,,,,  as  the  Rockefeller  Fomulation  tising  medium  as  a  blotter  or  an  imprinted  1  eople  who  like  what  the  Washburn 

drug  on  the  market.  His  readers  want  '  .  .  •  r  .  windows  Pencil.  Neither  does  he  overestimate  Lrosby  station  broadcasts,  tune  in  lie- 

the  news  and  they  will  turn  to  a  publi-  that  are  most  in  demand  among  or  give  them  work  to  do  for  which  rausc  IvV'ui!: 

cation  which  supplies  it.  a  inajoritv  of  tbe  readers,  and  then,  when  '  ''  '  “ 

I  am  ^.lot  admitting  that. the  public  have  got  them  inside  the  store,  so  to 


.  ...  ,  1  11  •  we  have  got  them  inside  the  store,  so  to 

taste  which  demands  lull  intormation  ^,,3^ 

about  the  worlds  happenings,  even  ni-  educational, 

chiding  those  matters  that  come  to  the  ^,1 

attention  of  our  police  and  our  courts  ^  ^ 

IS  debased.  It  is  a  ixirfec  ly  natural  a^.^jhahle.  they  arc  drawn  upon  f 

manitcy^tation  of  interest  111  all  the  devia-  storehouses  of  the  niemorv,  loi: 
tions  troni  the  normal  life  of  the  com-  forgotten.  The  iie 

munity.  Show  me  a  man  or  a  woman  something 

who  deplores  the  publication  ot  news  ot 

crimes  and  will  show  you  one  who  confidence '  and  frien 

probably  lends  a  very  attentive  ear  to 

gossip  in  the  home  and  in  the  neighbor-  - 

hood.  But  supposing  for  the  sake  of  ar-  radio  IS  DOOMED  AS  AD 
gument  that  such  a  taste  is  debased —  -nciw/'  Mc-miiiui 

can  the  newspaper  eradicate  it  by  refus-  TISING  MEDIUM 

iiig  to  recognize  its  e,\istence?  - - 

“I  do  not  think  so.  I  believe  that  if  Continued  from  page  3) 

tbe  newspaper  wants  to  uplift  its  readers  - 

— and  such  is  the  i»erver.sity  of  human  if.rhig  more  .seriously  than  this. 
nature  that  we  all  hate  to  be  uplifted,  cs-  fers  it  “down  in  black  and  whit 


they  are  unfitted. 

On  this  principle,  we  are  now  ready 
to  say  that  radio  broadcast  “advertising” 


irld’s  happenings,  even  in-  hdpful,  u.^cful,  cducatiomal.  .And  has  a  very  interesting  and  no  doubt  very 

matters  that  come  to  the  live  y  future  of  service,  along  general 

jur  police  and  our  courts,  jp  jppg  because  thev  are  publicity  lines.  In  tact,  it  is  already  in 

It  is  a  Iierfectly  natural  available,  they  arc  drawn  upiii  from  the  larness,  drawing  an  excellent  load,  it  you 
ot  interest  in  all  the  devia-  c.oreboiisps  of  the  niemorv  lontr  .after  away  from  the  kind  of  radio  adver- 

le  normal  life  of  the  com-  forgotten.  The  newspaper  t'sjnB  we  have  seemed  to  consider  the 

w  me  a  man  or  a  woman  something  of  per-  o'’jy  kind-the  purchased  time  kind, 

the  publication  ot  news  ot  fake  your  attention  away  from  the  sale 

will  show  you  one  who  confidence '  and  friendship.”  minutes  of  broadcasting  time  by  big 

lo  o  r,;,.  t r,  mctropolitan  stations  who  are  trying  to 


and  listen  especially  for  it.  It’s  like 
sending  for  a  booklet  or  a  sample  or  a 
novelty  offered  by  Gold  Medal.  You’re 
under  no  delusions  that  you  are  listening 
to  a  disinterested  person;  you  know  tiie 
station  is  operated  for  advertising  pur¬ 
poses,  and  you  tunc  in  on  a  merit  ba^is, 
pure  and  simple. 

Of  course,  not  everybody  who  could 
use  radio  could  afford  to  own  a  station; 
and  there  comes  in  the  logic  of  a  time- 
selling  station.  But  what  of  the  confused 
public,  which  dislikes  to  be  in  the  dark 


RADIO  IS  DOOMED  AS  ADVER- 

can  tiie  newspape’r  eradicate'it  by"  refiis-  TISING  MEDIUM  Crosby  Com'nany.'^of  fiolii'^  MetFal  floiir  casting  time  ought  to  be  frankly  ktunun 

iiig  to  recognize  its  e.\istence?  - -  fame.  They  ojiii  AV'CCO  of  Minneapolis  a-*  such  by  the  public.  This  would 

“I  do  not  think  so.  I  believe  that  if  Continued  from  page  3)  (note  that  they  even  secured  as  call  let-  obviate  half  the  irritation  and  distaste. 

tbe  newspaper  wants  to  uplift  its  readers  * - ^ ^ - -  ters  the  cfimpany^s  initials^.  It  is  a  sta-  ^  believe  the  Httle  10  or  15  minute 

—and  such  is  the  i»erver.sity  of  human  „iore  .seriously  than  this.  It  pre-  tion  of  fairly  high  power,  and  as  Gold  pdh'ts  or  general  publicity  now  u.sed  or 

nature  that  we  all  hate  to  be  uplifted,  cs-  fg^s  it  “down  in  black  and  white.”  with  Medal  Flour  is  sold  to  women,  it  has  jazzb^ds  named  after  trademarks 

IR>cially  by  volunteer  and  unofficial  details  in  picture  and  words,  provided  concentraterl  on  providing  women  with  a  ^^e  very  effe(:tive.  It  requires  ample  time 

agencies— it  must  perform  the  task  so  at  a  time  when  the  mind  is  receptive  and  really  broad-gauge,  a  splendid  daily  ser-  "'''er  a  considerable  period  of  time  to 

adroitly  and  unostentatiously  that  they  the  mood  mental.  One  reason  why  printed  vice  of  every  kind  of  woman-interest,  pr'xiucc  worth  while  results  with  radio: 

don’t  know  they  are  going  up.  advertising  is  greater  than  all  other  ad-  It  conducts  a  radio  cooking  school.  On  sheer  name-publicity  is  a  milestone 


create  national  meilium.  Look  at  wbat  to  whether  it  is  getting  real  stuff  or 
some  well-known  advertisers  are  doing,  advertising?  ^ 


Here,  for  instance,  is  the  Washburn- 


I  believe  a  station  that  sells  broad- 


volunteer  and  unofficial  details  in  picture  and  words,  provided 


the  jazzbands  named  after  trademarks 
are  very  effective.  It  requires  ample  time 
over  a  considerable  period  of  time  to 


don’t  know  they  are  going  up. 

“On  the  Record  we  believe  that  news 
of  .crime  is  necessary,  but  should  be  a 
very  subordinate,  part  of  the  paper. 


advertising  is  greater  than  all  other  ad¬ 
vertising  is  because  it  provides  all  these 
things,  and  even  permits  coupon  reply, 
or  tearing  out,  or  marking  the  page  con- 


Mondays  and  Tuesdays  it’s  a  cooking 
lesson ;  on  Wednesday,  home  manage- 


tbe  advertising  business  passed  almost 
before  the  present  generation  of  adver- 


"The  newspaper  reader  must  lie  led;  he  taining  the  ad.  It  makes  a  record,  as  all 
cannot  be  driven.  serious  things  should  be  allowed  to  make. 

“1  (lid  .say,  a  while  ago,  that  it  is  not  .Also  it  permits  selectivity  of  type  of 


ment ;  on  Thursday,  meal  planning ;  on  were  born.  Why  try  to  go 

Fridav,  practical  nutrition,  and  on  Satur-  bn^  ■  .  ,  , , 

day.  talks  to  girls.  In  this  way  the  full  K-ybo  general  publicity  is  probably 
range  of  home  knowledge  is  gone  over,  worth  its  cost  if  it  is  done  on  a  scale 


an  editor’s  business  to  decide  what  it  audience,  and  definite  checking  of  circiila-  .A  direct  connection  making  the  service  anci  on  a  plan  to  get  somewnere,  ana  is 


would  be  nice  for  his  readers  to  know.  tion.  As  a  medium,  radio  can  only  practical  from  a  business  point  of  view 

There  are  exceptions  which  I  should  pren  ide  localization,  not  class  division  and  is  operated  by  sending  to  those  who  in- 

have  stated,  when  an  unfortunate  be-  appeal ;  and  it  cannot  supply  anything  (|uire  and  ask  for  tliem  printed  recipe 
comes  enmeshed  in  the  toils  of  crime,  definite  in  the  way  of  circulation.  There  cards  to  be  used  in  tbe  card  recipe  tile, 
we  of  the  Record  do  not  think  it  would  may  be  1(J0,(X)0  listeners-in  to  a  given  .A  cooking  course  running  eight  weeks 
lx-  nice  for  our  readers  to  know  that  his  station  at  8:10  p.m.,  but  when  a  new  is  broadcast  each  Tuesday  night,  consti- 
old  mother  lives  at  No.  So-and-so  on  thing  is  announceil  (especially  something  tilting  a  complete  line  of  study  ffir  which 
such-and-such  a  street,  and  we  do  not  that  is  but  a  thinly  disguised  ad  i  there  certificates  are  issued.  This  station  aims 

send  a  reiH.rter  out  to  bedevil  her  for  may  be  90,(HX)  dial  twists  tuning  out  nine-  to  achieve  the  reputation  of  being  most 

an  interview  to  be  gloated  over  by  the  tenths  of  the  audience,  and  nobody  can  definitely  for  women’s  practical  benefit. 


practical  from  a  business  point  of  view 


and  operates 


service  probably  un- 


But  I  was  stressing  the  seriousness  equalled  throughout  the  country  for 
th  which  the  .American  public  takes  ad-  scope  and  variety  of  women’s  material. 


morbid.  We  do  not  jirint  his  sister’s  prove  it.  j^ea  or  nay.  and  operates  a  service  probably  un- 

))icture;  we  do  not  drag  his  family  into  Hut  I  was  stressing  the  seriousness  equalled  throughout  the  country  for 

his  disgrace.  We  do  not  exploit  the  mis-  with  which  the  .American  public  takes  ad-  scope  and  variety  of  women’s  material, 
deeds  of  clergymen  or  revel  in  stories  vertising,  and  its  impatience  at  meaning-  There  is  a  further  women’s  hour  every 
of  marital  misconduct.  I  do  not  mention  less  arbitrary  advertising  flung  at  it  from  afternoon  at  2,  used  for  a  great  variety 
these  things  as  claims  to  moral  superior-  any  old  corner,  in  any  old  way.  The  of  home  topics — beauty  talks,  dance  les- 
ity,  but  as  evidences  of  plain  business  urgency  of  bearing  this  in  mind  is  proved  sons,  music,  cultural  topics,  women’s  club 
sense.  by  the  demonstration  made  by  the  public,  work,  business  and  politics. 

“When  you  see  a  newspaper  whose  and  now  heeded  by  outdoor  advertising  Sears.  Roebuck  &  Co.  also  own  a  sta- 
front  page  is  given  over  to  lurid  ac-  interest,  against  any  old  kind  of  signs  tion  (WLS)  in  Chicago.  Instructive 

counts  of  crime,  gleanings  from  the  di-  placed  anywhere  on  the  landscape.  The  talks  are  broadcast  by  executives  of  the 


“When  you  see  a  newspaper  whose  and  now  heeded  by  outdoor  advertising 
front  page  is  given  over  to  lurid  ac-  interest,  against  any  old  kind  of  signs 


counts  of  crime,  gleanings  from  the  di-  placed  anywhere  on  the  landscape.  The 
vorce  courts  and  scandal  of  a  dozen  vitallv  important  truth  is  that  America 


tyix-s,  to  the  exclusion  of  more  whole-  has  dignified  its  advertising,  (whether  or 
some  news,  you  see  one  whose  editors  no  it  consciously  realizes  it),  and  will 
have  forgotten  the  best  traditions  of  jour-  turn  savagely  on  advertisers  who  want  tr 


vitallv  important  truth  is  that  America  Illinois  league  of  Women  yoters,  the 
las  dignified  its  advertising,  (whether  or  Federation  of  Women’s  Organizations,  as 
no  it  consciously  realizes  it),  and  will  well  as  others  who  are  utilized.  Each  day 
turn  savagely  on  advertisers  who  want  to  household  material  is  broadcast,  the  sub¬ 


well  co-ordinated  with  other  forms  ot  ( 
advertising.  This  precise  statement  bolds  i 
good  of  any  auxiliary  form  of  adver¬ 
tising;  and  auxiliary  is  certainly  what 
radio  broadcasting  is  and  must  always 
remain. 

Final  Proposition  :  Radio  “adz’ertis- 
ing”  is  at  its  best  ivhcn  done  frankly  ani 
openly,  along  general  educational  and 
entertainment  lines,  from  a  prk’aUh 
nzvncd  station;  or  when  a  well  organised 
program  of  plenty  of  time  is  ^(<z-ided 
along  sound  lines.  It  has  no  future  os 
a  "big”  medium,  for  it  can  do  no  red 
selling  zvork. 

A.  N.  P.  A.  Sett  Fall  Meet  Dates 

The  American  Newspaper  Publishers 
.Association  has  set  Nov.  12-14  as  dates 
for  the  convention  to  be  held  in  the  .''outl 
during  the  fall.  The  meeting  place  ha'  ^ 
not  yet  been  selected.  It  is  understood; 
White  Sulphur  Springs  is  under  serioo' 
consideration. 


Editor  &  Publisher  for  June  13,  1925 


WHO  PIQUED  THE  INTEREST  OF  A  QUEEN? 

Marie  of  Roumania  Asked  to  “Look  at  Life”  for  American  Dailies  by  Zoe  Beckley  of  New  York — 

One  of  Many  Stunts  to  Her  Credit 


i  iUEEN  MARIE  of  Roumania  has 
X  written  a  series  of  articles  for 
American  newspapers,  now  appearing  1 
uniier  the  heading,  “A  Queen  Looks  at 
Life.” 

Of  more  interest  to  .\merican  news¬ 
paper  men  and  women,  however,  are 
answers  to  the  questions : 

Who  piqued  the  interest  of  a  Queen 
and  made  her  “look  at  life?” 

Who  framed  the  queries  to  which  the 
Queen  replied? 

How  was  the  stunt  engineered,  and 
who  did  it  anyway? 

The  answer  to  all  these  questions  is 
Zoe  Beckley,  newspaper  woman  of  New 
York. 

Sent  by  Famous  Features  Syndicate, 
Inc.,  a  New  York  newspaper  syndicate. 
Miss  Beckley  spent  two  months  at  Buch¬ 
arest  and  Belgrade,  standing  at  the 
Queen’s  elbow,  as  it  were,  suggesting 
questions  to  be  answered,  spurring  her 
on  to  write  her  thoughts  for  newspapers 
of  the  U.  S.  A. 

“No,  honestly,  I  didn’t  write  the 
articles  myself,”  Miss  Beckley  insisted. 

“The  Queen  wrote  them  out,  I  typed 
them  and  corrected  the  punctuation  and 
spelling.” 

“For  you  know,”  said  the  Queen  to 
Miss  Beckley,  “I  am  the  world’s  worst 
speller.” 

It  was  the  last  of  January  this  year, 
when  Zoe  Beckley  arrived  at  Bucharest 
and  sought  out  her  hotel.  Cablegrams 
had  settled  preliminary  arrangements 
with  the  Queen. 

Famous  Features  Syndicate  had  cabled 
they  wished  her  to  write  a  series  of 
newspaper  articles  and  were  sending 
Miss  Beckley  to  explain  exactly  what 
they  wanted. 

“Letter  follows,  please  wait,”  the 
Queen  cabled  back. 

The  letter  was  kindly,  but  non-com¬ 
mittal. 

“However,  I  will  leave  it  to  your 
judgment,”  the  letter  concluded.  One 
more  cable  was  sent  from  this  side,  in 
response  to  the  letter. 

“Will  see  Miss  Beckley  Feb.  1  at 
Bucharest,”  the  Queen  replied. 

.\nd  on  Feb.  1.  Miss  Beckley,  having 
learned  on  arrival  her  appointment  was 
for  11  o’clock  that  day,  made  ready  to 
drive  to  Cotroceni  palace,  which  “is  in 
an  unpretentious  suburb  of  Bucharest.” 

“I  went  out,”  she  recalled,  “to  hire  an 
automobile.  You  should  see  the  Buch¬ 
arest  taxis,  the  poor  darlings !  They 
have  actual  patches  nailed  to  their  sides. 
Evidently  all  good  cars  when  they  die 
go  to  Roumania ! 

“I  hired  the  best  one  I  could  find  and 
motored  to  the  palace  which  is  a  rebuilt 


By  PHILIP  SCHUYLER 


“If  I  have  had  any  success 
in  newspaper  work,  it  has  been 
entirely  luck— and,  perhaps,  a 
little  enthusiasm” 

—ZOE  BECKLEY. 


Her  Majesty  made  it  easy  for  me  by 
saying  frankly  that  she  was  a  pro¬ 
fessional  writer.” 

Miss  Beckley  named  the  price  her 
syndicate  felt  they  could  afford  to  pay. 
The  Queen,  who  was  knitting  at  the 
moment, — looked  up  from  her  work  and 
said : 

“Well,  now,  I  think  that’s  very 
decent !” 

During  the  months  she  was  in 
Roumania,  Miss  Beckley  talked  to 
Queen  Marie  at  all  sorts  of  times  and 
under  all  sorts  of  circumstances.  The 
first  interview  she  said,  lasted  two  hours 
and  a  half. 

“We  would  have  talked  for  four  hours, 
I  am  confident,”  Miss  Beckley  told  me. 
“But  the  former  King  and  Queen  of 
Greece  came  in  for  lunch  and  interrupted 
us. 

“I  like  to  think  we  got  on  well  to¬ 
gether.  My  only  difficulty  was  that  Her 
Majesty  has  so  many  calls  upon  her  time 
that  my  frenzied  Americanism  had  for 
once  to  cool  its  heels  and  wait.  In  all, 
the  Queen  wrote  10  articles. 

“But  you  know  how  deliberate  all 
Europeans  are.  They  have  not  our  ideals 


philosophy.  T.  E.  Niles,  the  Mail’s 
managing  editor,  had  noticed  a  short 
paragraph  telling  about  the  French 
chemist  and  his  Nancy  clinic.  Miss 
Beckley  was  assigned  to  go  to  Nancy, 
write  articles  on  the  clinic  and  return  on 
the  boat  with  him,  when  he  came  to  visit 
this  country. 

“I  was  completely  sold  on  Coue,”  she 
said.  “I  wish  his  philosophy  had  not 
died  out  in  this  country.  But  you  know 
how  Americans  are.” 

In  1921  on  a  day’s  notice.  Miss  Beck¬ 
ley  was  sent  by  the  Mail  to  England  to 
return  with  Lady  Astor  on  her  visit  to 
the  United  States.  She  went  abroad  on 
the  Mauretania,  arriving  on  a  Tuesday, 
and  leaving  on  the  Olympic  the  next  day 
with  Lady  Ast^r.  On  the  trip  back,  she 
wirelessed  stories  every  day  to  her  news¬ 
paper. 

Miss  Beckley  has  been  in  newspaper 
work  since  1911.  Before  that  sbe  had 
been  a  stenographer,  and  she  says,  “not 
a  very  good  one  at  that.”. 

“Finally,  on  the  insistence  of  Helen 
Rowland,  now  a  writer  for  the  Hearst 
syndicate,  I  wrote  out  some  stuff  and 
carried  it  to  Richard  Spillane,  then  editor 


which  was  more  than  I  had  ever  earned 
as  a  stenographer,  and  I  made  up  my 
mind  definitely  I  would  never  be  any¬ 
thing  but  a  newspaper  woman  if  I  could 
help  it.” 

Soon  after  Miss  Beckley  decided  to 
hunt  regular  work.  One  day  she  was 
passing  the  office  of  the  Mail  and  Express 
and  went  in.  She  didn’t  know  anything 
about  the  newspaper,  and  even  whether 
it  was  a  morning  or  an  evening  daily. 

“I  want  to  see  the  editor,”  she  told 
the  office  boy. 

“Which  one?”  he  asked. 

“The  biggest  one,”  she  replied. 

“Well,”  said  that  worthy  sarcastically. 
“Mr.  Stoddard  is  six  feet  two,  I  guess 
he’s  the  biggest.” 

Thus  Miss  Beckley  met  Henry  L. 
Stoddard,  former  editor  and  publisher  of 
the  old  Evening  Mail,  who  started  her 
on  towards  her  newspaper  success.  He 
offered  her  a  position  at  $30  a  week,  as 
a  special  writer,  which  she  accepted,  re¬ 
maining  with  the  Mail  six  and  a  half 
years. 

In  1919,  she  joined  the  staff  of  the 
New  York  Ei’cning  World.  One  day, 
the  telephone  rang. 

“Hello,”  a  voice  said,  “this  is  the  editor 
of  the  Peoples  Home  Journal.  I  wonder 
if  you  will  write  an  interview  with  Sir 
Oliver  Lodge  for  us. 

“Why,  yes,”  answered  Miss  Beckley, 
“Where  is  he?  I  didn’t  know  he  was  in 
New  York.” 

“Oh,  he’s  somewhere  in  England,”  said 
the  magazine  editor. 

Miss  Beckley  accepted,  obtained  a 
leave  of  absence  from  tbe  Evening 
World,  and  made  ber  first  business  trip 
abroad.  She  wrote  her  articles  on 
spiritualism  for  the  Peoples  Home 
Journal,  and  then,  while  still  in  Europe, 
became  a  correspondent  for  the  NEA 
Service,  Inc.  For  NEA  she  spent  about 
10  months  abroad,  visiting  Warsaw, 
Budapest,  Vienna  and  Prague,  writing 
stories  on  post-war  conditions. 

In  1921,  Mr.  Stoddard  asked  her  to 
return  to  the  Mail,  where  she  remained 
until  that  newspaper  was  sold  to  Mr. 
Munsey.  She  was  transferred  to  the 
Telegram-Mail,  where  she  stayed  until 
last  September. 

Now,  in  addition  to  special  features 
and  stunts,  she  is  writing  a  daily  column 
called  “Zoe  Beckley’s  Corner”  for  the 
Famous  Features  Syndicate. 

“If  I’ve  had  any  success  in  newspaper 
work,”  she  said,  “it  has  been  entirely 
luck — and,  perhaps,  a  little  enthusiasm. 
Put  me  down  as  one  of  those  who  be¬ 
lieve  in  luck.” 

I,  for  one,  can  vouch  for  the  en¬ 
thusiasm. 


monastery  on  rising  ground,  quite 
picture.sque  and  beautiful,  and  surrounded 
by  a  park  with  charming  gardens. 

"Queen  Marie  is  very  business-like 
and  keeps  her  appointments  promptly. 
She  was  generous  and  considerate,  never 
disappointing  me,  and  invariably  giving 
more,  doing  more  for  me,  than  I  asked. 

“‘Now  exactly  what  do  you  want,’ 
she  asked,  immediately  after  we  had  got 
settled  in  her  living  room. 

“I  had  been  scared  beforehand, 
wondering  how  she  would  take  some  of 
my  suggestions — the  one,  for  instance, 
that  she  write  a  chapter  on  men.  I  had 
thought  perhaps,  she  will  say,  ‘Madame, 
how  dare  you,’  and  throw  me  out  the 
window.  Instead,  she  replied: 

“‘Why,  I  could  write  chapters  and 
chapters  on  men.’  ” 

Queen  Marie  became  endearingly 
friendly  and  confidential  with  the  New 
York  newspaper  woman,  during  the  time 
she  remained  in  Bucharest  and  Belgrade. 

For  considerable  time  Miss  Beckley 
hesitated  to  mention  the  money  side  of 
the  affair. 

“I  had  imagined  myself  talking  tact¬ 
fully  about  Her  Highness  being  in¬ 
terested  in  many  great  charities,  or 
something  of  the  sort.”  she  recalled,  but 


of  mad  rush.  Efficiency  does  not  neces¬ 
sarily  mean  haste.  And  surely  to  a 
gracious  royal  lady  you  couldn’t  say, 
‘Come  on.  Queen,  hurry  it  up,  I  want  to 
catch  the  five  fifteen !’  ” 

As  it  was.  Miss  Beckley  was  on  her 
way  home  before  the  last  chapters  of  the 
series  were  completed.  Among  her 
souvenirs  is  a  note  in  Queen  Marie’s  own 
hand  written  on  the  back  of  one  of  her 
photographs.  The  note  said  the  remain¬ 
ing  articles  would  be  finished  shortly,  “if 
only  I  can  find  peace  to  write — really,  I 
am  ru.shed  to  pieces.” 

,  Famous  Features  Syndicate  sold  eight 
of  the  Queen  Marie  articles  to  the  North 
American  Newspaper  Alliance  and  kept 
two  for  distribution  to  newspapers  else¬ 
where — and  Zoe  Beckley  had  added  an¬ 
other  newspaper  stunt  to  her  credit. 

Stories  of  these  stunts  are  told  in  part 
by  pictures  of  celebrities  which  line  the 
walls  of  her  Greenwich  Village,  New 
York  apartment.  There  are  auto¬ 
graphed  pictures  of  Emil  Coue,  Lady 
Astor,  George  Bernard  Shaw,  Arthur 
Conan  Doyle,  Sir  Oliver  Lodge,  John 
Masefield,  and  many  others. 

It  was  Zoe  Beckley,  then  on  the  New 
York  Evening  Mail,  who  first  gave  pub¬ 
licity  in  America  to  Coue  and  his 


of  the  Ne7V  York  Sunday  Press.  They 
were  five  silly  iittle  ‘human  interest’ 
paragraphs.  ^Ir.  Spillane  read  them 
and  grunted.  It  was  a  grunt  and  noth¬ 
ing  else.  I  thought  I  was  dismissed. 

“Come  back  on  Friday,”  Mr.  Spillane 
said,  “for  your  money.” 

“I  got  $2.65  for  those  paragraphs,  the 
first  I  had  ever  written  for  a  newspaper. 
And  I’ve  never  been  as  happy  over  any 
pay-envelope  since!” 

Realizing  that  she  could  not  live  on 
her  magnificent  newspaper  pay.  Miss 
Beckley  kept  her  stenographic  job  until, 
assign^  by  the  Press  to  cover  a  circus, 
she  got  into  a  row  with  the  head  clerk 
of  her  office,  who  told  her  she  couldn’t 
go. 

“I  wouldn’t  have  thrown  down  that 
assi^ment  for  any  job  on  earth,”  she 
continued.  “So  I  resigned,  and  went 
immediately  to  Mr.  Spillane. 

“  ‘You’re  a  damn  fool  to  leave  your 
job,’  he  told  me,  ‘You’ll  never  make  a 
living  writing  for  newspapers.’ 

“Well,  I  was  bawling  at  a  great  rate, 
and,  to  stop  me,  I  suppose,  dear  old 
Spillane  told  me  to  hire  a  typewriter  and 
set  it  up  in  the  Press  office.  He  would 
buy  what  I  wrote  and  pay  space  rates, 
he  said.  The  first  week  I  made  $26.00, 


TO  ADVER-nSE  ST,  LOUIS 

$70,000  Fund  to  be  Spent  in  News¬ 
paper*  and  Magazines 

St.  Louis  will  spend  $70,000  in  ad¬ 
vertising  during  the  next  twelve  months, 
according  to  the  plans  of  the  St.  Louis 
Municipal  Advertising  Committee,  which 
reports  that  all  of  the  fund  with  the 
exception  of  $6,000  has  been  raised. 

Half  of  the  fund  is  appropriated  by 
the  City,  the  remainder  provided  by 
popular  subscription.  The  fund  is  to 
be  used  in  selling  St.  Louis  to  the  world 
through  newspaper,  magazine  and  trade 
paper  advertising  and  a  new  bureau. 

Walter  B.  Weisenburger,  vice-presi¬ 
dent  of  the  National  Bank  of  Commerce, 
is  chairman  of  the  advisory  committee 
in  charge  of  the  campaign.  The  account 
is  being  handled  by  the  John  Ring,  Jr., 
-Advertising  Company. 

N.  Y.  Hotel*  Pass  Advertising  Rule 

The  Hotel  Association  of  New  York 
City  has  passed  a  resolution  providing 
that  member  hotels  confine  advertising 
to  recognized  newspapers  and  magazines. 
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CIRCULATORS  OPPOSE  CHILD  LABOR  LAW 


Discussion  of  Constitutional  Amendment  Chief  Topic  at  Annual  I.  C.  M.  A.  Convention  at  Colorado 
Springs — Hatton  Named  President — Philadelphia  Gets  Next  Convention 


^^OLOKADU  SPRINGS,  Col.,  Juneauthority.  Under  the  general  jKilice 
11. — Spirited  and  analytical  discus- p(jwer,  the  State  governments  have  exer- 


sion  of  laws,  present  and  proposed,  affect-  cised  supervision  over  the  lalxjr  of  chil- 


ing  the  labor  of  minors,  marked  the  sec-  dren,  such  supervision  being  based  on  the 
ond  day’s  session  of  the  International  undeniable  duty  of  the  State  to  protect 


Circulation  Managers  Association  at  the  and  promote  the  health  and  development 
Broadmoor  Hotel  here.  This  topic,  led  of  its  future  citizens. 


by  Harold  Hough,  Fort  IForth  Star- 
Tclegram,  and  the  addresses  of  Stanley 
Clague  and  E.  W.  Chandler  of  Audit 
Bureau  of  Circulation  headquarters,  have 
been  the  high  spots  of  interest  in  the 
business  meetings. 

K.  R.  Hatton,  Detroit  Free  Press, 
who  as  vice-president  has  presided  over 
the  meetings  in  the  absence  of  President 
Robert  S.  Weir,  who  is  ill,  received  high 
approbation  for  his  conduct  of  the  meet¬ 
ing  and  at  its  conclusion  was  unanimously 
elected  president.  Other  officers  clecte<l 


Charles  Payne,  Indianapolis  Star,  first 
vice-president ;  and  Harold  Hough,  Fort- 
worth  Star-Telegram,  second  vice-presi¬ 
dent. 

Clarence  Eyster,  Peoria  (111.)  Star, 
was  elected  secretary-treasurer  for  his 
sixth  term. 

The  following  were  elected  directors ; 
Ted  Booth,  Grand  Kapids  Press;  W.  A. 
Butler,  Colorado  Springs  Gazette  and 
Telegraph;  John  Toler,  Atlanta  Consti-. 
tution  and  James  A.  Matthews,  St.  Paul 
Pioneer  Press. 

Philadelphia  gets  the  1926  convention. 

Mr.  Hough,  whose  subject  assigned  as 
“The  Child  Labor  Situation;  Laws  Now- 
in  Effect  and  Still  Possible,”  opened  the 
industrial  discussion. 


E.  Koy  Hatton 


“It  would  l)e  possible  to  pass  laws  nn- 


“One  need  not,”  he  said,  “be  a  defender  der  the  powers  granted  in  this  amendment 
of  States  rights,  the  home  or  the  em-  to  prevent  parents  re(|uiring  regular 


ployment  of  children  in  industry,  to  find  chores  of  children  about  the  home.  People 
grounds  for  opposing  this  amendment.  It  may  .say  that  Congress  would  never  do 


is  the  most  astonishing  grant  of  power  anything  so  extreme  as  that 


to  a  Government  that  ever  has  been  pro-  basis  and  legally  establisbed  doctrine  of 


posed  in  a  modern  civilized  common-  extension  of  powers,  which  contemplates 
wealth.  To  appreciate  its  terrifically  rad-  that  a  government  shall  have  all  the  extra 


ical  nature,  one  need  only  to  reflect  that  and  associate<l  rights  that  seem  necessary 
it  is  a  grant  of  power  that  never  before  to  carry  out  activities  imder  the  actual 


has  been  given  by  the  people  to  any  gov-  grant  of  power  from  the  people,  this 


ernment — local.  State  or  national.  It  is  amendment  would  permit  government  in- 


an  alienation  of  rights  and  power  inher¬ 
ent  onlv  in  the  home. 


terposition  into  every  form  of  life  and 
into  every  institution  that  has  anything  to 


“If  this  amendment  were  adopted  it  do  with  people  under  eighteen,  has  power 
would  be  impossible  under  it  for  Con-  to  regulate  or  prohibit  tbe  employnHiit 


gress  to  pass  laws  taking  away  every  of  people  under  eighteen.  It  can  lay  hold 
vestige  of  parental  control  or  influence  of  the  schools,  the  churches  and  amuse- 
over  children,  and  not  alone  children,  for  ments. 


it  must  be  remembered  that  this  amend- 


“And  all  for  what?  The  Census  Bu- 


ment  stipulates  an  age  of  eighteen.  It  is  reau  reports  show  some  40.000  children 
in  thus  giving  to  a  government  the  abso-  employed  in  the  United  States  under  con- 


lute  and  unqualified  control  over  the  pri-  ditions  termed  detrimental.  It  is  ad- 
vate  life  -©f  a  group  that  this  amendment  mitted  that  the  remainder  of  employed 


constitutes  a  new  step  in  political  organi-  children  are  working  under  conditions 


zation. 

“American  governments.  State  and  na- 


that  do  not  impair  their  health  or  impede 
their  development.  For  these  40.0(X) 


tional,  never  in  the  past  have  had  this  cases,  which  are  violations  of  law  already. 


the  people  who  sponsor  this  amendment 
would  turn  over  to  the  Federal  govern¬ 
ment  the  complete  control  of  the  lives  of 
70,000, (KX)  people,  f<ir  the  p<jwer  over  em¬ 
ployment  is  the  power  over  life  and 
death. 

“The  situation  argues  one  line  of  de¬ 
fense  as  alone  being  practical,  in  view  of 
the  cumulative  juggernaut  type  of  the 
ratification  resolution  which  stands  ever 
waiting  for  unwary  States.  That  line  of 
defense  is  the  tightening  of  enforcement 
of  State  child  labor  laws.  Thus  may  be 
removed  all  the  cases  of  flagrant  exploita¬ 
tion  of  child  lafnir,  cutting  the  ground 
from  under  the  feet  of  the  spellbinders 
and  exploiters  who  appeal  to  the  natural 
human  sympathy  for  childhood  by  recit¬ 
ing  exaggerations  of  suph  instances  of 
exidoitation. 

“Many  States  have  taken  this  com¬ 
mendable  step  toward  stricter  enforce¬ 
ment  of  their  child  labor  laws.  Many 
have  tightened  the  law  itself. 

“These  measures,  together  with  con¬ 
tinued  refusal  of  the  States  to  ratify  the 
amendment  in  its  present  form,  make  pos¬ 
sible  a  cam{)aign  to  induce  Congress  to 
withdraw  or  make  radical  modification  of 
the  provisions  of  the  amendment.  Con- 
r'ress  has  this  jxiwer.  It  can  withdraw 
the  amendment  altogether.  In  order  to 
I  '-ing  about  such  a  fortunate  eventuation, 
•he  public  sentiment  against  the  amend¬ 
ment  must  be  impressed  upon  Congress¬ 
men  and  Senators.  If  your  papers  are 
not  alreaily  opposerl  to  this  it  is  time  that 
they  were  thinking  about  it.” 

X’arious  delegates  told  of  the  oix-ration 
of  their  respective  State  laws;  Oliver  S. 
King  of  the  Phoeni.r  .Arizona  Repuhli- 
ean  said  that  the  adoption  of  the  law 
would  knock  the  props  out  from  under 
many  newspapers.  “This  is  a  battle  for 
all  of  you  througliont  the  country,”  he 
said. 

.Sidney  I).  Long,  ll'iehita  (Kan.)  F.agle, 
told  how  many  prominent  men  had  been 
able  to  acquire  their  educations  by  carry¬ 
ing  pajiers,  and  told  of  what  a  loss  this 
means  of  work  would  be  to  boys. 

Edwin  R.  Powell.  Honolulu  Advertiser, 
even  proposed  that  the  matter  by  taken 
up  among  the  boys  themselves  and  they 
be  urged  to  petition  Congress  against  the 
measure.  From  this  the  discussion  turned 
into  questions, as  to  liability  of  newspa¬ 
pers  in  different  employment  situations, 
with  which  the  Wednesday  afternoon 
session  was  closed. 

Wednesday  morning  was  given  over  en¬ 
tirely  to  a  consideration  of  new  forms 
which  have  been  prepared  by  the  Audit 
Bureau  of  Circulations.  Both  Stanley 
Clague  and  E.  W.  Chandler  are  attending 
the  esssions.  Mr.  Chandler,  chief  auditor, 
spoke  on  “What  B<')okkeping  Methods 


Shall  the  Circulation  Manager  Adopt  to 
Facilitate  the  Work  of  the  A.  B.  C." 
The  new  forms  were  distributed  and  dis¬ 
cussed  in  detail. 

“We  give  the  information  and  the  ad¬ 
vertiser  draws  his  own  conclusions,”  ^aid 
Mr.  Chandler.  "It  is  not  up  to  us  to  sell 
advertising.” 

It  was  shown  that  the  Honolulu  news¬ 
papers  were  desirous  to  obtain  A.  B.  C. 
service,  but,  because  of  the  expense  of 
sending  an  auditor  so  far,  it  has  not  yet 
been  found  feasible  to  admit  them. 

“In  the  absence  of  a  rule,”  said  Mr. 
Chandler,  “use  the  rule  of  reason  as  you 
fill  out  the  blanks.  Efficiency  and  accu¬ 
racy  are  the  main  things.  The  form  is 
not  made  that  can  take  care  of  itself.” 

Much  was  said  on  the  subject  of  what 
constituted  a  short  term  subscriber.  Mr. 
Chandler  said  that  any  subscriber  under 
>.ix  months  might  be  so  termeil.  unless 
he  should  be  what  was  known  as  a  con¬ 
tinuous  subscriber. 

“If  one,’’  he  said,  “subscribes  for  a 
IiajK-r  but  a  short  time,  but  has  long  been 
renewing  his  subscription  when  it  runs 
out.  be  should  not  be  classed  as  a  short 
term  subscriber  and  it  is  only  right  that 
credit  should  be  allowed  for  him.” 

In  his  address  Mr.  President  Hatton 
maile  the  statement  that  probably  more 
newspapers  let  slvirt  term  subscription' 
run  than  cut  them  off  at  expiration. 

Mr.  Hatton  called  for  a  vote  by  hands 
on  this  practice.  More  than  50  held  up 
their  hands  when  asked  how  many  cut 
them  off ;  only  one  w  hen  asked  how  many 
let  them  run. 

“Still  I  hold  to  what  I  said,”  said 
Mr.  Hatton.  “Only  those  who  do  not 
cut  them  off  are  not  here.  But  I  am  glad 
to  see  that  those  who  do  attend  these 
sessions  have  come  to  look  at  the  thing 
this  way.  It  only  shows  that  mo»-- 
sliould  come  to  the  conventions  of  the 
International  Circulation  Managers  .\s- 
sociation.” 

Next  year’s  convention  city  brought 
about  a  contest  between  Milwaukee  and 
Philadelphia,  with  Cincinnati  and  Cam¬ 
den,  N.  J.,  also  sending  invitations. 
Sidney  Ixing,  in  making  a  report  of  the 
Membership  Committee,  remarked  inci¬ 
dentally  that  while  Wichita  would  not  go 
after  next  year’s  convention,  it  would  like 
that  of  1927. 

Resolutions  of  best  wishes  were  adopted 
and  sent  to  President  Weir. 

Tuesday  was  the  first  day  of  the  con¬ 
vention,  except  for  a  meeting  of  the  Ex¬ 
ecutive  Committee  the  night  before. 

C.  C.  Hamlin,  publisher  of  the  Colorado 
Springs  Gazette  and  Telegraph,  made  the 
address  of  welcome.  He  was  accompa¬ 
nied  on  the  platform  by  T.  E.  Nowels. 

(Continued  on  page  35) 
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Almost  two  weeks  amid  seenes  which  recall  the  most  stirriii"  peri.^ds  of  the  war  of  the  Rehellion  is  the  program  of  the  Nxl* 

Edgecombe's  left).  Many  men  and  women  distinguished  in  journalism  and  advertising  addi^ 
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INSURANCE  ADVERTISERS  MAY  CO-OPERATE 


F.x- 

ado 
the 
I  pa- 
els. 


Urged  to  Pool  Advertising  Efforts  to  Explain  B2isic  Ideas  at  Briarcliff  Convention  —  Resolution 
Adopted  to  Study  Proposition — Collins  Re-Elected  President 


T  EADING  insurance  advertisers  of  the 
^  Uniter!  States  and  Canada  may  co¬ 
operate  in  an  educational  advertising 
campaign,  applv- 


Rdwaid  a.  CotXINS 


( )ther  prominent  speakers  on  the  con- 
lerince  program  includerl.  Haley  Fiske. 
president  of  the  Metropolitan  Life  Insur¬ 
ance  Company,  who  expressed  his  ideas 
on  the  fundamental  principles  of  adver¬ 
tising  ;  F.  Highlands  Burns,  president. 
Maryland  Casualty  Company,  on  the 
chatiging  sentiment  in  insurance  advertis¬ 
ing;  and  William  S.  Crawford,  insurance 
editor.  York  Journal  of  Commerce, 

on  use  of  the  news  in  advertising. 

Summing  up  why  he  advocated  co- 
ope-rative  advertising  for  life  insurance. 
Mr.  Price  gave  the  followitig  reasons: 
“First :  Because  it  will  make  the  held 
vention  this  week  more  fertile  and  productive  for  the  pres- 
of  the  Insurance  ent  workers,  by  creating  new  potential. 

which  they,  as  individuals  can  never 
create. 

“Second :  Becan.se  I  believe  that  the 
iticreasing  volume,  which  would  result 
from  the  big  nationalization  of  tbc  pro- 


tng  to  insurance 
the  “same  meth¬ 
ods  of  mass  sell¬ 
ing,  which  are 
employed  in  sell¬ 
ing  other  na¬ 
tionally  standard¬ 
ized  products.” 

A  suggestion 
to  this  effect  was 
made  at  the  con- 


.Advertising  Con¬ 
ference,  held  at 
Briarcliff  Lodge, 
X.  V..  June  9-11. 


ever  expanding  advertising  program  of 
the  Metropolitan  Life,  a  program  whicli 
inclutles  large  scale  use  of  newspapers, 
magazines,  and  the  radio. 

b'or  23  years,  the  bulk  of  the  propa¬ 
ganda  put  out  by  Metropolitan  consisted 
mainly  in  speeches  which  he  himself  de- 


its  membership  is  proof  of  the  changing 
attitude. 

“We  have  many  examples  of  the  help 
received  by  our  agents  from  advertising. 
1  was  told  a  few  weeks  ago  that  the 
agents  of  one  of  the  casualty  companies 
which  is  doing  a  large  amount  of  adver- 


livered  in  various  sections  of  the  country,  tising  were  tying  up  wdth  the  company’s 
"I  had  been  telling  tbe  people  what  the  advertising  by  their  own  local  advertising 
ambitions  of  Metropolitan  Life  were,”  he  and  that  the  local  advertising  by  the  agent 
-•aiil.  “1  had  been  advising  them  how  to  wa-  the  last  push  which  put  the  deal  over, 
avoid  sickness,  and  how  to  get  well  if  sick.  “It  is  necessary  for  the  agents  to  realize 
"Then  three  years  ago  Joseph  P.  Knapp  that  no  matter  how  extensive  a  campaign 
Ilf  the  .\mericati  Lithograph  Company  the  comjwtiy  may  ntidertake  it  is  essen- 
came  to  me  with  a  proposition,  which  he  tial  for  them  to  do  their  part  locally.  .And 
-nggested  would  supplemetit  my  speeches,  this  shoulil  be  one  of  the  most  important 
riius  was  the  ailvertising  program  orig-  duties  of  you  gentlemen — to  be  able  to 


Subsequently  a  resolution  was  adopted, 

calling  for  appointment  of  a  committee  to  ject,  would,  iti  a  v^ry  short  time,  estab- 
study  possibilities  of  such  an  advertising 
program. 

The  convention,  attended  by  125  dele¬ 
gate-.  largely  ailvertising  managers  of 
the  biggest  insurance  companies,  re¬ 
elected  Edward  .A.  Collins,  advertising 
manager  and  secretary  of  the  National 
Surety  Company,  as  conference  president 
fur  a  second  term. 

( )ther  officers  nameil  were :  K.  L.  Sul¬ 
livan.  of  the  Home  Insurance  Company 
of  New  York,  vice-president :  and  L.  F. 

Killinghast,  of  the  National  Surety  Com¬ 
pany,  secretary-treasurer. 


lish  new  volume  sufficient  to  absorb  costs. 

“Third ;  Because  I  believe  that  tr- 
respective  of  cost  and  theoretical  objec¬ 
tions.  it  is  the  altruistic  duty  of  life  in¬ 
stitutions  as  institutions  to  discover  itself 
to  .America.  It  should  be  propagandized 
to  the  extent  that  failure  of  the  most  ig- 
tiorant  citizen  to  provide  for  his  own 
future  and  the  future  of  his  loved  ones, 
may  Ik-  chargeil  fairly  to  a  lack  of  goiHl 
intent,  rather  than  to  ignorance  of  life 
in-nrance  and  its  workings.” 

“Insurance  is  a  public  institution,”  he 
said. 


;ited. 

".Ailvertising  should  be  directed  at 
Miinething  people  really  want.  If  there 
is  any  way  you  can  camouflage  your  ad¬ 
vertising  so  as  to  camouflage  your  appeal, 
you  will  lie  more  successful. 

"\Vc  have  always  instructed  our  agents 
that  they  should  not  ask  people  to  take 
insurance.  The  correct  way,  we  believe, 
is  to  get  them  to  ask  for  it. 


put  it  to  the  agetit  in  such  a  way  that  he 
will  see  the  truth  of  this.” 

Mr.  Crawford  suggested  that  news- 
iwper  advertising  of  insurance  companies 
should  be  more  detinitely  tieil  up  with 
the  news. 

“Kvery  little  while  nevvsp;ipers  publish 
stories  about  events  which  shock  or 
greatly  interest  the  peiblic,”  he  -aid. 
“.Among  these  are  explosions,  storms 


“This  c.in  he  done  indirectly  through  tires,  earthquakes,  shipwrecks,  riots,  epi- 
advertising.  If  you  can  get  people  to  demies,  bankruptcies,  robberies,  defalca- 


advertising,  then  tions  and  others  involving  great  loss  of 
life  or  property,  the  financial  effects  of 
which  were  mitigated,  or  might  have  been 
mitigated,  through  insurance. 

"The  company  which  gets  its  advertis¬ 
ing  out  first  after  such  an  event  is  like 
the  newspaper  which  issues  an  extra  most 


ask  for  insurance  by 
you  will  be  successful 

“There  should  be  certain  fundamental 
principles,  which  advertisers  should  al¬ 
ways  have  in  mind.  The  first  principle 
is  never  to  mislead.  Never  be  tempted  to 
say  something  that  isn’t  so.  I  don’t  be- 

“The  ignorance  of  the  public,  as  lieve  it  pays;  but  whether  it  pays  or  not,  quickly  after  a  catastrophe,  it  shows  en- 

I’rincipal  advocate  of  co-operative  ad-  relates  to  finance  and  its  application  can-  it  i.sn’t  honest.  terprise. 

vertising  was  John  .A.  Price,  advertising  not  be  over-estimated.  Where  there  is  “.Another  principle  might  be  the  cultiva-  "When  the  tremor  in  the  Kastern 

manager.  People  Savings  and  Trust  Com-  ignorance  there  is  doubt.  And  the  way  tion  of  real  art.  I  am  everlastingly  tired  States  and  Canada  occurreil  some  months 

lany,  Pittsburgh.  to  ixpell  that  doubt  is  to  put  the  cards  on  of  the  wave  of  femininity  that  is  passing  ago  and  was  chronicled  in  the  Sunday 

F.  Highlands  Burns,  president,  Mary-  the  table  in  A.  B.  C.  language.  '  ’  '  '  '  '  -  •  -  . —  •>'-  s .— i.  o..*._i.  s.  \f  ..i. 

land  (Casualty  Comiwny,  Baltimore,  also  “We  are  at  the  fork  of  the  road.  We 
revealed  he  was  chairman  of  a  committee  must  now  determine,  whether  we  are  go 


named  by  the  large  majority  of  prominent  ing  to  let  in.surancc  grow  a  natural 
stock  casualty  and  surety  companies  to  growth  or  apply  the  same  methixls  of 
consider  an  organization  to  take  charge  of  mass  selling,  which  are  employed  in  sell- 


public  relations. 

“Many  of  the  companies  are  in  favor 
of  a  general  advertising  campaign  of  the 
stock  companies  jointly,  addressed  to  the 
public,  with  the  idea  of  impressing  the 
public  with  the  extent  of  the  business  and 
what  the  companies  are  trying  to  do,”  he 
said. 

"This  idea  is  also  looked  upon  favor¬ 
ably  by  some  of  the  large  fire  companies.” 

“I  believe  the  time  is  ripe  for  the 
American  life  insurance  companies  to  get 
together  and  sell  the  big  idea,  in  all  its 
ramiticatkms,”  Mr.  Price  said. 

“Pool  your  efforts  to  explain  the  basic 
iileas,”  he  advised,  and  to  create  desire. 


ing  other  nationally  .standardized  pro¬ 
ducts.” 

In  his  annual  address  Mr.  Collins,  con¬ 
ference  president,  made  the  assertion 
there  was  definite  evidence  of  a  “real 
awakening  of  genuine  interest  in  insur¬ 
ance  advertising.” 

"I  predicate  this  assertion,”  he  said, 
“on  the  excellent  results  of  several  com¬ 
panies  who  have  made  successful  experi¬ 
ments  in  large-scale  advertising.” 

It  was  his  opinion  there  must  be  a 
greater  education  of  the  public  to  the 
value  of  insurance,  but  that  advertising 
should  be  placed  through  local  agents  in 
their  newspapers,  advised,  directed,  and 


over  this  generation.  I  am  tired  of  seeing 
on  billboards,  in  newspapers,  and  on  mag¬ 
azine  covers  the  feminine  face  and  the 
feminine  form. 

“Can’t  we  get  rid  of  this  in  advertising. 
.Aren’t  there  pictures  of  scenes,  pictures 
of  historical  events,  pictures  that  have  a 
|)oint  to  them,  who  you.  as  artists,  can 
intriKluce  into  advertising? 

“Another  matter,  people  don’t  read  long 
adverti.semcnts.  They  do  read  that  which 
is  short  and  to  the  point 


l);ijKTs,  the  North  British  &  Mercantile 
Insurance  Company  and  the  Central  Fire 
.\gency  of  New  ^'o^k  got  their  earth¬ 
quake  insurance  advertising  before  the 
public  and  the  agents  and  brokers  Mon¬ 
day  morning.’’ 

The  Insurance  .Advertising  Conference 
is  aftilialeil  with  the  .Associated  .Advertis¬ 
ing  Clubs  of  the  World.  Chaunccy  S.  S. 
Miller,  of  the  North  British  Mercantile 
Insurance  Company  was  electeil  a  com¬ 
missioner  to  the  National  Commission  of 


“Every  word  and  every  line  you  pub-  the  A.  .A.  C.  V\ .  Other  commissioners. 


Individualize  your  efforts  to  influence  the  urged  by  their  home  offices, 
direction  of  the  desire,  when  it  has  been  Special  significant  was  attached  to  the 
created.”  remarks  of  Mr.  Fiske,  in  view  of  the 


lish,  must  be  directed  to  the  hearts  of  the 
people  who  read  it.” 

Speaking  June  9,  F.  Highlands  Burns 
sjMike  on  advertising  from  the  viewpoint 
of  a  casualty  company  executive,  telling 
of  advances  made  in  insurance  advertis- 
ing. 

“Conditions  and  .sentiment  are  chang¬ 
ing,”  he  declared.  “The  fact  that  the 
Insurance  .Advertising  Conference  is  or¬ 
ganized,  functioning  and  growing  and 
lias  29  casualty  companies  represented  in 


whose  terms  have  not  vet  expired  are, 
Clifford  Elvins,  Imperial  Life  Assurance 
Compjiny,  Toronto;  and  Leon  .A.  Soper, 
Phoenix  Mutual  Life  Insurance  Company. 


Can’t  Advertiie  Cigarettei 

Harvey  H.  Cliiff,  attorney  general  of 
Utah,  has  rulcil  that  the  setting  aside  of 
the  anti-tofxicco  law  as  far  as  advertising 
of  tobacco  other  than  cigarettes  is  con¬ 
cerned  does  not  invalidate  the  anti¬ 
cigarette  section  of  the  law. 


INION  AFTER  ANNUAL  MEETING  IN  HISTORIC  RICHMOND 


Assorialitm.  wliirli  slarttMl  on  Ittur  after  electiiip  Frank  O.  Ktigecomhe  (renter  )  to  sneered  FVesItlent  (ieorge  .  MarMe  (at 
diveiuion  at  Richmond  and  some  of  them  may  be  seen  in  the  group  pictured  above. 
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FAMOUS  MORMON  DAILY  CELEBRATES 
SEVENTY-FIFTH  ANNIVERSARY 

Salt  Lake  City  Deseret  News  Has  Romantic  History  Stretching 
Back  to  Turbulent  Days  of  the  Early  West — 

Heber  J.  Grant  Publisher 


o 


By  FRED  L.  W,  BENNETT 

N  June  15,  the  Salt  Lake  City  Deseret  religious  beliefs  linally  banished  from  the 
News,  one  of  the  oldest  and  most  coniines  of  civilization  and  forced  to 
famous  newspapers  of  the  West,  will  start  a  new  one  of  their  own.  There  is 
celebrate  its  75th  anniversary.  A  little  wonder  that  their  journalism  was 
Diamond  Jubilee  edition,  recounting  the  tinged  with  reflections  which  encouraged 
romantic  history  of  the  paper  since  its  the  people  in  the  belief  that  they  were 
founding  and  describing  the  development  martyrs^  to  a  great  cause, 
of  the  Western  country  from  its  turbu-  The  first  issue  of  the  paper  attempted 
lent  early  days  to  the  present  time,  will  to  give  a  picture  of  the  nation  at  the 
be  published.  dawn  of  the  nineteenth  century  and  of 

the  strange  new  community  in  which  the 
exiles  found  themselves. 

It  is  thought  by  many  outside  of  Utah 
that  “Deseret”  is  a  corruption  of  “desert” 
and  was  the  name  chosen  by  the  pioneers 
for  their  pajier  because  it  was  born  in 
a  desert.  This  is  not  the  case.  Deseret 
is  from  the  Book  of  Mormon,  a  book 
held  by  the  Mormons,  or  Latter  Day 
Saints,  to  be  a  record  of  the  American 
Continent  as  the  Bible  is  a  record  of 
God’s  dealings  with  men  in  the  East,  and 
was  declared  by  Joseph  Smith,  founder 
of  the  new  faith,  to  have  been  given  to 
him  by  an  Angel  who  once  lived  in 
mortality  on  this  Continent.  The  word 
means  “Busy  Bee”  and  that  is  why  the 
lieehive  was  chosen  as  the  Utah  State 
emblem. 

The  “News”  has  never  been  regarded 
by  its  owners  as  a  great  money  maker, 
although  it  would  not  be  correct  to  de¬ 


goody”  in  any  sense,  and  feels  free  to 
print  the  news  and  discuss  the  issues  of 
the  day  as  other  newspapers  do.  Many 
business  executives  who  have  no  sym¬ 
pathy  with  the  tenets  of  the  Mormon 
Church  subscribe  to  the  Deseret  News 
because  they  regard  it  as  a  clean,  reliable 
and  progressive  newspaper.  The  news 
policy  of  the  paper  might  oe  described 
as  “get  it  right  if  even  you  have  to  run 
the  risk  of  being  scooped.” 

The  News  has  had  manv  able  men  as 
its  editors  in  the  three-quarters  of  a 
century  that  have  pas.sed  since  its  found¬ 
ing.  Charles  W.  Penrose,  a  native  of  Lon¬ 
don,  and  a  convert  to  Mormonism  in  the 
late  fifties,  who  died  a  few  weeks  ago  in 
his  94th  year,  was  one  of  the  most 
brilliant. 

The  News  during  Mr.  Penrose’s 
editorship,  carried  on  a  stiff  fight  against 
the  enemies  of  the  Mormon  Church.  A 
daily  paper  had  been  started  in  the  city 
sometime  before  with  the  avowed  pur¬ 
pose  of  fighting  the  Mormon  leaders,  and 
the  battle  between  the  two  able  editors 
was  a  long  and  fierce  one  and  probably 
has  no  equal  in  the  history  of  American 
journalism.  Perfect  peace  reigns  in 
Utah  today;  the  people  are  divided  in 
political  matters  as  they  are  elsewhere, 
while  the  Federal  government  is  as 
friendly  towards  the  people  of  the  State 
they  once  harassed  as  they  are  to  the 
people  of  other  sovereign  states. 

The  publisher  of  the  News  has  always 
been,  nominally,  at  least,  the  head  of  the 
church  for  the  time  being  since  the  days 
of  its  first  publisher,  Brigham  Young, 
founder  of  Utah  and  first  governor  of 
the  territory.  The  man  at  the  head  today 
is  Heber  J.  Grant,  son  of  the  first  mayor 
of  Salt  Lake  City  who  is  a  great  in¬ 
dustrial  and  commercial  leader,  as  well 
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sciences,  etnbracin;'  j^ciicral  cdu-  come. 

cation,  medicine,  law,  divinity,  do-  _ 

iitcstic  and  p'*lilical  economy,  and  U.  S.  i»L.N’ATE. 

fvtry  thing  that  may  fall  under  Sketch  of  ileb.ate,"  in  the  Sen 
our  ohservation.  winch  maytemt  ate,  tor  Keh.  0,  8,  12.  inclusive, 


scribe  it  as  a  losing  proposition.  Its  _  _  _ _  _ _ 

policy  has  been  anti-“yeIlow”  throughout  as  holding  down  the  position  of  church 
whilst  Its  advertising  columns  have  been  president,  which  carries  with  it  the  office 
^  censored  more  strictly  than  is  common  of  prophet,  seer  and  revelator  of  the 

Heber  J.  Orant  With  the  average  newspaper  founded  as  church.  Mr.  Grant,  though  a  very  busy 

^  a  commercial  enterprise.  Hie  News  has  man,  cannot  be  properly  described  as  a 

Seventy-live  years  ago  this  month  never  accepted  tobacco  and  liquor  ad-  mere  figurehead  of  the  Deseret  News 

there  was  tucked  away  in  the  back  of  a  vertising.  Nevertheless,  it  is  not  “goody  though  he  has  no  time  for  anything  that 

prairie  schooner  a  small  Ramage  hand _ _ _ _ _ _ _ 

press  that  was  on  its  way  to  furnish  the 
mechanical  necessities  of  journalism  in  a 
new  inland  Empire,  the  foundation  of 
which  had  been  laid  in  an  arid  waste  by 
.a  handful  of  people  less  than  three  years 
.  beiore.  The  leaders  of  this  small  colony 
were  profound  believers  in  the  power  and 
beneficent  influence  of  the  press,  and  no 
time  was  lost  in  setting  the  little  machine 
to  work  on  its  arrival. 

The  name  given  to  the  new  paper  was 
:the  Deseret  Ketes  and  its  editor  was  Dr. 

'Willard  Richards,  a  medical  man  and 
pioneer  leader  of  ^reat  character  and  in¬ 
fluence  among  the  people.  It  was  de¬ 
cided  to  make  the  newspaper  a  weekly. 

The  readers  were  scattered  and  trans¬ 
portation  facilities  were  few,  whilst  the 
struggle  with  the  soil  for  a  bare  exist¬ 
ence  in  those  early  days  precluded  the 
spending  of  as  much  time  on  the  news¬ 
paper  as  is  done  today.  The  supply  of 
paper  was  another  factor  to  be  con¬ 
sidered.  h'verything  had  to  be  hauled 
from  the  Missouri  River  by  slowly  mov¬ 
ing  ox-teams.  The  1,500  mile  journey 
was  marked  by  delays  through  the  swell¬ 
ing  of  streams  that  had  to  be  forded  and 
the  attacks  of  savages  eager  for  the  scalp 
of  a  freighter. 

The  early  issues  of  the  News  con¬ 
sisted  of  eight  8  X  10-inch  pages  and  the 
prospectus  announced  a  small  weekly- 
sheet  devoted  to  “Truth  and  Liberty.” 

The  paper  was  published  in  a  one-room 
adobe  building  which  stood  near  the  east 
edge  of  the  sight  now  occupied  by  the 
great  Hotel  Utah  less  than  a  stone’s 
throw  from  the  present  location. 

Dr.  Richards,  the  editor,  did  not  try  to 
heap  unto  himself  all  the  honors  of 
getting  out  the  pioneer  paper,  the  first  to 
be  established  in  the  Rocky  Mountains 
and  Ijelieved  to  lie  the  only  one  in  ex- 
istance  pablished  west  of  the  Missouri 
River  at  that  time,  but  had  a  staff  of 
assistants  a  compositor,  pressman,  and 
proof  reader,  himself  gathering  the  news 
and  writing  the  editorials  until  given  an 
assistant  a  little  later. 

The  News  has  always  had  a  mission 
other  than  the  mere  dissemination  of 
information.  Its  founders  were  people 
who  had  been  driven  hither  and  thither 
by  their  enemies  on  account  of  their 


t.i  aud  tij>\vards,  ..a.ti  u.v  ^4.as.\.4:uily 

tiiicrtd  at  once,  20  cents  cacii.  dissolved,  why  not  dissolve  it? 
I \I 'l' I'l  >  I  A  p-'fiiLT  that  i>  v.onh  printing.  Why  ask  Congress  to  do  a  thing 

1  A  t  \V  O  ;  '*  pre-  they  have  no  power  to  do?  Con- 

.\l-..io--lRHii  A.NU  Lim.Krv.”  ‘‘  ’’  i  lor  gre.ss  did  not  make  the  Union; 

,,  , ,  „  this  purjiosc  we  issue  in  pamphlet  the  Cnion  made  Congress,  and  the 

V\e  propose  to  publish  a  small  and  if  every  subscriber  people  made  the  Union;  conse- 

weekly  sheet,  as  kirge  as  our  lo-  preserve  each  copy  of  the  ([uently,  on  the  principles  of  fed- 

cal  CiKi.tnstaiices  will  periitit’ to  be  ■•;<tws,  "  and  bind  it  at  the  close  cral  republicanism,  the  same  pow- 
cahyd  Ucscrct  ocsigned  volume,  their  children's  er  that  makes  must  unmake,  if  un- 

originally  to  record  the  pass-  chiKlreii  iiu)  read  the  doings  of  made  at  all ;  and  if  the  Union  is 
in;g  events  ot  our  8tate,  .and  tit  lij^jr  fathers,  which  otherwise  eUr  peacefully  dissolved,  it  will 
C'.mne.xion,  refet  to  the  arts  and  niight  have  been  forgotten;  ages  be  by  the  sovereign  peiple  who 

. .  '  “  ’  ‘  ^  alone  possess  the 

rightful  power  of  dissolution  with¬ 
in  themselves,  and  not  in  their 
Senators  or  Representatives;  ami 

.  .  ,  .  ,  .  ..  -  we  hope  we  shall  never  again  hear 

to  promote  tlic  be.-t  interest,  wel-  on  the  Right  of  I’etition;  of  any  portion  of  the  American 

fare,  pleasure  ami  amusement  of  represent  ilessrs.  Seward,  Hale  &  people  petitioning  Congress  to  do 
our  fellovv  citizens  Cluise  as  chief  speakers.  Air.  Alan-  what  it  has  no  power  to  do,  even 

Ue  hold  our.selvcs  responsible  gi„n  presented  the  proceedings  of  if  it  had  the  disposition.  I.et  our 
to  the  highest  Court  of  truth  for  a  meeting  at  Wilmington,  N.  C.,  Union  remain  forever,  peacefullv' 

our  intentions,  and  the  highest  denouncing  the  fanaticism  of  the  _ 

t,  tmrt  of  esiuity  for  our  execution.  North,  threatening  a  <li-.,olution  of 

When  we  si>eal:,  we  shall  speak  the  Union,  in  a  certain  contin-  TERRI  RLE  FIRE  I.V  SA.\ 

freely,  withoi.t  regard  to  men  or  geticv.  ic.— Laid  on  the  table.—  FRANCISCO 

party,  and  when,  like  other  meri,  -Several  ivetitioiis  were  presented  .  „•  .  ’ 

we  err,  let  him  who  has  his  eyes  by  Mr.  Hale,  from  various  sec-  aPP^Hmg  and  destructive 

qieii,  correct  US  in  meekness,  and  tions,  "for  promotion  of  the  aboli-  occurred  on  the  24th  of  De- 
he  shall  receive  a  disciple's  te-  tion  of  slavery;  improving  the  ct'tnber,  which  threatened  for  a 
"u'-'l-  condition  of  the  free  people  of  time  to  reduce  the  famous  cit>  of 

We  shall  ever  take  pleasure  in  color;  to  prevent  the  increase  of  San  Francisco  to  a  heap  of  smok- 

eommuntcating  foreign  .evvs  as  slavery  .by'  the  non-admission  of  ing  ruins.  The  fire  broke  out  in 

we  have  op^rtimity;  m  rtceiving  pew  Slates^  info  the  Union;  for  Dennison's  Exchange,  and  in  two 

communicattons  froin  our  fnends,  ab.,h.hing  slavery  in  the  District  hours,  nearly  a  million  of  dollars 

It  lionic  and  aarfjad,  and  solicit  of  Columbia ;  to  prevent  the  intro-  worth  of  property  was  destroyed 
..ruamenw  for  the  iVfu-r  from  duetion  of  slavery  in  the  Territor-  The  Parker  I!ou4  was  amon-Mh  ■ 
our  [Oets  ami  ptxtesscs.  ^  ics  ;  to  prevent  internal  sUve  trade  buildings  burned.  All  the  b7iild- 
riic  first  number  may.be  ex-  ^weyn  Ijtc  States;  and  respect-  ipgs.  except-the  Dcimonico  Hotel 
pected  as  early  in  June  as  sub-  fully  a.sk  Congress  to  propose,  on  Portsmouth  square,  and  all  on 
scnptions  will  warrant-waiting,  without  delay,  some  plan  for  the  Washington  street,  commencing 
the  action  of  300  subscribers.  ininiediatc  nnd  peaj:vful  dissolu-  at  the  “Eldorado.”  an<!  nmnintr  to 
Terms,  6  months, >2.50 ;  iimo-  tion  of  the  American  Union."  Montgomery  street,  were  burred. 
r..jP.  t  m  ad.  ance.  The  C.crmantnwn  ladies  address  The  Parker  House,  U.  S.  Res- 

>’nglc  copy,  15  cents.  .Congress,  as  “Dear  Friends,”  and  taurat.  Exchange,  Eldorado.  Mer 

.Advertising,  $1-. 50  -  per  square  after  an  appropri.atc  prayer,  “we  chant's  Exchange,  Otir  House, 
lines,  and  so  each  succeeding  in-  bid  you  an  affectionate  farewell."  Central  House,  Washington  Ar- 
sertion.  $i  for  half  square,  or  8  Many  joined  the  above  gentlemen  cade.  Pollard  &  Co's.  Auction 
in  debate,  which  was  generally  Room.  Guersohard  &  Van  Ciiren's 
I  It  vVEi.i.rR.s  and  yiiGRA.VTS.  \y.imi.  erKiiiiialivc  and  recrimina-  Establishment,  and  many  more 
23  cent.s  per  copy,  with  the  inscr-  live ;  somewhat  dramatic,  with  valuable  buildings  were  burned 
tion  of  their  names,  place  of  resi-  some  symptoms  of  tli-  tragic.  or  blown  up,  to  stop  the  iirogress 
deuce,  time  of  arrival  .and  leaving.  Query :  If  the  people,  the  whole  of  the  fire. 

On  June  15,  1850,  1,500  miles  west  of  the  “civilization”  represented  by  the 
Missouri  River  towns,  the  first  issue  of  the  Deseret  News  came  from  the  press. 
Above  is  a  facsimile  of  Vol.  1,  No.  1.  which  appeared  as  a  4-page  tabloid, 
pages  measuring  8  by  10  inches. 


approaches  details.  He  takes  a  real  in¬ 
terest  in  its  operation  and  its  success  has 
always  been  of  moment  to  him.  For 
about  a  year  his  brother,  Brigham  F. 
Grant,  former  chief  of  police  of  Salt 
Lake  City  and  a  former  manager  of 
Utah  newspapers,  has  held  tlie  position 
of  general  manager  of  the  paper,  suc¬ 
ceeding  Elias  S.  Woodruff  who  had  held 
the  office  for  four  or  five  years. 

The  managing  editor  today  is  Harold 
Goff,  a  native  of  Utah  who  came  to  the 
paper  about  twelve  years  ago  as  a  re¬ 
porter  and  rapidly  forced  his  way  to  the 
top  by  ability  and  industry,  ^lr.  Goff 
is  a  friend  of  the  amateur  writer  and 
the  writer  struggling  for  reco^ition  and 
has  opened  the  magazine  section  of  the 
paper — published  on  Saturdays,  for  there 
is  no  Sunday  paper — to  contributions 
from  any  one  who  can  make  the  grade. 

It  would  take  up  too  much  space  to 
discuss  even  a  few  of  the  men  who  have 
helped  make  the  Deseret  News  what  it 
is  in  1925.  One  of  its  earlier  builders 
was  George  Q.  Cannon,  a  man  of 
brilliant  intellect  and  great  energy  who 
once  represented  the  State  in  Congress, 
Horace  G.  Whitney  who  died  five  years 
ago  was  another  man  who  served  the 
News  loyally  and  with  great  ability  for 
years  under  the  title  of  business  man¬ 
ager,  the  position  of  general  manager  not 
having  been  created  at  the  time. 

F'or  a  long  time  after  becoming  a  daily, 
Nov.  21,  1867,  the  News  had  the  word 
Evening  in  its  title,  but  this  was  elimi¬ 
nated  a  few  years  ago,  although  the 
paper  has  always  been  published  in  the 
afternoon.  It  began  using  the  wires  in 
October,  1861,  prior  to  which  time  the 
State  was  not  connected  with  the  outside 
world  by  telegraph.  Today  it  carries  the 
Associated  Press  and  other  telegraph 
services. 

It  is  not  generally  known  that  the 
Deseret  News  once  manufactured  its 
own  paper  supplies.  That  was  in  the 
early  80s.  To  meet  the  constant  danger 
of  a  paper  famine  and  the  high  cost  of 
transporting  paper,  a  paper  mill,  the  first 
west  of  the  Missouri  River,  was  con¬ 
structed  at  the  mouth  of  Big  Cottonwood 
Canyon,  near  the  city,  at  a  cost  of  $100.- 
000.  The  mill  has  not  been  used  for 
many  years.  It  was  partly  destroyed  by 
fire  after  it  had  become  an  economic 
success  and  what  remained  may  still  be 
.seen. 

A_  feature  of  the  News  is  the  length  of 
service  of  many  of  those  who  have 
worked  for  the  paper.  Several  employes 
have  been  with  it  half  a  century.  It  has 
never  been  a  union  paper  though  it  does 
not  fight  organized  labor.  It  has  a  large 
army  of  employes,  for  in  addition  to  the 
publishing  of  a  large  daily  newspaper 
there  is  a  weekly  farm  paper  with  a  big 
circulation,  a  bookbindery,  a  job  depart¬ 
ment,  and  a  magazine  printing  depart¬ 
ment.  Until  a  few  years  ago  a  book¬ 
store  was  operated  in  connection. 


STEWART  HEADS  NINTH  DISTRICT 


Advertising  Clubs  of  Three  States  Meet 
at  Centerville,  la. 

Graham  Stewart,  advertising  manager, 
People's  Popular  Monthly,  Des  Moines, 
and  secretary  of  the  Joint  Assembly  of 
the  Associated  Advertising  Qubs  of  the 
World,  was  elected  chairman  of  the 
Ninth  District  of  the  Association  (Iowa, 
Nebraska  and  South  Dakota)  at  the 
annual  district  convention  held  at  Cen¬ 
terville,  la.,  June  3-5.  He  succeeds  Ralph 
Shannon,  business  manager,  the  Wash¬ 
ington  (la.)  Journal. 

The  convention  voted  to  present  a 
united  invitation  to  the  World  Adver¬ 
tising  Convention  at  Philadelphia  next 
year,  to  hold  the  1927  World  Conven¬ 
tion  at  Ames,  la.,  seat  of  Iowa  State 
College. 

Selection  for  the  1926  district  conven¬ 
tion  city  was  left  with  the  District  Exec¬ 
utive  Committee,  which  will  meet  early  in 
the  fall.  Waterloo,  Sioux  City,  and 
Ames,  la.,  are  in  the  race. 

Two  vice-chairmen,  Frank  C.  ^eh- 
rung,  mayor  of  Lincoln,  Neb.,  and  R- 
D.  F’rienff  president  of  the  Advertising 
Club  of  Sioiix  City,  la.,  were  elected. 
J.  M.  Beck,  editor  and  publisher,  Cen- 
tcn-ille  lowegian,  was  chosen  secretary- 
treasurer. 
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PRESS  AGENTS  TAKE  THEIR  TOLL  IN  MILUONS 


Mail  Worth  $800,000  in 


Crude,  Unconcealed  Propaganda  for  Advertisers  Received  in  One  Day’s 

Newspaper  Space — One  Specimen  Puff  Serves  Seven  “Clients”  of  Publicity  Specialist 


By  ARTHUR  ROBB 

Just  to  take  a  few  drops  of  the  cream  "Here  is  an  authoritative,  liiiwly,  and 
from  the  top,  let  a  few  specimens  be  vivid  news  story  of  this  country's  most 
I)araded.  pressing  problem !  A  tine  quality  mat 

Here  is  a  ‘‘startling  survey  by  The  of  this  proof  will  be  sent  to  you  for 
Sherwin-Williams  Company”  which  “re-  cxcluswe  use  in  your  territory  only  upon 
veals  terrifying  foes  play  havoc  with  receipt  of  the  attached  card.  This  offer 
nation’s  wealth.”  The  quotes  surround  is  subject  to  prior  acceptance.  Please 
the  sub-head  of  a  full  page,  whose  main  return  card  luno!” 

heading  in  %-point  Ixdd  italics  proclaims  Three  editors  were  so  stirred  by  the 
“Billions  Destroyed  Annually  by  Amer-  charge  of  the  italic  cavalry  with  the  fixed 
ica’s  Ruthless  Invaders.”  Directly  below  exclamation  points  that  they  passed  this 
is  a  half-page  map  of  the  United  States,  17o4  agate  lines  of  attempted  graft  to 
divided  according  to  a  Sherwin-Williams  Editor  &  Pi  tti-tsitER. 
gerrymander  apportioning  territory  for  Another  priceless  Sunday  feature  is 
devastation  to  the  boll  weevil,  army  heralded  in  ti0-iK)int  caps  and  lower  case 
worm,  citricola  scale,  potato  blight,  sugar-  Chelt  bold  thus :  “Intrepid  Adventurers 
beet  web  worm,  and  a  corps  of  others,  in  the  Persian  Desert  Brave  Scorpions, 
including,  as  all  current  war  yarns  should.  Fanatical  Xatives  and  Snipers’  Bullets.” 
the  Japanese  beetle,  which  is  encamped  .And  for  what?  A  36-point  subhead  ex- 
along  the  Potomac.  The  map  is  “copy-  plains;  “Expedition  goes  into  Heart  of 
righted  1925  by  George  D.  Hirst,  Inc.,  Orient  to  Buy  Priceless  Rugs.”  And  for 
New  York,  prepared  for  the  insecticide  whom?  A  box  on  the  subhead’s  right 
division,  department  of  entomological  re-  flank  elucidates :  “C.  Hi.  Bigelow  and 
search,  Sherwin-W’illiams  Company.  Theodore  V.  Hinske,  buyers  for  Marshall 
Cleveland,  Ohio.”  Following  are  2500  Field  &  Co.,  were  in  Kashon  in  the 
words  describing  the  war  against  the  Persian  desert,  buying  rugs,  etc.  etc.”  And 
pictured  pests,  suggesting  the  various  in-  there  you  are ! 

seetkides  and  fungicides,  etc.,  with  which  Glenn  G.  Hayes,  manager  of  the  In- 
they  may  be  destroyed  and  hinting  deftly  dustrial  News  Service,  7  South  Dear- 
that  the  Sherwin-Williams  Company  is  born  street.  Suite  1616,  Chicago,  vouches 
prepared  to  give  any  information  regard-  for  this  not  too  subtle  effort  to  create 
ing  particular  insect  problems.  ilomestic  desire  for  these  dearly-bought 

The  “editors  of  America”  to  whom  this  floor  coverings.  His  letter  to  managing 

full-page  piece  is  addresseil  by  the  Na-  editors  concludes; 

tional  Conservation  Bureau,  9  East  49th  “We  have  a  rather  limited  supply  of 
street.  New  York,  are  exhorted  to  this  these  feature  pages  in  mat  form— just 

effect ;  enough  to  let  a  certain  number  of  edi¬ 


tors  have  exclusive  rights  in  their  terri¬ 
tories,  and  we  can’t  think  of  any  better 
way  to  handle  this  feature  than  to  give 
a  mat,  free  of  charge,  to  the  first  editor 
whose  request  is  received  from  that  par¬ 
ticular  territary  .  .  .  .  P.  S.  Western 
Newspaper  Union  will  ship  the  mat  trans¬ 
portation  prepaid." 

T  he  record  is  silent  as  to  who  paid 
-Mr.  Hayes  and  the  Western  Newspaper 
Union  for  their  efforts  to  provide  news¬ 
papers  with  features,  free  of  charge.  This 
“feature”  occupies  1'6()  column  inches,  or 
2,240  agate  lines,  Aorth  well  over  $100 
to  the  average  small-city  publisher. 

Be  it  said  with  a^l  grace  possible  that 
.Sherwin-Williams  t  ompany  and  Marshall 
I'ield  &  Co.  are  advertisers  in  paid 


Advertisers  spent  more  than 
5t)00,000,000  last  year,  and  the  year 
before  that,  for  newspaj^r  space,  accord¬ 
ing  to  well-founded  estimates  by  Editor 
&  Publisher,  the  Bureau  of  Advertis¬ 
ing  of  the  A.  N.  P.  A.,  and  the  American 
Association  of  Advertising  Agencies,  all 
of  whom,  it  can  safely  be  assumed,  know 
whereof  they  speak.  The  figure  is  im¬ 
pressive,  not  to  say  stupendous.  It  ac¬ 
curately  represents  the  amount  paid  for 
space  in  the  national  and  local  display 
and  the  classified  columns  of  the  nation’s 
daily  press,  but  it  doesn’t  begin  to  re¬ 
present  the  amount  paid  by  advertisers 
for  announcements  in  newspajiers.  In 
fact  the  Queen  of  Sheba  might  have  had 
present  publishing  conditions  in  mind 


THE  GILLIAMS  SERVICE 

32  Unioa  Square.  Eaat.  Ne«  Yorli  City 


MOSIC  NEWt  lUltBAU  211  W  «• 
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Lyle  Andrews,  Broadway  Star  Maker, 

Adds  New  Major  Constellation 


yCAprc 

Saxq/t 


Billions  Destroyed  Annually  By 
Anierica[s  Ruthless  Invaders 

Startling  SarveyBy  Tie  Sherwin-Williams  Cof  Reveals  Terrifying  Foes  Play  Havoc  With  Nation’s  Wealth 


(rood  advice,  this.  “Eveready”  buys  an 
hour  a  week  from  WEAF,  pays  for  it 
and  is  allowed  to  provide  exactly  60  min¬ 
utes  of  entertainment.  Eveready  buys  a 
weekly  piece  of  space  in  some  newspaper, 
pays  for  it — and  hopes  to  get  an  oc¬ 
casional  unpaid  piece  printed  in  aibliiion. 
Well?  We  pause  for  a  reply. 


Only  a  few  words  in  tbis  3-colunin  fea- 
lore,  one  of  a  lengthy  series.  All  of  this 
group  “plug”  a  song,  and  a  singer  or 
dancer,  sometimes  three  or  four,  not  to 
mention  a  theatre  and  a  theatrical  mag¬ 
nate. 


rcTATO 


when  she  made  her  famous  remark  that 
“the  half  has  not  been  told.” 

It  hasn’t,  according  to  the  volume  of 
tree  publicity  mail  that  has  dropped  into 
the  new  Times  Building  offices  of  Editor 
4  Publisher  from  newspapers  the  coun¬ 
try  over  during  the  past  two  weeks.  Ex- 
I>osure  in  recent  issues  of  the  press  agent 
tactics  that  are  most  energetically  short- 
circuiiing  the  current  of  newspaper  ad¬ 
vertising  appropriations  has  produced  an 
unexpected  flood  of  commendatory  let- 


space,  usually  and  regularly.  This  is 
apparently  a  guerilla  raid,  in  their  lie- 
half,  so  to  speak,  by  the  franc-lireurs  of 
advertising. 

Not  so  much  can  be  said  for  the 
sjRjnsors  of  the  next  giant  spread  Ix-fore 
this  writer.  “Novel  Radio  Features.  Re¬ 
lease  .\’o.  2”  reads  the  headline.  Twelve- 
jKiint  text  adjoining  it  informs  editors 
over  the  signature  of  the  Western  News¬ 
paper  Union  that  “Many  new  and  novel 
features  have  been  added  to  WLS.  tlie 
.Sears- Roebuck  station,  Chicago.  These 
illustrated  articles  visualize  the  station’s 
principal  activities,  and  mats  are  mailed 
you  on  their  instruction.”  Each  of  the 
accompanying  14  “features,”  from  10  to 
18  inches  long  with  a  two-column  cut, 
tells  the  story  of  a  phase  of  station  affairs, 
carefully  mentioning  in  the  first  sentence 
the  “Sears-Roebiick  Agricultural  Founda¬ 
tion.”  That  is  an  account  which  gives  the 
newspaper  lineage  .statistics  the  absolute 
minimum  of  labor. 

.Another  press  agent  who  favors  the 
voluminous  barrage  over  the  sniper’s 
single  shot  is  the  Music  News  Bureau, 
231  West  40th  street.  New  York,  who 
offers  editors  a  score  of  two-  and  three- 
column  “features”,  “exclusive  your  city. 
For  immediate  release  free  of  charge.” 
This  counselor  in  public  relations  double¬ 
shots  every  gun.  Why  waste  30  inches 
of  space  on  one  client,  when  two,  maybe 
(Continued  on  page  36) 


'-.OTTOMlCLi.WtAVIL 


;nt  a 
dver- 
next 
nven- 
State 


Zeh- 
nd  R’ 
rtising 
lecteA 
Cen- 
etary- 


The  National  Conservation  Bureau  appears  on  no  list  of  advertising  agencies, 
and  doesn’t  call  the  full-page  shown  above  “advertising.”  The  advertising  appro¬ 
priation  of  the  Sherwin-Williams  Company  pays  for  the  page,  which  the  newspapers 
are  given  the  privilege  of  printing  free,  as  a  “timely  and  interesting  feature.” 
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Editor  &  Publisher  for  June  13,  1925 


NEW  AND  AUTHENTIC  HISTORY  OF  THE 


:MNETT 


ByALBEBTEVANDERCOlEMAN-dlYearsonlheNeMBeraldM 

COPyRiGHT  1924  By  EDITOR  t  PUBLISHER  -  ALL  RIGHTS.  IMCLUOinO  rOREIGM  RIGHTS,  PROTECTED. 


Ainoiijr  women  writers  on  tlie  Herald  and  Telegram  were  the  gifted 
Mrs.  Merrill,  Miss  Dorothy  Richardson,  now  a  distinguished  novelist; 
Miss  M.  E.  Coman,  society  reporter:  Miss  Mary  E.  Watts;  Miss  Cora 
Rii^hy,  Miss  Jane  Dixon,  now  feature  writer  for  the  Evening  Telegram. 

Space  limits  forhid  giving  any  idea  of  the  able  men  who  were  on  the 
staff  of  the  Telegram  in  the  old  days,  but  probably  no  one  will  l)e  so  gen¬ 
erally  recalled  as  J.  H,  Ballard,  for  so  many  years  in  its  editorial 
<!ei>artment,  and  whose  able  work  as  a  i)aragraphist  and  leader  writer  is 
generally  recognized.  Mr.  Ballard  is  still  a  member  of  the  Telegram's 
staff.  Another  journalist  long  connected  with  the  Telegram  is  .Andrew 
W.  Ford,  now  its  city  editor. 

Mr.  BennetPs  Will 

1'he  I  lerald  publisher’s  will  generously  provided  that  the  proceeds  of 
his  entire  estate  should  l)e  used  for  the  founding  and  maintenance  of 
“The  James  Gordon  Bennett  Memorial  Home  for  New  York  Journalists,” 
a  jiroiif  of  his  deep  interest  in  and  sym]>athy  for  his  fellow  newspaper 
men.  However  he  ordered  the  payment  of  $153.(X)0  in  annuities  to  his 
wiflow,  relatives  and  others  from  the  income  of  the  estate,  and  it  is  under¬ 
stood  that  so  far  no  action  has  been  taken  to  inaugurate  the  beginning 
of  work  on  the  Home. 

Mr.  Bennett  specially  sought  to  prevent  the  sale  of  the  Herald, 
saying  in  his  will : 

“It  is  my  wish  and  hope,  and  I  request  that  the  directors  of  said  New 
^’ork  Herald  Corporations  shall  so  manage  the  business  and  affairs 
thereof  as  to  accomplish  such  desire  f continued  publication  of  his  papers), 
atid  to  that  end,  that  they  establish  and  set  aside  so  much  of  the  earnings 
and  jirofits  of  .said  Corporations  as  shall  provide  surplus  funds  sufficient 
in  their  judgment  to  provide  for  all  possible  contingencies  of  the 
business." 

'I'he  absolute  necessity  for  the  sale  of  the  two  papers  was  realized  bv 
the  executors  f  Rodman  Wanamaker  and  the  Guaranty  Trust  Com¬ 
pany)  after  a  vain  struggle  of  18  months.  Heavy  losses  had  been 
sustained  in  their  publication.  .\n  accountant's  report  showed  that  the 
Herald  ComjKinv’s  jmofits  from  l‘K)<t  to  l'>l8  were  $l,940.W2:  but  grew 
lees  thereafter,  until  in  1917.  there  was  a  deficit  of  $151,870,  and  in  1918, 
another  deficit  of  $138,20.3. 

The  sale  of  the  Herald,  Telegram  and  Paris  Herald  to  Frank  A. 
Munsey  was  announced  on  Jan.  17.  1920.  for  $4,000,000.  one  million 
being  paid  in  cash. 

Mr.  Munsey  at  the  time  in  explaining  why  he  had  to  combine  the 
Herald  with  the  Sun,  said: 

“Without  James  (kirdon  Bennett’s  hand  to  guide  it.  without  his  genius  to 
vitalize  it,  without  his  generous  purse  to  finance  it,  it  has  given  place  in  the 
race  for  supremacy.  *  ♦  ♦ 

“To  have  continued  the  HeraM  as  an  independent  entitv  would  have 
been  in  ojjposition  to  all  the  laws  of  economics. 

“The  printing  jilant  is  archaic  and  worn  to  the  breaking  point. 
J'here  is  no  machinery  there  of  any  practical  value.  A  new  equipment 
could  not  be  installed  under  a  year  and  a  half  and  at  a  cost  of  a  million 
dollars  and  more!” 

Solemn  **Wake’*  as  the  Last  Edition  of  the  Herald  Went  to 

Press 

During  the  evening  of  Jan.  .30.  when  the  final  issue  of  the  Herald  was 
in  course  of  preparation,  many  of  the  former  members  of  the  staff  joinecl 
with  those  on  the  active  list  in  commemorating  the  sad  event.  The  great 
City  room,  the  most  spacious  of  its  kind,  was  well  filled  with  the  mourners, 
and  as  midnight  approached  voices  were  hushed ;  the  solemnity  of  the 
orc.'isifiii  weighed  down  every  heart,  and  there  w'ere  few  dry  eyes  as  the 
gathering  bid  a  long  farewell  to  the  Herald  of  the  Bennetts,  while  the 
lusty  figures  of  bronze  on  the  roof  struck  the  big  bell  twelve  times,  as 
the  roaring  presses  printed  the  last  sheets  to  leave  the  palatial  home  in 
Herald  .Square. 

The  grief  stricken  spirit  of  the  late  Mr.  Bennett  can  be  imagined 
flitting  back  and  forth  along  the  gloomy  marble  corridors  of  the  vast 
editorial  floor,  and  in  and  out  of  the  empty  rooms,  whence  the  furniture 
had  been  transported  downtown  to  the  office  of  the  newly  christened 
Suit  and  Neiv  York  Herald. 

As  the  knell  for  the  passing  of  the  Herald  of  the  Bennetts  pealed 
forth,  the  owls  on  the  roof  edge  blinked  their  fiery  electric  eves  sadly 
for  the  extinction  of  the  once  great  and  powerful  newspaper  under  its 
origitial  ownership,  and  as  a  separate  entity. 


In  the  composing  room  on  thi>  eventful  night,  a  poll  was  taken  to 
determine  who  was  tlie  oldest  employe  on  the  Herald,  and  Al.  Brown 
led  all  others,  having  served  continuously  for  54  years! 

The  Herald  on  the  following  morning  gave  a  prominent  place  to 
verses  penned  by  Mr.  John  T.  Burke — a  heart-felt  requiem  expressing 
the  general  feeling  of  sorrow : 

“TO  THE  NEW  YORK  HER.ALD. 

J.AMES  GORDON  BENNETT— 1835-1872. 

JAMES  GORDON  BEN NILTT— 1872-1918. 

Here’s  to  the  Herald  of  ’35  and  the  Herald  of  '72 ; 

Here’s  to  the  men  who  have  fought  the  fight — good  men  all,  and  true.  = 

Many  have  passed  to  the  Great  Beyond,  but  their  souls  are  here  today,  | 

Led  by  the  Bennetts,  father  and  son,  as  our  good  ship  sails  away, 

To  a  port  where  a  sister  ship  awaits  to  join  in  our  high  enterprise,  j 

To  aid  in  the  battle  our  old  ship  waged,  with  the  spirit  that  never  dies!  j 

L’ENVOI 

Here’s  to  the  Herald!  (a  final  toast),  and  here’s  to  the  sister.  Sun! 

May  favoring  winds  attend  their  course — good  luck  to  the  two  made  one !’’ 

Old  Herald  men.  past  and  present  gathered  at  the  Hotel  Vanderbilt 
for  the  final  dinner  of  the  Owl  Club  on  the  night  of  Feb.  1,  the  day  on 
which  the  first  issue  of  the  “Sun  and  The  New  York  Herald,”  appeared 
from  280  Broadway.  On  this  occasion  was  formed  an  Alumni  associa¬ 
tion  of  old  Herald  men,  with  the  following  officers : 

John  T.  Burke,  president ;  William  \V.  Willis,  vice-president ;  and 
Hamilton  Peltz,  secretary-treasurer. 

The  following  members  were  named  to  form  an  executive  committee 
for  the  purpose  of  drawing  up  a  constitution  and  by-laws : 

Leo  L.  Redding,  Miss  Martha  Coman.  Randolph  Marshall,  Roliert 
E.  Livingston.  Michael  E.  Haggerty.  John  F.  Humes,  F.  H.  Pierson, 
Royal  K.  Fuller,  John  P.  Donlon,  Robert  H.  Patchen,  Samuel  Morse. 
Miss  Caroline  Harding,  Allen  Eddy,  Karl  Decker,  and  Frank  Parker 
Stockbridge. 

The  Evening  Telegram* s  Sensational  Exit  from  the  Old 

Building 

The  Evening  Telegram  continued  to  be  printed  in  the  old  building 
until  April  18.  1921.  when,  with  a  great  parade  headed  by  a  band  oi 
iT.usic;  with  solemn  faced  elephants  from  the  circus  as  the  rear  guard., 
more  than  500  of  its  employes  said  a  fond  farewell  to  the  famous  old? 
palace  and  proceeded  downtown  to  its  new  home  at  Seventh  avenue  and) 
Sixteentl)  street,  in  a  building  that  had  been  a  cigarette  factory.  Here  art 
up-to-date  plant  had  lx;en  installed  and  the  publication  of  the  paper  con-f 
tinned  without  interruption.  t 

On  the  march,  one  of  the  elephants  displayerl  the  following  sip:n'  ' 

“THE  WRECKERS  MAY  WRECK  THE  OLD  BUILDING 
BUT 

THEY  CAN  T  WRECK  THE  OLD  TELEGRAM  CREW!” 

I 

“TWENTY  EIGHT  YEARS  IT  WAS  OF  FAME, 

TO  DESTROY  IT  NOW,  IT  IS  A  SHAME!” 


“GOOD  BYE,  HERALD  BUILDING— ADIEU— 
WE’RE  NOW  MOVING  TO  SOMETHING  NEW!” 


“FOR  MANY  YEARS  WE  WATCHED  OWLS  BLINK—  f 

NOW  WE’RE  THROUGH— WHAT  DO  YOU  THINK?” 

The  Final  ••Wake**  and  ••Goodbye** 

On  April  9,  the  final  “wake”  of  the  old  Herald  Building  had  lieet] 
held  in  the  big  city  room  by  memliers  of  the  staff  of  the  Telegrain.  paS] 
and  present,  and  also  of  the  old  Herald.  More  than  100  were  present; 
including  Messrs.  Guard,  Livingston,  James  Blaine  Walker,  Daniel  L| 
Ryan,  now  the  Secretar\-  of  Tammany  Hall;  Snowden  Summers,  fnti 
merly  the  Telegram’s  managing  editor,  etc.,  etc. 

Telegrams  were  received  from  Cornelius  Vanderbilt,  who  began 
journalistic  career  as  a  Herald  reporter;  John  T.  Burke,  at  that  t  ? 
managing  editor  of  the  Richmond  Times-Ditspatch,  and  John  C.  Flinn^ 
and  thus  ended  the  obsequies  of  the  Bennett  newspapers. 

FINIS  • 


Second  Alumni  Meet  June  18  bridge,  formerly  editor  of  the  Kciv  7  ^  W 

The  second  meeting  of  the  New  f-veumg  Mail,  is  president.  The  frat>'  1^ 
York  Alumni  of  the  Sigma  Delta  Chi,  ty  voted  to  make  the  offices  of  ' 
journalistic  fraternity,  will  be  held  June  Editor  *  Publisher,  1700  Times  Rl 
18,  at  the  Inter-Fraternitv  Clubs  Build-  ing,  New  York,  their  general  li'  kn 
ing.  New  York.  Frank  'Parker  Stock-  quarters. 

_ jL 


National  Lineage  Leadership 

in  Cleveland,  Ohio 


TKe  Cleveland  Ne'vs 

(EVENING) 

During  the  first  five  months  of  1925  published  a  greater 
volume  of  National  Advertising  than  was  published  by 
the  other  Evening  newspaper  in  Cleveland  during  the 
same  period. 

- Also - 

The  Cleveland  Nevs 

(EVENING) 

Was  the  only  Cleveland  Evening  Newspaper  to  make 
an  increase  in  National  Advertising  published  during 
the  first  five  months  of  1925  versus  the  first  five  months 
of  1924. 

Here  Are  the  Figures: 

Nc'W’S  (..V)  INCREASE  84)000  Lin6S 

Press  U.U  Lo..  5)427  Lines 

Make  sure  that  your  next  schedule  includes  Cleve¬ 
land's  Leading  Evening  Newspaper  in  National  Lineage 

The  Cleveland  Ne’ws 

DAILY  AND  SUNDAY 

Ohio’s  Greatest  Newspaper  Represented  by —  |  Ohio’s  Greatest  Newspaper 

. . -  - ^ - ^  Geo.  A.  McDevitl  Co. 

350  Park  Ave.,  New  York 
People’s  Gas  Bldg.,  Chicago 
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The  D.  P.  Syndicate  Announces: 


WILLIE  MACFARLAN 

New  Open  Golf  Champion 
of  the  United  States 
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BENNY  LEONARD 

Champion  Lightweight  Boxer 
of  the  Worid 
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SUZANNE  LENGLEN 

Foremost  Woman  Player 
of  Lawn  Tennis 


D.  P.  Syndicate 


THE  D.  P.  SYNDICATE  repmants  five  pubUihing  houtei;  Dodd,  Mead  &  Co,;  Doubleday,  Pa^e  ft  Oo,;  Harcourt,  Brace  ft  Co,;  Little,  Brown  ft  Co.;  and  the  Frederick  A.  S'okMj^l  .l 
B«rlal  rishti  of  new  novels  are  distributed  to  hundreds  of  newspapers,  many  of  wUch  hold  annual  contracts  for  the  Action  from  the  five  houses.  Among  record-making  features  d  % 

aV  WAlfAr  V  aV  SaaI,;.  T  ^  *m,AA.lAAA  WaaaaaaU  mnA  TTaava  C^AKAf  T.Ado-A  anH  IffAmnira  nf  AanAral  ttobert  1:.aa  Bullard.  1 
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AILY  golf  feature — Willie  Macfarlane,  when  he  de- 
ted  Bobby  Jones  for  the  open  championship  this  Summer  in 
e  closest  golf  contest  on  record,  took  his  place  as  the  greatest 
oke  maker  of  the  world’s  links.  No  such  group  of  players 
ever  met  for  a  tournament  in  this  or  any  other  country, 
arlane  won  from  Bobby  Jones  on  the  108th  green  under  a 
ing  sun,  after  three  days  of  nerve-racking  play.  Forty-eight 
later  he  made  a  contract  with  the  D.  P.  Syndicate  to  write 
-column  daily  articles  on  golf — expert  comment  and  advice, 
ly  given,  for  the  use  of  golfers  all  over  the  United  States, 
ery  man  who  swings  a  club  will  be  able  to  learn  from  these 
ort  lessons  what  the  champion  tells  his  pupils  on  the  links — 
ethods,  strokes,  stances,  all  the  countless  secrets  of  the  game, 
is  analyses  of  plays  and  players,  his  appraisal  of  pending  dis- 
ssions  and  seasonal  tournaments,  will  command  attention 
ch  as  no  other  golf  column  can  attract.  There  is  no  doubt  of 
e  feature’s  success. 


E  HABIT  OF  “KEEPING  FIT” — Benny  Leonard,  unde- 
ted  lightweight  champion  of  the  world,  lives  clean  and  fights 
an.  No  other  boxer  can  so  well  define  the  rules  that  make 
ick  muscles,  clear  eyes  and  steady  nerves.  When  America 
nt  into  the  World  War,  Benny  Leonard  went,  too.  He  went 
St  as  fast  as  he  could  get  there.  They  appointed  him  physical 
structor  in  the  training  camps,  and  he  worked  like  a  Trojan 
the  job.  Those  who  saw  him  in  action  will  testify  that  he 
yed  his  part  in  the  world  fight  as  hard  as  he  ever  fought  in 
e  boxing  ring.  And  he  learned  how  to  teach  other  men  the 
les  for  “keeping  fit,”  as  he  had  acquired  them  through  years 
training.  His  series  of  daily  articles,  brief  and  to  the  point, 
sure  to  be  followed  by  thousands  who  need  the  advice  he  is 
le  to  give.  They  will  have  a  punch  and  a  laugh  in  them,  too. 
fenny  Leonard  sees  life  with  the  smile  of  youth  which  has 
iquered  weakness ;  for  he  never  forgets  that  he  started  out  as 
ale  little  boy  and  made  himself  over  into  a  wonderful  athlete. 


MMER  TENNIS  SERIES — Suzanne  Lenglen,  the  racquet 
zard  of  France,  knows  more  about  the  theory  and  practice  of 
n  tennis  than  any  woman  living.  Few  players  in  the  game’s 
tory,  either  men  or  women,  have  devoted  so  much  attention 
scientific  study  of  the  sport,  which  presents  numberless 
ricacies  and  requires  unlimited  training  for  its  masters.  Mile, 
^glen  has  written  her  articles — enough  of  them  to  run  daily 
eight  weeks,  or  in  longer  weekly  instalments — with  the  pur¬ 
se  of  showing  how  every  stroke  should  be  played.  She 
plains  the  positions  and  muscle  action  needed  for  various 
ehands,  backhands,  spins  and  drives,  and  the  methods  of  per- 
ting  one’s  self  and  strengthening  the  weak  spots.  Later  the 
ides  will  appear  in  a  book  published  by  Dodd,  Mead  &  Co., 
t  the  newspapers  are  to  have  the  first  rights.  Since  sending 
manuscript  to  America,  Mile.  Lenglen  has  made  a  record 
winning  three  French  tennis  titles  in  a  single  week.  This 
;mer  of  1925  will  find  her  on  the  courts  in  nearly  every 
■ntry  of  Europe. 
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Garden  City,  N.  Y. 


FICTION  FROM  FIVE  PUBLISHERS— FEATURES  THAT  MAKE  RECORDS 
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PLAN  $250,000  DRIVE 
AGAINST  POSTAL  RATES 

Mail  Users  Group  Vote  to  Spend 
$100,000  of  This  Sum  for 
Advertising — Buckley 
Named  President 


(By  Telcgral'h  to  Editor  &  Publisher) 

CmcAGd.  June  10 — A  campainn  fund  of 
$250,000,  of  which  amount,  $100,0(X)  is 
to  he  siient  in  paid  advertising  in  metro¬ 
politan  and  small 


“Any  newspaper  would  he  enriched  that  “Articles  of  incorporation  of  the  Gulf  PORTSMOUTH 
could  have  A1  Smith  as  a  writer,  said  City  Publishing  Company  show  the  fol- 
.Mr.  Swopi-.  lowing  as  the  incorporators: 

"The  \\'orld,  however,  cannot  claim  “Wallace  O.  Stovall,  S.  Lloyd  LVisbie, 
that  distinction.’’  K.  1).  Lambright,  J.  S.  Mims,  W.  J. 

The  report  was  jirinted  in  the  Syra-  WelxT.  Hewitt  Hill,  D.  B.  Barkley,  Xat 
use  Ifcnild  June  11,  as  an  exclusive  W'eaterly,  W.  P.  Lawrence,  S.  A.  South¬ 
erland,  C.  H.  Plyer,  K.  K.  Large,  L.  H. 

Towner,  L.  A.  McDowell,  Josephine 
Arduengo,  F,.  M.  Scott,  Eleanora  Hart¬ 
man,  (iuy  P.  (iiilley,  Charles  F".  McKis- 
sick,  W.  Santana,  Velma  Gulley,  Myrle 
Kenn,  Roy  Duncan,  J.  O.  Mims,  H.  L. 

Mims,  l-'rank  Mallerrich,  Robert  Tudor, 


Albany  dispatch. 

NEW  DAILY  SCANNED 
FOR  TAMPA,  FLA. 


TIMES 

MERGED  WITH  HERALD 

Purchased  and  Suspended  by  Ex-M.iyor 
F.  W.  Hartford,  June  8,  Leaving 
Herald  Alone  in  Field — Was 
Established  in  1868 


Will  Start  Publication  If  Tampa 
Tribune  Is  Sold  to  Local  Syndicate 
— Company  Composed  of  Pre- 
ent  Tribune  Executives 


(By  Tclesraph  to  Editor  it  Pcblisher) 


Plant  Citv  Fla  lune  b-\nnounc-  ness  men  have  an  option  to  buv  the  Trib-  »  was  eoueo  -X 

!■  iK  c  ,1  mni Jatil  for  and  imll-.t  excrcisrf  Cul.  Trai- 1..  Norns,  l)cm.«ratic  Na 

"vdnlr  InXlraK  hy  ™  Jnnn  17.  will  he  ‘’™- 


town  newspapers, 
trade  magazines 
and  farm  publi¬ 
cations,  was  en¬ 
dorsed  at  a  meet¬ 
ing  of  the  Na¬ 
tional  Council  of 

Business  Mail  -  - .  - 

Users,  June  9  and  newspaixT  enterprise  by  canceiieu. 

10  at  the  Con-  of  that  paper,  the  Tribune  to- 

gress  Hotel.  The  ^'arried  a  story,  excerpts  from  which 
campiiign  will  Ije  : 

waged  against  the  oganization  was  iKrlected  yesterday 
the  newlv  im-  Gulf  City  Publishing  Company, 

posed  standards  ^  capital  stock  of  $2,000,000.  The 

Homer  J.  Buckley  of  postal  revenue,  ‘nmiwiiy  is  composed  largely  of  the  pres- 
which  are  regard-  organization  of  the  Tribune  Publish¬ 
ed  as  “unjust  to  business  mail  users.”  Company.  In  the  event  the  sale  of 

Homer  J.  Buckley,  president  of  Buck-  Trihuiie  to  a  local  corpciration,  just 

ley.  Dement  &  Co.,  Chicago,  and  a  mem-  ^''ffe'ted,  the  Gulf  City  lub¬ 
ber  of  the  legislative  committee  of  the  ''’''""K  "jl'  I'ubhsh  a  new 

National  .\dvertising  Commission,  was  «i'’rning  newspaper  in  this  city,  as  soon 
elected  president  of  the  managing  com-  ‘‘j’  ^  build.ng  can  lie  erected  and  a  new 
mittec  of  the  National  Oiuncil  of  Ptusiness  l”«J|J^  '‘“Ught  and  installed. 

Mail  Users  and  outlined  the  stand  of  the  m-ing  jiniiared  for  a  six- 

group  against  the  present  postal  rate. 

“f)ur  object  is  the  enrollment  of  2, .500 
business  firms  and  associations  over  the 
country  at  an  average  subscription  of  two 
per  cent  of  the  amount  of  their  increase 
in  costs.  The  average  figure  will  be 
alK)ut  $100  from  each  firm.  Of  course, 
some  will  be  below  that  figure  while 
others  will  1k.‘  far  above.  .At  our  meeting. 


Announcement  was  made  June  8,  of  the 
sale  of  the  l^orlsttuntlh  Times,  at  one 
time  one  of  the  leading  daily  papers  in 
R.  N.  Lindsev,  Sam  Harrison,  Thad  Soutlieastern  New  Hampshire,  to  Ex- 
Hallinan,  J.  C.’Stark,  Glenn  Ross,  M.  L.  Mayor  F.  W.  Hartford,  publisher  of  the 
Richardson  and  Sam  Gore.”  Portsmouth  Herald.  This  leaves  the  city 

Commenting  uixin  the  situation,  W.  F.  with  one  daily  newspaper. 

Stovall,  owner  of  the  Tribune,  said:  The  Times,  which  was  merged  with  the 

•A  svndicate  composed  of  Tampa  busi-  puhlished  first  in  1^.  For 

-  _  many  years  it  was  e<lited  by  the  late 


A. A. A. A.  Committee  to  Meet  July  7 

The  executive  committee  of  the  .\mi  r- 
ican  .Association  of  .Advertising  .Agen¬ 
cies  will  meet  at  general  headquarters. 
New  A'ork,  on  July  7-8,  instead  of  July 
14-L5  as  previously  scheduled.  The  site 
of  the  association’s  Getober  convention 
will  be  chosen  bv  the  committee. 


Daily  Issues  Travel  Booklet 


liapei 

111  1898,  when  Col.  Norris  retired,  the 
pajH-r  was  purchased  by  a  syndicate,  the 
leaders  of  wb.ich  were  First  Assi'tant 
Postmaster  General  John  H.  Bartlett,  at 
that  time  a  candidate  for  governor,  which 
fMisition  he  held  in  1919;  Ex-Mayor  .Al- 
lH*rt  Hislop,  Judge  Ernest  L.  Guptil  and 
Maj.  William  J.  Cater,  and  other 
prominent  Republicans  in  the  city.  The 
purchase  price  was  not  announced. 

This  makes  the  third  evening  paper  the 
Herald  has  mergeil.  the  Portsmouth 
Rcl'ttbUcan,  the  Pcitiiy  Post  and  the 


one  firm  whose  increaserl'  cost  has  been  Jnbune  by  a  kjeal  syndicate  which 

has  been  incorporated  under  the  name  ot 
Tampji  Tribune.  Inc.  .An  option  on  the 

"Our  first  60  davs  will  require  the  time 

tt».  rmd  ri;rnnt,.r=  real  fstate  Operator. 

and  It  expires  on  June  1/.  Since  acquir¬ 
ing  the  option,  Mr.  Lloyd  has  been  or¬ 
ganizing  a  bical  company  to  make  the 
purchase,  which  calls  for  a  cash  payment 
of  $750.(Kt0.  The  total  jiurchase  price  of 


more  than  $.'^.000.  subscrihed  $l.fKX)  will¬ 
ingly  and  eagerly. 

"( hir  first  60  dai 

of  the  officers  and  directors  and  finance 
committee  to  get  the  organization  in  shape 
in  various  sections  of  the  country.  .After 
the  Congressional  hearings  are  out  of  the 
way  and  we  have  had  opportunitv  to  sub¬ 
mit  our  testimony,  we  can  begin  our  pub-  of  the  Trii- 

hcitycampaigniianational  way.  as  wel  holdhigs.' is  $1,200,000. 

nVv  7'"-  '  !’'•  Sh’vall.  president  of  the 

nctfiber  and  November.  -r  .,  i.  ii-  i  •  ,•  '  i 

The  platform  of  the  Mail  Users  is  ^iTT’'  “'u  'TZ 

stronglv  in  favor  of  the  two-cent  first-  ‘>H‘  paT>or.  states  that  he  will  not  1^ 
;*  *  *  X-  r  xi-  connected  with  the  new  paiicr.  but  will 

class  letter  rate,  the  restoration  of  the  one-  x  ■  i  •  i  *  * 

.  •  .  ’  ,  X  X  r  en^a^e  extensivelv  in  real  estate  opera- 

cent  private  postcard,  one-cent  rate  for  *•  /x  x  i  •  ’  x  t  i  x* 

*  I  *  •  •  *  X  ’  v-v.  «.  laiG  lui  after  takinj?  an  extended  vacation. 

trace-winning  sales  messages,  the  repea  Practicallv  the  «itire  present  organiza- 
of  the  two-cent  service  charge  on  parcel  j,,,.  Tribune  will  go  with 

post,  establishmg  of  reverse  permit  on  n^orning  paper  and  manv  of  the 

return  postcards  and  envelopes,  removal  employes  have  subscribed  for 

from  the  post  office  expense  of  all  frank- 

new  companv. 

mg  costs  and  department  mail,  and  the  “Wallace  O.  Stovall,  son  of  W.  F.  Sto- 
charging  back  to  each  department  of  president  of  the  Gulf  Citv 

the  government  its  own  mail  conveyance  Pu,,iisi,i„K  Company,  with  S.  Lloycl 
.  .  .  ,  ,  ,  Frisbie  and  1.  S.  Mims,  present  business 

The  managing  committee  elcctecl  by  the  managers  of  the  Tribune,  as  vice-presi- 
Mail  Users  to  assist  President  Buckley  3^,1  treasurer,  resnectivelv.  and  E. 

is:  David  Burpee  and  Kay  N.  Fellows,  Parphright.  now  assc^iate  e.litor  of  the 
vice-presidents.  Col  E.  T.  Miller,  secret-  Tribune,  as  secretarv. 
ary ;  Ivan  .A.  McKenna,  treasurer,  and 
a  sub-committee  of  J.  G.  Pattee,  F.  I.. 

Innes,  E.  T.  Hall,  ancl  I^uis  Leclairc. 

Attorney  Richard  H.  Lee,  Chicago,  is 
legal  counsel  and  campaign  director. 


Daily  Sponsors  Flight  Contest 

The  Boston  (Mass.)  Rvening  Ameri¬ 
can  is  offering  a  prize  of  $500  in  an  .Air 
Flight  Contest  to  be  held  in  connection 
with  the  150th  Anniversary  celebration 
of  Bunker  Hill  Day,  June  17  in  Charles¬ 
town. 


GOV.  SMITH  TO  JOIN  DAILY? 


Swope  Denies  It’s  New  York  World  as 
Reported 

Herbert  Bayard  Swope  this  week  de¬ 
nied  reports  that  Alfred  E.  Smith,  New 
York  Governor,  intended  to  retire  from 
politics  after  his  jircsent  term  and  join 
the  Xe7Li  York  World  staff  at  $50,000 
a  vear. 


PUBLISHERS  are  sav¬ 
ing  thousands  of  dollars 
annually  by  eliminating  costly 
duplication,  assuring  an  even 
flow  of  copy  into  the  compos¬ 
ing  room  and  reducing  tolls  by 
utilizing  the 

100%  non-duplicating  leased 
wire  dispatches  of 

The  Consolidated  Press 
Association 

Executive  Office*,  Evening  Star 
Building,  Washington,  D.  C. 


Seeing  California  By  .Auti imobile"  is  Times.  In  addition  it  has  merged  the 

the  title  of  a  booklet  just  issued  by  the  .Morning  Chronicle,  the  oldest  rnoniing 

Want  .Ad  Department  of  the  San  Tran-  paper  in  the  state,  and  two  weeklies,  the 

eiseo  H.vaminer  consisting  of  excerpts  I'orthsmouth  Journal  and  the  .Stales  and 

story  new spajxT  building  to  be  used  ex-  fj-om  a  series  of  Examiner  advertisements  I'nioii.  The  Herald  continues  to  publish 

clusively  by  the  new  morning  paper,  to  published  in  the  interest  of  used  car  the  .A'rji'  Hamf<shire  Gazette,  one  of  the 

be  built  on  the  lot  owned  hy  W.  F.  Sto-  ,iealcrs.  oldest  weeklv  i>ai)crs  in  the  country, 

vail,  T.  L.  Stovall.  John  M.  Nelson.  E.  D. 

Lambright  and  Roy  Duncan,  at  Tam]>H 
and  Fortune  streets.  It  will  be  a  miKlern  . 

newspaper  home  in  every  respect. 

“The  plans  of  the  new  company  are,  of 
course,  contingent  upon  the  jiurchase  of 


Its  Morning  Papers  Prove  that 

CINCINNATI 

is  an  Evening  Newspaper  City 

The  argument  is  sometimes  advanced  that  morning 
newspapers  are  preferable  to  evening  newspapers  as 
advertising  media  because  they  get  action  the  same 
day  the  advertising  appears.  If  this  were  true  the 
week  days  would  be  the  big  days  for  the  morning 
papers  and  Sundays,  when  no  purchasing  action  is 
possible,  would  be  the  lean  days. 

As  a  matter  of  fact  the  leading  Cincinnati  morning  newspaper 
carried  25%  more  advertising  in  the  52  Sundays  than  it  carried 
in  the  314  business  days  of  last  year. 

If  th’s  proves  ansrthing  it  proves  the  case  for  the  evening 
newspapers.  And  particularly  for  the  Cincinnati  Times-Star. 

The  Times-Star,  six  days  in  the  week,  does  what  a  morning 
newspaper  in  Cincinnati  can  duplicate  only  on  the  one  day  in 
which  the  Times-Star  is  not  published. 

The  Times-Star  carried  an  average  of  ^,300  lines  of  display 
advertising  daily  during  the  314  publication  days  in  1924.  The 
leading  morning  paper  carried  a  daily  average  of  only  13,655 
lines  on  the  same  action-getting  days. 

Even  the  addition  of  the  lineage  carried  on  Sundays  when  no 
Times-Stars  were  available  did  not  brine  the  toUl  lineage  of 
the  morning  newspaper  up  to  that  of  the  Times-Star  by 
2,406,201  lines. 

The  Times-Star  dominates  the  Cincinnati  market  in  display 
advertising  lineage  six  days  every  week  and  it  has  done  so 
consistently  for  more  than  seventeen  consecutive  years. 

aNCINNATl  TIMES-SM 

CHAR1.ES  P.  TAFT.  Pubtithmr  C.  H.  RBMBOLD,  Mmntgaw 

Member  of  Audit  Bureau  of  Circulations 


Editor  &  Publisher  for  June  13,  1925 


A  CONSERVATIVE  is  willing  to 

sell  goods  to  a  liberal — and  a  liberal 
is  willing  to  sell  merchandise  to  a 
conservative. 

F 

ILDITORIAL  policy  has  a  bearing 
on  the  selection  of  an  advertising 
medium  only  when  that  policy  at¬ 
tracts  readers  who  are  intelligent 
and  open-minded. 


Ill 

CRIPPS-HOWARD  editorial 


policy  selects  readers  who  are 
responsive,  intelligently  discerning, 
tolerant  and  receptive. 


Scripps-Howard  Newspapers 
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Editor  &  Publisher  for  June  13,  1925 


JOURNALISTS  AWARDED 
HONORARY  DEGREES 


THIS  AD  GOT  RESULTS 


Frank  Munsey,  M.  E.  Stone,  Receive 
LL.D’a — A.  S.  Draper  of  N.  Y. 
Herald  Tribune  Honored 
by  Alma  Mater 


Different  colleges  at  graduation  exer¬ 
cises  this  week  conferred  honorary  de¬ 
grees  upon  three  noted  New  York  news- 
_  paper  men,  Mel¬ 


ville  E.  Stone, 
counsellor  of  the 
Associated  Press, 
Frank  A.  Mun- 


TF  your  car  bus  been  stolen,  tbis 
suggestion  for  its  recovery  may 
appeal  to  some.  A  Texas  farmer 
ran  tbe  following  advertisement  in 
bis  local  newspaper. 

“Strayed — One  Jersey  beifer.  To 
tbe  one  wbo  returns  ber  I  will 
give  a  drink  of  Four  Rose  wbisky, 
10  years  old.” 

Tbe  next  morning  there  were 
nine  men  with  Jersey  beifers  stand¬ 
ing  in  tbe  yard. — Texas  General 
Contractors'  Association  Bulletin. 


YONKERS  DAILY  ASKS 
“RIGHT  TO  THINK” 


—exclusively  from  the  one-sided  com¬ 
mittee’s  viewpoint. 

“Sixth — That  being  ‘saved  the  prepar¬ 
ation  of  comment,’  the  tired  editors  will 


Hermld  Balk,  at  Publicity  Committe’.  sleepy  and  satisfied  to  pay  anj 

,  '  attention  to  the  opponents  of  the  charter 


Attempt  to  “Enlighten  Elector,” 
Free  of  Charge  on  Propo,ed 
County  Charter 


who  may  possess  for  them  the  respectful 
opinion  that  the  editors  do  their  own 
thinking  and  their  own  writing.” 


The  Yonkers  (N.  Y.)  Herald  hit  back 
in  a  front  page  three  column  editorial 
with  a  three-deck  headline  June  8,  when 
the  committee  on  publicity  of  the  West¬ 
chester  Government  Charter  offered  to 
mail  that  newspaper  “weekly  articles,  de¬ 
signed  to  enlightened  electors"  upon  the 
proposed  new  county  charter  to  be  voted 


PUTTING  THINGS  OVER! 


pers  in  Washington,  Baltimore  and  At-  on  next  fall.  The  letter  from  the  pub- 
the  I\ew  York  ^^.gj  honored  by  his  Alma  Mater  licity  committee,  containing  the  offer,  was 

with  the  degree  of  doctor  of  laws.  The  reproduced  in  facsimile. 
i  ork  lelegram;  conferred  unon  him  bv  the  “That  the  iniblicitv  committee  in  which 


t  orK  i  eicgram;  ^35  conferred  upon  him  by  the  “That  the  publicity  committee  in  which 

aiKl  Arthur  S.  j^^yg  Wesleyan  College.  appear  the  names  of  i>ublic  men  chiefly 

Urai^r,  chiet  ot  _  concerned  in  putting  over  the  new  charter 

lervice”  *’of‘’%^he  PUBUSHER’S  PLEA  UNAVAILING  be  attempting  to  take  over  the  ect- 

V  c  V  /,  y  fc  itonal  opinions  of  the  newspapers  of  the 

/  /  T'l  ^  ^  ^  -  county  is  a  possibility  that  some  evil- 

llerald  Inlntne.  Asked  Jury  Duty  Release  on  Ground  minded  person  may  presume  to  think,” 
MFLVII.L*  E.  Stone  ^Ir  Mone  re-  “Newspaper,  Are  Grand  Juries”  said  the  Herald  editorially. 

cei\e<l  the  degree  ‘And  there  are  still  other  possibilities 

,  „  /-  II  ^  c-  Doctor  ot  George  .\.  Osborn,  publisher  of  the  which  may  be  attributed  to  the  commit- 

College,  Galesburg,  111.,  p^esno  (Cal.)  ReptMican.  desjiite  edi-  tee  by  an  unenlightened,  unsus|)ecting 

where  80  V^ars  ago  his  mother  and  ^orjgj  protest  voiced  in  his  newspaper,  and  uninformed  public: 

is  serving  on  the  local  grand  jury.  In  “pirst-The  editors  are  overworked  in 


llrapei^'^ diief  of  Wesleyan  College, 

the  European 

service  of  the  PUBUSHER’S  PLEA  UNAVAILING 

X  e  w  York  - 

Herald  Tribune.  Asked  Jury  Duty  Release  on  Grounc 
Melvii-l.  E.  Stone  “Newspapers  Are  Grand  Juries” 

,  ,  ^  Doctor  of  George  .\.  Osborn,  publisher  of  tin 

College,  Galesburg,  Ill.,  Presno  (Cal.)  Republican,  desjiite  edi 


Asked  Jury  Duty  Release  on  Ground 
"Newspapers  Are  Grand  Juries” 


father  met  for  the  first  time  as  students. 


Dr.  Charles  E.  McKinley,  acting  presi-  ,^5  Mr.  Osborn  held  the  interest 


dent,  bestowed  the  doctorate  on  their 
son,  as  one  who  has  contributed  greatly 
to  modern  journalism. 

“Melville  E.  Stone,  journalist,  editor, 
author,  founder  of  one  of  .Xmerica’s 


great  dailies  and  head  for  many  years  jg,  tfjg  understand  public  situa 


;crviiig  on  the  local  granu  jur>.  in  “First — Tlie  editors  are  overworked  in 

protest,  Mr.  Osborn  held  the  interest-  opinion  of  the  Publicity  Committee  of 
ing  view  that  newspapers  themselves  are  pij|,|ic 
a  form  of  grand  jurv.’*  i  u 

“They  do  not  merelv  publish  the  overt  .  Second-It  has  been  getting  too  warm 
news,”  he  declared,  “they  search  out  the  ‘o*"  ‘be  editors  to  work,  but  apparently  not 
,s  Thev  ought,  if  thev  do  their  duty  tbe  Publicity  Committee  to  attempt 
.M.tii;.-  to  work  them. 


of  Its  greatest 
news  gathering 
a  g  e  n  c  y.’’  Dr. 
McKinley  said  in 
bestowing  the  de¬ 
gree,  “we  claim 
you  today  as  a 
son  of  Knox  in 
that  your  father 
and  mother  first 
met  as  students 
here  in  those 
early  days  before 
the  college  ha<l 
ever  had  a  com¬ 
mencement  or  a 
graduate;  and  by 
vote  and  direction 


tions  in  advance  of  the  general  knowl¬ 
edge  of  these  situations  that  in  fact  is 
given  to  the  public  through  them.” 

For  these  reasons  the  jiublisher  asked 


"Third — By  being  saved  the  preparation 
of  comment,  the  editors  will  not  be  forced 
to  think. 


“Fourth — That  the  editors,  in  the  opin- 


the  judge  to  excuse  him  from  duty,  but  ion  of  the  Commission,  are  a  cheap  lot  and 
the  request  was  refused.  Mr.  Clsborn  mav  not  be  able  to  think. 


at  the  time  was  serving 
juror. 


OBJECT  TO  NEWS  REPORTS 


“Fifth — That  the  Publicity  Committee 
in  order  to  insure  a  free,  open  and  two- 
sided  discussion  of  the  County  Charter, 
'has  prepared  material  designed  to  en¬ 
lighten  the  editors  upon  the  proposition’ 


THE  MONTHLY  COM¬ 
PARATIVE  SERVICE,  com¬ 
piled  from  an  independent  source 
as  suggested  by  several  of  the 
nation’s  leading  publishers,  fills 
a  long  felt  need  and  is  destined 
to  standardize  newspaper  costs 
and  make  possible  the  operation 
of  budgets  on  an  economic  basis. 

Forms  are  furnished  by  us  to 
be  filled  in  from  your  records, 
from  which  we  compile  our  re¬ 
port,  All  information  is  held  in 
strict  confidence,  names  of  papers 
are  not  mentioned  and  compari¬ 
sons  are  designated  by  code 
numbers. 

We  are  now  receiving  numer¬ 
ous  inquiries  from  papers 
throughout  the  United  States 
and  Canada,  many  of  which  have 
definitely  agreed  to  submit  the 
information  required  for  the 
comparative  compilations. 

Further  inquiries  are  solicited 
from  progressive  publications 
which  realize  the  necessity  of 
co-operation  in  this  work. 

The  average  cost  of  the  serv¬ 
ice  is  ten  dollars  a  month,  based 
on  circulation. 

PUBLISHERS  STATISTICAL  BUREAU 

Division  of 

W.  R.  Lindsey  &  Associates 

Members  of  the  National  Association  of 
Cost  Accountants 

No.  820-16  Exchange  Place 
New  York  City 

Monthly  Comparative  Service— Standard 
Syitema — Audits — Tax  Hatters 


Peking  Professors  Appeal  to  N.  Y. 
World  for  Fair  Play 


Frank  .\.  Minsey 


Professors  of  the  Xational  University 
of  Peking,  taking  issue  with  some 
jihases  of  published  accounts  of  the  be- 


of  the  Board  of  Trustees  I  conter  upon  ginning  of  the  “anti-foreign”  outburst 
you  the  honorary  degree  of  Doctor  of  jn  China,  cabled  a  “Manifesto  Regarding 


Laws  and  admit  you  to  all  the  privileges,  the  Shanghai  Tragedy”  .to  the  Xciv 


honors  and  dignities  which  here  and  else¬ 
where  pertain  to  that  degree.” 

Mr.  Stone,  in  receiving  the  degree  from 


York  World,  which  that  newspajier  pub- 
lishcfl  in  its  editions  of  June  11. 

The  World  announced  it  printed  the 


By  Their  Results  You 
May  Know  Them ! 


Knox  College,  takes  his  place  with  manifesto  “in  pursuance  of  its  policy  of 
Abraham  Lincoln  and  many  others  on  fair  play.” 


the  list  of  honorary  alumni  associated 
with  the  traditions  of  Knox. 

Chancellor  Brown,  of  Xew  York 


The  professors  object  to  the  interpre¬ 
tation  suggested  by  “some  foreign-owned 
news  agencies”  that  the  students’  mani- 


We  do  not  for  a  moment  expect  you  to  buy  our  mats  on  our 
mei'e  “say-so”;  neither  do  we  expect  you  to  rely  entirely  on  the 
experiences  of  others  with  them. 


University,  when  he  presented  the  de-  festation  was  “anti-foreign”  or  “Bol- 
gree  of  doctor  of  laws  to  Frank  Munsey,  shevised.” 


But  we  do  ask  you  to  try  Certified  Dry  Mats  for  yourself,  in 
your  own  plant  under  your  actual  working  conditions,  and  at  our 
expense. 


“Frank  .\ndrew  Munsey;  ,\merican  of 
the  Americans;  man  of  imagination,  ad¬ 
venture,  constructive  jiower  and  purjjose. 


Elliott  to  Visit  Foreign  Bureaus 

Jackson  S.  Elliott,  assistant  general 


Certified  Dry  Mats  are  pink  in  color,  and  distinctive  in  gen¬ 
eral  appearance;  besides  each  and  every  mat  bears  our  registered 
trade-mark  for  your  and  our  protection. 


loyalty;  maker  and  remaker  in  the  realm  manager  of  the  Associated  Press,  plans 
of  journalism.  By  virtue  of  the  authority  to  leave  this  country  July  18,  on  an  ex- 


vested  in  me  as  (Chancellor  of  New  York  tensive  tour  of  the  A.  P.  foreign  bureaus. 
University,  I  welcome  you  to  the  degree  _ 


But  there  is  one  certain  and  infallible  way  of  recognizing  Cer¬ 
tified  Dry  Mats,  and  that  is  by  the  results  as  reflected  in  the 
pages  printed  from  Certified  Dry  Mat  stereotypes. 


of  Doctor  of  Laws.” 

Mr.  Draper  was  given  an  Master  of 
Arts  by  the  same  university,  his  alma 
mater.  To  him  Chancellor  Brown  de¬ 
clared  : 

“Arthur  Stimson  Draper,  you  have 
turned  your  engineering  training  into  the 
channel  of  journalism,  which  you  have 
followed  consistently  throughout  the 
twenty  years  since  your  graduation  from 
New  York  University.  For  half  of  that 
time  you  have  borne  the  exacting  re- 
sjwnsibilities  of  the  London  correspondent 
of  one  of  our  foremost  American  journals. 
The  faithfulness  and  intelligence  with 
which  you  have  discharged  this  office, 
half  public  in  its  character,  has  had  its 
part  in  the  promotion  of  a  gwd  under¬ 
standing  between  Britain  and  America. 
Therefore,  by  virtue  of  the  authority 
vested  in  me  as  (Chancellor  of  New  York 
University,  I  welcome  you  to  the  degree 
of  Master  of  Arts.” 

G.  Logan  Payne,  publi.sher  and  general 
manager  of  the  Wa.shinglon  Times  and 
regional  director  of  the  Ilearst  newspa- 


"Flashlifshts  of  Famous  People,”  the 
unique  face  to  face  biographic  sketches 
now  lieinf;  run  in  newspapers,  from 
coast  to  coast,  written  by  Joe  Mitchell 
Qiapple,  famous  editor,  author  and 
radio  favorite,  are  proving  more  popu¬ 
lar  every  day. 

Editors  from  all  sections  of  the  coun¬ 
try,  at  the  recent  Newspaper  Pub¬ 
lishers  Gmvention  found  him  at  his 
“Attic”  in  the  Waldorf-Astoria  and 
engaged  him  to  meet  a  celebrity  a  day 
for  their  newspapers. 

Joe  Mitchell  Chappie  has  a  personal 
contact  with  the  world’s  notables  in  all 
walks  of  life — he  is  daily  meeting  celeb¬ 
rities  from  all  parts  of  the  world. 

Would  you  like  to  have  the  service  of 
Joe  Mitchell  CHiapple  for  your  paper  at 
a  small  cost  per  day  under  this  co¬ 
operative  plan? 

If  you  are  interested  in  having  a 
down-to-the  minute  human  interest  cor¬ 
ner  in  your  paper,  we  will  send  on 
-approval,  a  release  of  celebrities  to  he 
run  day  by  day  for  a  month. 


Just  note  how  readily  you  condition  Certifieds  without  steam¬ 
ing;  note  how  easily  you  mold  them,  getting  all  the  depth  you 
want  without  any  signs  of  breaking;  “forget”  to  oil  them,  and  note 
how  they  literally  “pop”  off  the  casts;  and  then  COMPARE  the 
printed  pages! 


After  you  have  tried  the  samples,  make  a  more  extensive  test 
of  a  hundred  or  a  case,  and  you,  too,  will  know  why  “Certified” 
on  a  dry  mat  has  come  to  be  synonymous  with  dependable  stereo¬ 
typing. 


It’s  a  pleasure  for  us  to  put  Certifieds  to  the  test  in  your  foundry 
without  any  charge  or  obligation  on  your  part.  As  one  of  our 
friends  suggested,  “Roll  them  and  you’ll  know  them;  know  them 
and  you’ll  buy  them.” 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue,  New  York,  N.  Y. 


Joe  Mitchell  Chappie  Associates 

‘Tlic  Attic"  Waldorf-Astoria,  New  York  Citj,  N.Y. 


For  wet  mat  printing  with  DRY  MAT  facility — use  Certifieds. 
Made  in  the  U.S.A. 
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Buffalo  the  Wonder  City  of  America 


The  City  of  Ideal  Climate 

Good  climate.  Buffalo  has  a  wonderful  record  of  climate  that  is 
free  from  the  extremes  of  heat  and  cold. 

During  50  years  Buffalo  has  reached  95  degrees  only  three  times 
and  14  degrees  below  only  once.  In  the  same  stretch  of  years  the 
average  mean  temperature  for  June,  July  and  August  was  67.7 
degrees — while  for  December,  January  and  February  it  was  26.1 
degrees. 

No  Torrid  nor  Arctic  weather  here. 

Buffalo  winters  are  comparatively  mild.  A  ten-year  period  shows 
Buffalo  under  zero  26  times,  Albany  80  times,  Cleveland  45  times, 
Chicago  97  times,  Denver  99  times,  Kansas  City  54  times. 

All  of  which  indicates  and  proves  that  Buffalo's  climate  is  ideal 
for  producing,  for  buying,  for  living.  It  is  a  contributing  factor  in 
Buffalo’s  success  as  a  great  market. 


More  than  a  million  visitors  will  spend  part 
or  all  of  their  vacation  in  Buffalo  this  summer 


Cover  the  Buffalo  Market  with  the 

Buffalo  Evening  News 


4.B.C.  Mar.  31, 1925 

EDWARD  H.  BUTLER  Editor  and  Publisher 

Present  Average 

129,777 

KEXl-Y-SMITH  COMPANY,  National  Representatives 

133,009 

Marbridge  Bldg.,  New  York,  N.  Y. 


Lytton  Bldg.,  Chicago,  Ill. 
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DAILY  TO  CONTINUE 
CRIME  SEGREGATION 


Gardner  Cowlea,  Publither,  Des  Moines 
Register,  Explains  Policy  and  Its 
Effects — Not  “Suppres¬ 
sion,”  He  Says 


Segregation  of  routine  crime  news  on 
an  inside  page  of  the  Des  Maines  (la.) 
Register  has  met  with  an  amazing 
popular  response, 
according  to 
Gardner  Cowles, 
publisher,  who 
announced  in  an 
interview  with 
Editor  &  Pub¬ 
lisher  that  the 
policy  would  be 
continued  perma¬ 
nently. 

“The  impres¬ 
sion  that  has  gone 
out  to  other  parts 
of  the  country  to 
the  effect  that  the 
Register  is  ‘sup¬ 
pressing’  crime 
news  is  wholly  erroneous,”  Mr.  Cowles 
stated.  “No  one  here  believes  in  suppres¬ 
sing  news  of  any  kind.  As  a  matter  of 
fact  we  believe  that  most  evils  are  more 
quickly  corrected  by  being  flooded  with 
the  searching  light  of  publicity  than  in 
any  other  way. 

•‘We  merely  felt  that  many  papers,  in¬ 
cluding  the  Register,  were  overplaying 
crime  news  and  were  frequently  giving 
it  page  one  position  over  news  of  greater 
worth.  Consequently  we  decided  to  put 
all  crime  news  except  that  of  real  signi- 
fiance  or  of  paramount  importance  in  this 
field  on  an  inside  page. 

“We  felt  that  there  was  no  logical 
reason  why  crime  news  should  not  be 
treated  as  are  most  other  classifications, 
sucli  as  sports  and  financial,  segregated  in 
one  place. 

“When  an  exceptional  financial  story, 
such  as  the  sale  of  Dodge  Brothers  to 
Dillon,  Read  &  Co.,  comes  along,  or  an 
excejHional  sports  story,  like  the  Demp- 
sey-Firpo  fight,  of  course,  it  goes  on 
page  one,  but  not  stories  of  lesser  im¬ 
portance.  They  are  segregated  in  de¬ 
partments  by  themselves.  The  same  policy 
has  been  adopted  regarding  crime  news.” 

On  May  28,  two  crime  stories  were 
carried  prominently  on  the  Register’s 
first  page,  one  of  them  regarding  the 
shooting  and  capture  of  two  bandits  who 
had  just  staged  a  daylight  holdup  of  a 
Des  Moines  bank,  the  other  concerning 
the  trial  of  one  of  the  most  prominent 
bankers  in  the  state  on  charges  of  forgery. 

When  asked  about  them  Mr.  Cowles 
stated  that  the  original  announcement 
of  the  crime  segregation  policy  had  said 
that  exceptional  crime  stories  would  as 
always  be  carried  on  page  one,  and  that 
front  page  position  for  the  stories  men¬ 
tioned  involved  no  change  in  policy. 

Thousands  of  letters  have  been  re¬ 
ceived  by  the  Register  praising  its  crime 
segregation  policy,  and  several  hundred 
organizations  such  as  clubs  and  churches 
have  passed  resolutions  commendind  it. 

When  asked  what  effect  the  playing 
down  of  crime  news  had  had  on  circula¬ 
tion,  Mr.  Cowles  stated  that  it  was 
“wholesome.” 

“We  may  have  lost  a  few  street  sales,” 
he  declared,  “but  that  is  all.  On  the 
whole  I  think  the  experiment  has  helped 
rather  than  hurt  our  circulation.”  The 
Tribune-News,  the  evening  paper  pub¬ 
lished  jointly  with  the  Register  did  not 
participate  in  the  crime  segregation  ex¬ 
periment,  but  has  since  considerably 
toned  down  its  handling  of  crime  news. 


Det  Moines  to  Restrict  Billboards 

Erection  and  maintenance  of  billboards 
and  signs  in  the  residential  sections  of 
Des  Moines  is  restricted  by  the  new  city 
zoning  ordinance,  which  is  to  be  passed 
this  month.  Harland  Bartholonww,  St. 
Louis,  city  planning  engineer,  and  mem¬ 
bers  of  the  zoning  commission,  are  agreed 
that  billboards  and  advertising  signs 
must  be  restricted  in  the  residential  dis¬ 
trict. 


FORESHADOWED  EVENTS 

June  15 — New  York  Newspaper 
Women’s  Club,  supper  dance, 
Waldorf-Astoria  roof. 

June  18-24 — Alabama  Press  Assn., 
summer  meeting,  Foley,  Ala. 

June  24-26 — Newspaper  Librarians 
Assn.,  third  annual  conference, 
Swampscott,  Mass. 

June  26-29  —  New  Jersey  Press 
Assn.,  summer  tour,  Lenox,  Mass. 

July  4-11 — District  14,  A.  A.  C.  W., 
convention,  Harrogate,  England. 

July  6-8 — Southern  Newpaper  Pub¬ 
lishers’  Assn,,  annual  convention, 
-Asheville,  N.  C. 

July  6-13 — California  Press  Assn., 
annual  outing.  Lake  Tahoe,  Cal. 

July  8-10 — North  Carolina  Press 
Assn.,  annual  convention,  Ashe¬ 
ville,  N.  C. 

July  9-11— New  York  Press  Assn., 
New  York  Slate  Publishers’ 
Assn.,  New  York  Associated 
Dailies,  joint  meeting,  James¬ 
town,  N.  Y. 


POOR  RICHARDS  BID 
OLD  HOME  GOODBY 


Move  to  Temporary  Headquarters 
Until  New  Home  Is  Ready — 
Howard  Story  Installed 
as  President 


Members  of  the  Poor  Richard  Club 
said  goodby  Monday  to  their  old  club¬ 
house,  239  South  Camac  street,  and 
moved  to  temporary  headquarters  at 
1315  Locust  street.  On  Sept.  1,  the  club 
will  move  into  its  own  home,  1319 
Locust  street. 

A  club  luncheon  and  installation  of 
new  officers  were  the  final  activities  in 
the  old  clubhouse.  Rowe  Stewart,  re¬ 
tiring  president,  turned  over  the  gavel  to 
Howard  Story,  the  new  president. 

Mr.  Storey,  in  a  brief  address,  pledged 
the  club  to  a  campaign  for  clean  adver¬ 
tising  through  its  Better  Business  Bureau. 
Five  former  presidents  of  the  club  also 
made  addresses.  They  were:  W.  J. 
h'ldridge,  R.  H.  Durbin,  Charles  Stins«n, 
Karl  Bloomingdale  and  Bartley  J.  Doyle. 

A  feature  of  the  ceremony  marking 
the  closing  of  the  old  liome  was  the 
hauling  by  Fred  G.  Jones,  dressed  as 
Benjamin  Franklin,  and  Karl  Blooming- 
dale,  of  a  jar  of  apple  butter  on  a  gaily 
decorated  wheelbarrow  from  the  Camac 
street  house  to  the  temporary  quarters. 
The  significance  of  this  originates  in  the 
club  slogan  “pass  the  apple  butter,”  which 
is  a  scene  actually  enacted  at  all  club 
luncheons  and  dinners. 


Brady  Buys  Idaho  Daily 

J.  Robb  Brady  of  Pocatello,  Idaho, 
has  purchased  the  Idaho  Falls  Daily 
Post,  of  Idaho  Falls,  Idaho,  from  Benj¬ 
amin  and  Cliff  J.  Read. 


Classified 
is  the  to 
every  city! 


"s; 


THE  BASIL  L  SMITH  SYSTEM,  Inc. 

iDlemational  Clatiified  AdTartifing 
Coant  allort 

Packard  Building,  Philadelphia 


Gardner  Cowi.es 


establishments  and  leave  an  undesired 
imprint  upon  many  phases  of  communitv 
life. 

“Convinced  the  Norristown  merchants 
are  a  unit  behind  its  purpose,  the  limes 
Herald  intends  to  develop  an  offensive 
campaign  national  in  scope,  to  deal  a 
death  blow  to  this  unfair  competition. 

“These  efforts  to  sell  neckties  and  other 
men’s  furnishings  by  mail  are  used  by 
others  to  flood  American  homes  with 
soap,  hair  nets,  shoe  laces,  silk  stockings 
and  innumerable  other  articles.  Should 
the  practice  be  permitted  to  continue,  in 
the  near  future,  many  a  man  will  find 
his  daily  mail  loaded  with  gcxKls  he 
never  ordered  and  doesn’t  need.” 

The  newspapers  will  ask  its  local 
Congressman  to  introduce  a  bill  pro¬ 
hibiting  such  use  of  the  mails,  and  to 
enlist  newspapers  and  trade  organiza 
tions  in  support  of  the  bill. 


Celebrate*  Fiftieth  Year  I 

One  hundred  editors,  publishers  and  I 
business  men  gathered  June  5,  to  cek-  I 
brate  the  50th  anniversary  of  the  found-  r 
ing  of  the  Collegeville  (Pa.)  Indepcn-  ' 
dent  by  Ell  wood  Smith  Moser,  author 
and  editor,  who  has  supervised  every 
edition.  The  newspaper  men  presented 
him  with  a  $200  clock.  Mr.  Moser  in 
addition  to  directing  the  Independent  is 
editor  and  vice-president  of  the  Norris-  . 
tozifi  Register. 


Farrar  Join*  S.  F.  Bulletin 

Frank  Farrar,  lately  of  the  Seatth 
Post-Intelligencer,  has  joined  the  staff 
of  the  San  Francisco  Bulletin  as  city 
editor. 

The  Pulling 
Pouter  of  your 
Advertising 

O  matter  how  important  the  message  in  your 
advertising  columns  or  how  persuasive  your 
copy,  unless  your  display  draws  the  attention 
of  your  readers  to  that  message,  the  advertisement  has 
failed  to  accomplish  its  purpose. 

With  the  Ludlow  system  of  display  composition 
in  your  plant,  you  can  maintain  a  clean-cut  attractive¬ 
ness  throughout  your  advertising  columns  day  in  and 
day  out.  You  can  always  be  sure  that  every  advertise¬ 
ment  is  well  dressed  and  free  from  broken,  battered 
and  damaged  letters,  because  the  Ludlow  gives  you — 


1.  Sharp  new  type  on  slugs  for  every  issue. 

2.  Beautifully  designed,  well  proportioned  faces. 

3.  A  size  range  from  6  to  60  point  on  slugs  that  is 
always  instantly  available,  including  li^t,  bold, 
and  extended  faces. 

4.  An  unlimited  supply  of  any  face  or  size  as  needed. 

5.  Because  you  setmatrices--not  type-your  Ludlow- 
set  paper  possesses  a  subtle  strength  in  its  physical 
make-up  that  adds  strength  and  pulling  power  to 
the  written  messages  in  its  advertising  columns. 


Ludlow  Typograph  Co.  i 

2032  Clybourn  Avenue,  Chicago 

San  Francisco:  5  Third  Street  New  York:  63  Park  Row 

Boston:  261  Franklin  Street  Atlanta:  41  Marietta  Street 


LUDLOW  QUALITY  COMPOSITION  f- 
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DAILY  FIGHTING  NEW 
MAIL  SELLING  SCHEME 


Norristown  (.Pa.)  Time*  Herald 
Launches  Attack  on  Necktie  Firm 
Sending  Unordered  Good* 

Direct  to  Consumer* 


The  Xorristoitni  (Pa.)  Times-Herald 
has  launched  an  attack  upon  a  new 
direct-to-consumer  selling  scheme  which 
that  paper  terms  a  “menace  to  the  retail 
business  of  the  United  States.” 

The  Times  Herald  cites  a  Buffalo, 
N.  Y.,  necktie  selling  concern  which  is 
mailing  out  four  ties  to  prospects  with 
a  letter  asking  the  recipients  to  keep 
the  ties,  if  they  like  them,  and  remit  the 
sum  of  $1.50.  The  firm  offers  the  four 
ties  free  if  the  prospect  remits  $4.50  for 
a  dozen,  giving  him  16  ties  for  ^.50. 
In  case  the  receiver  does  not  care  to 
buy  he  is  asked  to  return  the  ties  in  an 
enclosed  stamped,  addressed  envelope. 

“Unless  this  unfair  competition  shall 
be  promptly  stamped  out  of  existence 
it  threatens  to  gnaw'  the  vitals  of  the 
present  methods  of  merchandising,  with 
disaster  to  the  whole  structure  of  Ameri¬ 
can  trade,”  the  Times  Herald  declares. 

“It  involves  at  least  a  misuse,  if  not 
illegal  use,  of  the  United  States  mails, 
and  the  cheap  postal  rates  are  its  only 
‘overhead.’  It  avoids  federal  taxes,  state 
mercantile  taxes  and  city  or  borough 
commercial  license  taxes.  It  operates 
‘direct  by  mail’  but  is  not  a  mail  order 
business  as  the  latter  is  generally  known. 

“Expansion  of  its  activities  would  un¬ 
doubtedly  directly  affect  sales  in  retail 
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MEMBEB  OF  AUDIT  BUREAU  OF  CIRCULATIONS 


MEMBER  OF  THE  ASSOCIATED  PRESS 


ESTABLISHSD  AUGUST  1.  1877 


PASSAIC,  NEW  JERSEY 


NET  PAID  CIRCULATION  OVER  12,000  DAILY 


TELEPHONE  PASSAIC  S»2 


Wood  Newspaper  Machinery  Corp., 
501  Fifth  Avenue, 

New  York. 


May  26,  1925. 


Gentlemen : 


We  have  been  operating  one  of  your  Pony  Autoplate  machines 
for  about  two  weeks.  It  is  a  pleasure  to  tell  you  how  very  much  pleased 
our  entire  organization — executives,  stereotypers,  pressmen  and  circu¬ 
lation  men — all  are  with  this  machine. 


On  Monday,  May  11th,  the  first  day  on  which  the  machine  was 
operated,  it  was  put  to  a  severe  test.  Our  forms,  as  often  happens  on 
Mondays,  were  late  in  going  into  the  stereotyping  department.  At 
three  o’clock  there  were  nine  pages  still  to  be  cast  up — a  total  of 
eighteen  plates. 


Ordinarily  we  would  have  figured  on  going  to  press  under  such 
conditions  at  about  3:45,  or  a  little  better  than  a  plate  in  every  three 
minutes.  The  Pony  did  the  work  in  eighteen  minutes,  or  a  plate  a 


minute. 


When  it  is  considered  that  our  men  were  green  at  the  job  of  han¬ 
dling  the  new  equipment,  this  seems  to  us  to  be  a  truly  wonderful 
performance. 


We  are  now  averaging  better  than  a  plate  a  minute  and  the  plates 
are  cast,  shaved,  trimmed,  cooled  and  ready  for  the  press  with  a  saving 
of  manual  labor  that  is  truly  a  revelation.  . 


Very  truly  yours. 


REL:EK 


THE  PASSAIC  DAILY  NEWS,  INC. 

R.  E.  Lent 
Secretary-Treasurer. 
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Everybody 
Likes  the 
Pony 
Autoplate 
Machine 
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NOVEL  NEWS  THEORY 

HE  argument  is  put  forth  that  as  income  tax 
returns  may  not  represent  the  actual  profits 
of  an  individual  or  concern,  they  should  not  be 
made  public  through  newspapers.  This  may  be  a 
conscientious  scruple  worthy  of  the  highest  respect, 
or  it  may  be  an  expedient.  It  is  not  based  on  clear 
reasoning. 

It  must  by  this  time  be  a  fairly  well  established 
fact  in  the  public  mind  that  by  perfectly  legal  means, 
such  as  the  purchase  of  tax-exempt  securities,  invest¬ 
ment  in  non-profitable  auxiliary  enterprises  or 
through  expert  legal  manipulation,  it  is  possible  for 
an  individual  or  a  concern  to  accumulate  large  profits 
and  yet  return  a  small  income  tax.  This  was  brought 
forcibly  to  the  attention  of  the  average  reader  for 
the  first  time  when  income  taxes  were  being  reported 
some  months  ago.  There  were  some  glaring  ex¬ 
amples. 

Shall  newspapers  go  behind  the  official,  sworn 
returns  on  the  theory  that  they  may  hold  persons  or 
concerns  up  to  a  mistaken  public  view?  If  so,  how 
far  sliall  that  new  and  novel  journalistic  theory  be 
carried  in  dealing  with  news  treatment  of  public 
documents?  Doubtless  many  unjust  verdicts  are 
iK'ing  returned  in  the  courts  of  equity.  Shall  the 
newspapers  therefore  suppress  all  verdicts?  Unjust 
addresses  are  made  on  the  floor  of  Congress  and 
the  Legislatures  of  the  states,  in  instances  damaging 
personal  character,  but  shall  all  speeches  be  ruled 
out  of  news  columns  on  a  principle  of  editorial  pre¬ 
judgment?  Speaking  of  taxes,  few  American  com¬ 
munities  assess  real  or  itersonal  estates  at  actual 
value,  or  half  of  it,  but  the  suggestion  is  not  made 
that  journalistic  ethics  are  violated  by  publication 
of  taxation  valuation  of  a  man’s  property. 

Carried  to  logical  extremes  the  objection  to  pub¬ 
lishing  official  news,  because  of  possible  inaccuracies, 
becomes  ridiculous,  but  there  is  another  side  of  the 
income  tax  matter  which  should  not  be  overlooked. 
Do  we  not  believe,  as  a  professional  matter,  that  news 
suppression  is  the  root  of  public  evil?  We  put  both 
the  fine  and  the  coarse  linen  of  life  to  wash  in  the 
daily  press  and  expect  it  to  come  clean  on  the  line. 
That  is  the  business  of  the  publicist.  Newspaper 
men  who  have  become  so  squeamish  about  individual 
injustice  that  they  decline  to  accept  a  man’s  sworn 
public  declaration  of  his  annual  taxable  income,  do 
not  subscribe  to  the  old  philosophy  that  has  made  our 
indei)cndcnt  press  a  power. 

The  rettJrns  of  the  vast  majority  of  American 
citizens  correctly  represent  taxable  income.  There 
is  no  hiding,  no  dodging.  The  normal-minded  man 
or  woman  expects  to  pay  a  rightful  share  of  the 
national  war  debt  and  is  not  ashamed  of  the  con¬ 
tribution.  With  many  notable  exceptions,  some  of 
those  who  are  best  able  to  contribute  to  the  war 
that  ended  in  victory,  l)ut  has  lost  its  bright  glamour 
with  the  passage  of  time,  are  dodging  responsibility 
and  in  the  minds  of  many  men  income  ta.x  evasion 
has  become  a  scandal  of  the  first  degree. 

If  this  is  scandal  in  public  life,  how  long  would 
it  smolder,  how  many  generations  of  unborn  Ameri¬ 
cans  would  it  touch,  how  deep  would  it  burn  demo¬ 
cratic  foundations  before  public  opinion  could  right 
the  wrong,  if  the  newspapers  suppressed  the  news, 
on  one  pretext  or  another?  The  first  tenet  of  our 
journalism  is  to  print  the  news,  full  and  free,  that 
the  people  may  know  and  act. 


An  investigation  of  the  effectiveness  of  radio 
broadcasting  in  Germany  revealed  that  a  high 
percentage  of  listeners  “hung  up”  ivhcn  adver¬ 
tising  started,  and  the  practice  is  to  be  discon¬ 
tinued  to  prevent  injury  to  the  radio  business. 

TIPPED  HIS  READERS 

T  IS  interesting  to  note  that  at  least  one  editor 
did  not  “fall”  for  the  Mary  Pickford  kidnaping 
yarn  from  Los  Angeles  recently.  He  is  Qiauncey 
H.  Derby,  of  the  Altoona  (Pa.)  Tribune.  When  the 
first  press  story  came  through  Editor  Derby  used  it, 
but  with  a  headline  which  warned  that  it  might  be 
true  or  might  be  a  press  agent  stunt.  'The  gentle 
art  of  getting  first  page  publicity  for  persons  ap¬ 
pearing  before  the  public  would  receive  a  severe 
shock  if  news  editors  would  play  all  announcements 
concerning  them  as  of  doubtful  accuracy. 


But  godliness  with  contentment  is  great  gain. 
For  we  brought  nothing  into  this  world,  and 
it  is  certain  we  can  carry  nothing  out. 

And  having  food  and  raiment  let  us  be  there¬ 
with  content. — 1.  Timothy;  VI,  6.  7,  8. 


HOW  TO  SELL  INSURANCE 

IXSUK.ANChl  advertising  managers,  members  of 
the  Insurance  Advertising  Conference,  which  held 
a  convention  at  Briarcliff  Lodge,  Briarcliff, 
X.  Y.,  this  week  are  talking  seriously  of  large  scale 
advertising. 

During  a  discussion  two  speakers  presented  a 
curious  contradiction. 

"Magazines,”  said  Leon  O.  Soper,  of  the  Phoenix 
Mutual  Life  Insurance  Company,  "are  by  far  the 
most  valuable  media  for  creating  public  desire  for 
insurance.” 

Subsc<iucntly,  John  A.  Price,  advertising  manager 
of  the  Peoples  Savings  Bank  and  Trust  Company, 
Pittsburgh,  Pa.,  said :  "Good  advertising  copy  should 
contain  an  invitation  and  a  way  to  action.  There  is 
no  particular  value  in  raising  the  desires,  if  you  do 
not  suggest  a  way  for  the  individual  to  act  upon 
those  desires.”  Mr.  Price  was  paying  tribute  to 
newspaper  space. 

The  insurance  business,  with  its  wonderful  local 
selling  organization,  is  peculiarly  well  equipped  to 
advertise  in  newspapers,  creating  demand  and  pub¬ 
lishing  the  names  and  addresses  of  local  agents. 

No  magazine  can  ever  take  the  place  of  the  local 
newspaper  in  respect  to  clinching  the  sale  when 
desire  has  been  created.  Newspaper  advertising  is 
much  cheaper  than  magazine  advertising.  We  believe 
that  the  insurance  companies  of  this  country,  who 
have  thousands  of  agents  aimlessly  searching  for 
prospects,  have  a  golden  opportunity  to  write  huge 
volumes  of  new  business  by  telling  the  public,  through 
newspapers,  what  insurance  can  do,  and  affixing  to 
that  declaration  the  name,  address  and  telephone 
number  of  a  local  man  or  an  agency  able  and  waiting 
to  lay  down  the  contract  for  an  autograph  signature. 
Mr.  Soper  is  thinking  of  pretty  picture's,  colored  ink, 
fine  printing.  Mr.  Price  is  thinking  of  a  practical 
selling  operation. 


IVhen  employes  feel  that  there  is  an  “abandon 
hope’’  .fign  on  the  door  of  a  business  house, 
that  busine.ss  is  in  danger. 
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WORTH  HAT  PASTING 

ETTER  advertising  philosophy  is  not  often  heard 
than  that  which  Walter  B.  Winstock,  of  the 
Philadelphia  Bulletin,  gave  in  the  course  of  a 
careful  address  before  the  Second  District  Associated 
.Advertising  Clubs  at  Bethlehem  last  week. 

Here  is  a  formula  which  is  worth  pasting  in  the 
hat  of  any  retailer : 

1.  .Vvoiil  transient  advertising.  Keep  pegging  away  steadily 
with  small  space  regularly. 

2.  Never  insert  an  .advertisement  until  you  are  sure  it  u 
definite  and  true. 

3.  Do  not  over-advertise  and  do  not  under-advertise.  D*. 
cide  on  a  definite  budget  in  the  dominant  newspaper  in  your 
community  and  stick  to  it. 

4.  Do  not  try  to  lie  smart,  exclusive  or  flippant  in  your 
advertising  copy,  but  stick  to  plain  interesting  store  news. 

5.  Avoid  letting  your  impressions  or  personal  preferences 
or  family  likes  and  traditions  sway  you  into  buying  newsp*. 
per  advertising  space.  Apply  to  this  the  same  careful  buying 
methods  you  use  in  buying  merchandise.  Take  the  time  and 
trouble  io  check  upon  the  mediums  in  the  field  you  want  to 
cover.  T..ay  on  the  table  all  the  data  you  gather  ami  com¬ 
pare  it  carefully,  and  then  only  let  your  positive  findings 
tcil  you  what  newspaper  is  the  best  for  your  business.  It  is 
imiK-rtant  that  you  should  know  the  exact  circulations,  tho 
class  of  readers,  whether  the  circubation  was  obtained  through 
worth  as  a  newspaiier  or  through  artificial  circulation  methods 
such  as  prizes,  guessing  contests,  etc.  The  newspaper  th«t 
sells  the  most  copies  on  its  merits  as  a  newspaper  will  usually 
have  the  largest  circttl.itinn,  have  the  greatest  advertising 
value,  and  carry  the  largest  number  of  advertisements. 

Out  of  tbe  long  and  rich  experience  of  the  Bulletiii 
Mr.  Winstock  also  coined  six  reasons  for  newspaper 
advertising.  The  list  is  not  complete,  nor  is  it  put 
forth  as  final,  but  it  certainly  does  comprehend  tht 
es.sentials.  .\n  ambitious  young  salesman,  with  no 
previous  advertising  experience,  might  commit  to 
memory  the  following  Six  Reasons  and  be  able  to  sell 
newspaper  space  with  intelligence.  And  if  he  would 
lead  his  retail  clients  along  the  path  suggested  by 
the  five  paragraphs  quoted  above  he  would  render 
service  of  .sound  value. 

Here  are  the  six  reasons  for  newspaper  advertising: 

1.  Newspaper  re.iding  is  .t  universal  daily  habit;  new'pa 
per  .idvertising  therefore  in  dominant  newspapers  reachts 
each  day  virtually  all  who  buy. 

2.  .\dvertisiug  in  newspapers  is  the  life-blood  of  local 
retail  stores,  because  it  touches  all  consumer  sources  in  every 
commiiuily. 

1.  Newspaper  advertising  cuts  retail  selling  costs,  because 
it  entails  no  waste  in  reaching  prospects.  Every  buyer  or 
sultscriber  to  a  newspaper  and  his  family  is  a  possible  prospect. 

4.  Newspaper  advertising  insures  quick,  thorough  and  ecot- 
omical  dealer  distribution.  Retailers  make  more  money  selling 
national  products  advertised  in  their  home  town  newspapers. 

5.  Newspaper  advertising  enables  manufacturers  to  teD 
people  in  any  given  community  what  retailers  in  that  section 
handle  their  goods. 

C.  Newspaper  advertising  costs  less  than  any  other  kini 
because  it  is  of  known  quantity  and  known  quality  and  it 
sold  at  a  known  price. 

Law  Enforcement  League  of  Philadelphia 
asserts  that  American  newspapers  ridicule  the 
eighteenth  amendment  and  minimhe  its  benefits 
because  it  interferes  ivith  advertising  revenue, 
which  assertion  called  for  nothing  more  diffi¬ 
cult  than  a  wagging  of  a  tongue. 

SERVING  UNCLE  SAM 

FEW  months  ago  the  U.  S.  Postal  Department 
and  its  political  defenders  were  vigorously 
contending  that  after  all  second-class  postal 
rates  were  a  sort  of  imposition  on  Uncle  Sam,  a 
cheap  form  of  subsidy,  but  we  notice  that  the  press 
may  have  public  uses,  even  in  the  view  of  the  depart¬ 
ment.  There  is  a  national  campaign  in  progress  to 
induce  the  public  to  properly  address  mail.  It  is  a 
valuable  educational  drive,  since  misdirections  cost 
the  government  $1,740,(XX)  last  year.  The  Post  Offio 
Department  is  flooding  newspaper  offices  with  pub¬ 
licity  matter  on  the  subject.  The  newspapers  art 
printing  it  as  news  and  commenting  on  it.  Thot 
is,  it  would  now  appear,  some  reason  in  the  argumffll 
that  as  the  newspaper  is  the  direct  line  of  communi¬ 
cation  to  the  people,  at  cost  within  the  reach  of  al 
and  should  not  be  discouraged  by  the  government  a 
a  public  policy. 


To  ascertain  whether  crime  and  sex  stuff  uiu 
unpopular,  the  West  Frankfort  (III.)  Daily 
American  investigated  the  local  circulation  of 
magazines  and  found  the  most  suggestive  and 
exciting  ones  enjoyed  the  largest  sale,  and  the 
editor  printed  the  story  naming  the  magazines. 
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PERSONALS 


William  Maguire,  of  the  auditing  de¬ 
partment,  Boston  Production  Compaiu, 
has  been  appointed  paying  cashier  of  the 
three  Hearst  publications  in  Boston,  the 
Boston  American,  Daily  Adicrtiscr  and 


FOLKS  WORTH  KNOWING 


N.  V.,  and  New  Bedford,  Mass.,  papers, 
lias  joinetl  the  Boston  Aitwrican  copy 
desk  statf. 

Patrick  J.  Cosgrove,  formerly  with  the 


GB.  PARKER,  editorial  director  of  Sunday  Advertuer. 

*.  the  Scripps- Howard  Newspapers.  Storer  who  has  been 
has  returned  to  Cleveland  from  Oklahoma  check  department. 


He  succeeds  John  WELLS  F.  HARVEY,  the  1925-26  l^on  Post  city  staff  and  who  made  the 
transferred  to  the  ^president  of  the  Michigan  Ix-ague  of  ^  ‘  .V’ 


O.  uie  .xaRuc  o  ^^-^rdinal  O’Conncirs  thirty  this  spring. 

Home  Dailies,  is  editor  and  manager  of  j 

the  Btg  Rapids  joined  the  Boston  Amcruan  city 


Wells  I-.  Hakvey 


I'ioncer,  the  only  '  ‘ 

daily  in  Mecosta  Joseph  N.  Lux,  reporter,  Buffalo  Eve- 
County,  Michi-  ning  Post,  has  been  made  marine  editor 
gan.  aiul  feature  writer. 

graduation from  ,  Thomas  Wrigley,  formerly  of  Chicago, 
( )  1  i  V «« t  Collcpp  '*•**  •’cco  niaile  night  city  editor  of  the 
with  B  A  and  and  Harry  B.  Metcalf, 

M.  A.'  degrees. 

Mr.  Harvey  James  Xeary,  on  the  night  reportorial 
started  newspaper  >taff,  Boston  Globe,  has  resumed  his 
work  as  reporter  duties  after  spending  a  vacation  at  Bret- 
for  the  Grand  ton  Woods,  N.  11. 

Rapids  Press.  W'infuld  Brooks,  assistant  to  Robert  J. 
Later  he  was  sent  Ameruan,  has 

’  rcsomc*!  his  dutics  after  a  honeymoon 

s,Knt  at  Niagara  Falls,  N.  Y. 
ss  seven  years.  '  ’ 

■ev  Durchased  and  Frank  MacLean,  of  the  Boston  .Imer- 


City,  where  he  spent  ten  days  in  a  hos¬ 
pital  and  underwent  a  minor  operation.  IN  THE  EDITORIAL  ROOMS 

William  J.  Conners,  editor,  Buffalo  HAUL  B.  FOSTER,  who  has  been 
Courier  and  Star,  and  Edward  H.  But-  -I  reorganizing  the  reference  depjirt- 
ler,  editor,  Buffalo  Evening  Nnvs,  have  ment  of  the  Boston  Herald  and  Traveler 
been  elected  directors  of  the  Mam  Street  ^ill  take  up  similar  duties  on  the  Phila- 
.\ssociation  of  Buffalo.  delphia  Inquirer  in  July. 

Gardner  Cowles,  Jr.,  son  of  Gardner  Edgar  Markham,  Washington  corre- 
Cowles,  publisher  of  the  Des  Moines  spondent,  St.  Paul  Dispatch-Pioneer 
Register  and  Tribune-News,  has  gone  to  Press,  visited  St.  Paul,  his  former  home, 

Cambridge,  Mass.,  to  receive  his  diploma  as  one  of  the  newspaper  men  accom- 
from  Harvard  with  the  Class  of  1925.  i*anying  President  Coolidge  to  the  Norse- 
He  finished  university  work  in  January  American  centennial  celebration  in  St. 
and  has  since  been  a  reporter  on  the  Paul. 

Register.  Wilfred  O.  Brown,  formerly  corre-  vveu«  i-  ii»v>v  ^  city  editor,  Boston  American,  has 

G.  M.  Francis,  editor  and  owner,  Napa  siHindent  for  the  Eos  Angeles  Times  at  where  be  was  cor-  resumed  his  duties  after  a  honeymoon 

(Cal.)  Register  for  the  past  55  years,  Santa  Ana,  Cal.,  has  joined  the  copy  resnondent  for  the  Press  seven  vears  Niagara  Falls,  N.  Y. 

recently  celebrated  his  81st  birthday.  He  desk  of  the  San  Bernardino  (Cal.)  1915  Harvey  purchased  and  Frank  MacLean,  of  the  /bwtoM  . Imcr- 

is  still  active  in  his  editorial  duties  and  .Morning  Sun.  consolidated  the  newspapers  at  Big  ‘cu»,  staff  who  has  been  seriously  ill.  has 

plans  a  three  months  trip  to  Europe  Walter  .V.  Hillani,  copy  desk,  Santa  Rapids,  making  one  daily  out  of  two  gone  to  Marshfield,  Mass.,  to  recuperate, 
this  summer.  (Cal.)  Register  recently  spent  his  dailies  and  two  weeklies.  Three  years  Shannon  Cormack,  formerly  of  the 

E.  P.  Clarke,  editor  of  the  Rizvrside  vacation  in  Seattle  and  British  Columliia.  ago  he  acquired  the  Osceola  County  Boston  American  reportorial  staff,  now 

(Cal.)  Daily  Press,  and  his  wife.  Dr.  He  was  formerly  a  member  of  the  edi-  Herald,  a  weekly  at  Reed  City,  Mich.  on  the  Sezv  York  Mirror,  is  spending 

Louise  Harvey  Clarke,  club  editor,  left  torial  staff  of  the  I'ancouver  (B.  C.)  The  Michigan  league  of  Home  Dailies,  a  two  weeks’  vacation  with  friends  in 

recently  for  a  seven  weeks’  trip  to  New  Ibiily  Province.  which  Mr.  Harvey  now  heads,  has  the  Boston. 

England.  Thomas  Xunan,  for  years  dramaiic  rejmtation  of  being  one  of  the  most  closely  jjj^es  Murphy,  makeup  man  on  the 

Charles  L.  Knight,  publisher,  Akron  editor  of  the  San  Francisco  Examiner,  knit  newspapermens  organizations  in  the  p0jton  American,  is  siHiuling  his  an- 

(O.)  Beacon  Journal  and  SpAngficld  has  obtained  leave  of  absence  for  six  country.  vacation  at  .Silver  l-ike,  Wilmitig- 

(O.)  was  the  speaker  at  the  com-  months  or  more  to  do  writing  for  him-  =  ^ — -  *  -  ton.  Mass. 

mencement  at  Wittenberg  College,  self.  His  jiost  will  be  filled  by  Herb  Clarence  K.  Metters,  financial  editor,  j  „rton  niauaging  editor  Tulsa 

Springfield,  June  11,  Weston.  Columbus  (O.)  .State  has  been  (Okla.)  DaUy  IForid,  for  the  past  five 

Guv  U.  Hardy,  owner  of  the  Catwn  E.  John  Long,  conductor  of  the  column  elected  president  of  the  .\lumni  .Associa-  years,  has  been  made  assi.stant  to  T.  A. 

Citv  (Colo.)  Daily  Record,  returned  to  “between  the  Lines”  on  the  McKeesport  Central  High  .Schixil.  Columbus.  i,atta,  etlitor.  B.  A.  Bridgewater  has  been 

this  country  June  9,  on  the  United  ( Pa.)  Doi/y  .Verw,  has  resigned  to  join  C.  11,  Mylander,  city  editor,  t'o/iim'iHi  apixjinted  managing  editor,  and  Kirk 

States  Liner  Republic,  after  a  three  >he  editorial  staff.  National  Geographic  Ohio  .Stale  Journal,  has  resigned  to  he-  Latta,  former  night  city  eilitor  has  been 

months’  European  tour.  Mr.  Hardy  is  Magazine.  come  director  of  public  relations,  C)hio  made  city  eilitor.  Miss  Faith  Hierony- 

a  Republican  Congressman  from  Colo-  F.  C.  Emmerling  is  the  new  real  es-  Bankers  .\ssociaticn.  mus,  society  editor,  becomes  Sunday  edi- 

rado.  tate  editor  of  the  Columbus  (O.)  Dis-  Maurice  Baker,  state  editor,  Eansiag  tor,  and  Miss  Sara  Davidson  replaces  her 

Thoralf  Pryser,  edito.’"-in-chief,  Mor-  patch.  (Mich.)  Capital  Nezos,  collajised  at  his  as  society  editor. 


teri)  Clarence  •  .Metters  tmanciai  «mor.  ^  ^  niauaging  editor,  Tulsa 

Columbm'!  (O.)  .State  Journal,  has  been 

elected  president  of  the  .\lumni  .\ssocia-  assistant  to  T.  A. 

:^„rt  <^^’»tral  High  .Schixil.  Columbus.  etlitor.  B.  A.  Bridgewater  has  been 


rado.  tate  editor  of  the  Columbus  (O.)  Dis-  Maurice  Baker,  state  editor,  Eansiag  tor,  and  Miss  Sara  Davidson  replaces  her 

Thoralf  Pryser,  edito.’"-in-chief,  Mor-  patch.  (Mich.)  Capital  Nezos,  collapsed  at  his  as  society  editor, 

genposten,  published  at  Oslo,  Norway,  Miss  Kathleen  Conway,  society  editor,  desk  during  the  heat  wave  last  week.  Walter  Morrow,  formerly  city  editor 
and  president  of  the  Norwegian  Press  Sioux  City  (la.)  Tribune,  has  returned  condition  is  improved.  of  the  Oklahoma  City  Times  and  Okla- 


,\ssociation,  attented  the  Norse-Amer-  from  a  month’s  vacation  spent  in  Mil-  Robert  J.  Burdette,  of  the  editorial  homatt,  has  been  appointed  managing 

ican  Centennial  held  in  St.  Paul,  Minn.,  waukee  and  Chicago.  staff.  Salt  Lake  City  Inbune,  has  left  editor  of  the  Lamzing  (Mich.)  Capital 

June  6  to  8  as  an  official  representative  Roy  Larsen  of  the  Sioux  City  (la  )  Alabama.  .Vezos.  .\t  one  time  he  was  editor  of 

of  the  press  association.  On  his  trip  Mr.  Tribune  has  been  changed  from  spor's  Eleanor  .Mien,  of  the  editorial  the  Memphis  Pre.zs.  Basil  Brewer  is 

Pryser  visited  newspaper  plants  in  Chi-  e^jitor  to  day  telegraph  editor.  staff,  Brazvley  (Cal.)  Nezvs,  has  resigned  imblisher  of  the  Capital  News, 

cago  and  New  York.  f  .an  >  ,  to  go  to  Pasadena,  (Jal.  - 

Charles  C.  Hart  Washington  corres-  Star-Bulletin  and  formerly  editor  of  the  J-  Cassino.  city  editor,  Bnidfnrd  HOLDING  NEW  POSTS 

^ndent  for  the  Minneapolis  (Mmn.)  Hilo  Tribune-Herald,  is  on  his  wav  to  spent  a  two  weeks  vacation  ci-i  r 

Tribune  and  several  Pacific  Coast  dailies,  spend  a  vacation  in  Oregon  and  Wash-  York  recently.  I.A-Mha  1.  bhl.VAtjK,  from  telegraph 

has  taken  the  oath  as  United  States  Jngton  Carl  Leamey  has  resigned  from  the  editor,  Charlotte  (N.  C.)  Observer, 

Minister  to  Albania.  He  will  proceed  t  .  _  y.  ,Q2e  the  Boston  Adivriiscr  citv  staff  to  join  the  to  state  editor,  Charlotte  (N.  C.)  News. 

to  his  post  early  in  July.  H^t  VV!  G^  Boston  Herald.  J  W  Gwathmey,  from  Charlotte 

Earle  Mullins,  publisher  of  the  Lake-  University  of  Georgia,  has  joined  Bie  Tames  Reanfon,  formerly  news  editor.  TN.  C.)  Observer,  to  staff,  Florence 

/oiirf  (Fla.)  Ledger  visited  New  York  this  Baltimore  Evening  Sun  staff.  Boston  Advertiser,  has  lieen  appointed  (  Ala.)  Times. 

Maj.  H.  Cunningham  Morris,  feature  assistant  to  Edward  J.  Mahoney,  manag-  Lewis  M.  Nachman,  from  assistant 
Elinor  Patterson,  daughter  of  Capt.  writer,  Bridgeport  ((Zonn.)  Sunday  Post,  '"8  e<litor  of  the  Boston  American.  classified  manager,  St.  Louis  .^tar,  to 


J.  Allen  Cassino,  city  editor,  Bradford 


HOLDING  NEW  POSTS 

f.AMES  P.  SELVAGE,  from  telegraph 
"  editor,  Charlotte  (N.  C.)  Observer, 


Joseph  Medill  Patterson,  one  of  the  pub-  1,35;  proposed  a  cross-Atlantic  flight,  William  B.  Ruggles,  sports  editor, 
ushers  of  the  C/iicago  7  rioiiiie,  is  playing  Long  Island  to  England,  offering  himself  Dallas  Nezvs,  is  leaving  to  accept  ap- 
in  a  Milwaukee  theatre  in  I.ightnm  .  pilot.  Major  Morris  served  during  jKiintmeiit  as  executive  secretary  of  the 

In  reviews  published  in  (Jhicago  papers,  ^var  in  the  British  air  service.  University  of  Texas  Ivx-Stiideiits’  ,‘\sso- 


Miss  Patterson  is  .said  to  have  her  only 
attack  of  stage  fright  when  confronted 


James  A.  Peterson,  political  writer,  ciation,  with  headquarters  in  .Austin. 


after  the  final  curtain  by  her  father  and  DmVy .  Ncm.  is  covering  the 

State  capitol  during  the  illness  of  Joseph 

Herman  Bernstein,  due  to  pressure  of  ,,  r  1  r  .1 

his  other  literary  and  journalistic  work.  ^ormcxly  of  the 

has  retired  from  the  editorship  of  the 
Nezv  York  Jewish  Tribune. 

-  .  George  O.  Potts,  of  the  reportor'al 

IN  THE  BUSINESS  OFFICE  c’ 

confined  to  the  hospital  for  several  weeks. 

J)  M.  NOYES  recently  in  the  nation-  Frank  F.  McLeod,  has  rejoined  the 
*  al  advertising  department  of  the  San  Diego  (Cal.)  Union  staff,  after  five 
Chicago  Herald-Examiner,  has  been  ap-  years  in  Phoenix,  Ariz. 

^inted  general  advertising  director  of  j  q  Lea^h,  formerly  of  the  .9a»i  .dn- 
Senator  Uppers  Household  Magazme,  ^opy  desk,  has  joined  the 


assistant  to  Edward  J.  Mahoney,  manag-  Lewis  M.  Nachman,  from  assistant 
ing  e<litor  of  the  Boston  American.  classified  manager,  St.  Louis  .^tar,  to 

William  B.  Ruggles.  sports  editor,  advertising  manager,  Waterloo  (la.) 

Dallas  Nezes,  is  leaving  Ui  accept  ap-  Tribune. 

JKiintmeiit  as  executive  secretary  of  the  Jay  Libby,  from  Crookston  Daily 

University  of  Texas  Ivx-Stiidents’  ,‘\sso-  Tunes,  to  copy  reader,  S.  Paul  Daily 

ciation,  with  headquarters  in  .Austin.  Nezvs. 

William  Carroll,  formerly  on  Syracuse,  Dwight  Courscy,  from  Siou.r  Falls 


with  headquarters  in  Chicago. 

Miss  Rose  M.  Brauning,  of  the  Tren 


Houston  Post-Dispatch. 

George  H.  Bradley  has  been  apjKiintcd 


tm  Times  office  force,  will  sail  for  city  editor,  5/.  Pau/  DaiVv -Vettw.  replac- 
abroad  July  7,  to  s^nd  three  months  in  jng  q.  D.  Johnston,  resigned.  Don  Voigt 
'jcrmany,  visiting  relatives.  succeeds  Mr.  Bradley  as  assistant  city 

Mrs.  Fay  King  Watts  of  the  business  editor. 

^ce  h^  succeed^  Mrs.  Lillian  Me  j.  A.  Morris  of  the  University  of  Mis- 
A.eo\vn  DuSoe,  resipied,  as  national  ad-  souri  School  of  Journalism  is  acting  citv 
vertising  director  of  the  Honolulu  Star-  editor  of  the  Hobart  (Okla.)  Democrat- 
'*dctin.  Chief  during  the  vacation  of  Roy  Bene- 

Douglas  V.  Martin.  Jr.,  publicity  man-  diet,  city  editor. 

St.  Louis^  Globe-Democrat,  spoke  V.  E.  Whitney,  formerly  half  owner 
^lore  the  Junior  Advertising  Club  of  of  the  Morziingside  News  of  Sioux  City, 
-L  Louis  recently.  la.,  is  now  s^rts  editor  of  the  Louiszille 

.L.  L.  Ricketts  has  been  appointed  (Ky.)  Courier-Journal. 
circulation  manager  for  Better  Homes  C.  O.  Wantland  has  joined  the  San 
*•0  Gardens,  Des  Moines,  la.  Antonio  Express  reportorial  staff. 


PROF.  J.  W.  SPROWLS 

on 

Free  Education  in  Tennessee 

We  take  pleasure  in  announcing  a  series  of  five  articles  by  Prof.  J.  W. 
Sprowls,  a  scientist  dismissed  two  years  ago  from  the  faculty  of  the  Univer¬ 
sity  of  Tennessee,  on  the  causes  leading  up  to  the  prosecution  of  John  T. 
Scojies,  the  young  teacher  of  Dayton,  Tcnn.,  who  mentioned  the  Darwinian 
theory  to  one  of  his  classes,  contrary  to  the  recently  enacted  state  law. 

Prof.  Sprowls  is  a  writer  who  can  write.  There  is  no  trace  of  bitterness 
in  his  articles.  They  are  easy  for  anyone  to  follow,  and  they  take  the  reader 
through  the  religious  and  educational  history  of  Tennessee  in  a  manner  that 
will  give  no  offense. 

The  first  article  will  be  released  Sunday,  June  14,  and  the  others  will  fol¬ 
low  weekly.  This  series  offers  to  the  free  press  of  the  country  an  oppor¬ 
tunity  to  give  its  readers  real  enlightenment. 

Wire  for  territory. 

THE  McNAUGHT  SYNDICATE,  INC. 

Times  Building  New  York,  N.  Y. 
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(S.  D.)  Argus-Leader,  to  court  house 
reporter,  Sioux  City  (la.)  Tribune. 

John  K  Monks,  from  sports  desk, 
Lansing  (Mich.)  Capital  News,  to  night 
telegraph  desk,  Lansing  State  Journal. 

Guy  H.  Langley,  from  assistant  county 
editor,  IVorcester  (Mass.)  Gasette,  to 
copy  desk.  Providence  (R.  I.)  News. 

Arthur  Bartlett,  from  city  hall  re¬ 
porter,  Sioux  City  (la.)  Tribune,  to 
commercial  reporter,  Boston  (Mass.) 
Press-Herald. 

Carroll  D.  Olcott,  from  sports  editor, 
Sioux  Falls  (S.  D.)  Argus-Leader,  to 
sports  editor,  Sioux  City  (la.)  Tribune. 
Lloyd  Hagan  has  been  appointed  assist¬ 
ant  sports  editor. 

Ross  McMichael  from  Springfield 
(O. )  Daily  Ncivs,  to  Mansfield  News 
staff. 


MARRIED 

VflSS  VIRGINIA  ADELE  LAUR- 
ENCE  JONES,  announcer  at  broad¬ 
casting  station  KSD,  St.  Louis  Post- 
Disf'atch,  to  Archibald  T.  Campbell, 
transmission  engineer  Southwestern  Bell 
Telephone  Company,  June  6. 

Percy  H.  W.  Dixon,  Associated 
Press  correspondent  at  Tulsa,  Okla.,  to 
Miss  Bertha  L.  Cunningham  of  Okla¬ 
homa  City,  May  31. 

Ethelbert  Wetmore,  of  the  news  staff 
Halifax  (N.  S.)  Evening  Mail,  to  Miss 
Kathryn  V.  Parker  of  the  classified  ad¬ 
vertising  staff  of  the  Mail. 

J.  Newell  Johnson,  managing  editor, 
Sherman  (Tex.)  Democrat,  to  Miss 
Betty  Wilkens,  in  Galveston  recently. 

Walter  Joseph  Ryan  of  the  Boston 
(Mass.)  Globe  staff,  to  Miss  Louise 
Margaret  Hurley  of  Malden  last  week. 

Walter  H.  T.  Enwright,  Boston  adver¬ 
tising  man,  and  brother  of  Frederick  W. 
Enwright,  publisher  of  the  Boston  Tele¬ 
gram  and  Lymn  (Mass.)  Telegram- 
News,  to  Miss  Margaret  T.  O'Connor, 
of  Clinton,  Mass.,  June  3. 

Joseph  L.  Robins,  formerly  sports 
writer,  Lynn  (Mass.)  Telegram-News, 
to  Miss  Marguerite  A.  Knox  of  Lynn, 
Mass.,  June  3. 


SPECIAL  EDITIONS 

T  ANSING  (MICH.)  CAPITAL 
NEWS,  56-page  Fourth  Anniversary 
edition.  May  26. 

Havana  (Cuba)  Evening  Telegram, 
16-page  Go<^  Roads  and  Construction 
edition.  May  19. 

Lansing  (Mich.)  State  Journal  recently 
issued  a  special  Horse  Show  edition 
preceding  the  Third  Annual  R.O.T.C. 
Horse  Show  at  Michigan  State  College, 
East  Lansing. 

Minneapolis  (Minn.)  Tribune,  a  North¬ 
west  Industrial  Exposition  section,  Sun¬ 
day,  June  7. 

Indianapoils  Star,  32-page  tabloid  sec¬ 
tion  “Vacation  and  Travel  Guide,’’  June 
4. 


PRESS  ASSOCIATION  NOTES 

pHARLES  S.  SMITH,  chief  of  the 
Associated  Press  Berlin  bureau,  who 
is  spending  his  vacation  in  Portland,  Ore., 
will  return  to  New  York  shortly,  prior 
to  sailing  for  Germany  July  18. 

G.  D.  Seymour,  formerly  Associated 
Press  correspondent  at  Pierre,  S.  D.,  has 
been  transferred  to  Indianapolis.  He  is 
succeeded  in  Pierre  by  R.  Z.  Henle. 

M.  B.  Ronald  has  oeen  appointed  Asso¬ 
ciated  Press  correspondent  at  Sioux  Falls, 
S.  D.,  replacing  Gordon  Sessions,  re¬ 
signed. 

WITH  THE  SPECIALS 

Y^ONE,  H  UNTON  &  WOODMAN, 
In’C.,  publishers’  representatives,  have 
been  appointed  to  represent  the  Iowa 
City  (la.)  Daily  Iowan,  student  daily 
of  the  University  of  Iowa,  and  the  Uni¬ 
versity  of  Illinois  Daily  Illini. 

Kimball-Mogensen  Company,  publish¬ 
ers’  representatives,  have  been  appointed 
to  represent  the  Marshfield  (Ore.)  Coos 
Bay  Times. 

S.  C.  Theis  Company,  New  York  and 
Chicago,  have  been  appointed  national  ad¬ 
vertising  representatives  for  the  Titus¬ 
ville  (Pa.)  Herald. 

J.  P.  McKinney  &  Son.  New  York, 
publishers’  representatives,  have  been  ap¬ 
pointed  to  represent  the  Key  IVest  (Fla.) 
Call. 


WITH  THE  ADVERTISERS 


Dahlman,  advertising  manager,  Koehring 
Company,  president ;  H.  P.  Sigwalt,  ad¬ 
vertising  manager,  Milwaukee  Corrugat¬ 
ing  Company,  vice-president,  and  Delbert 
Kay,  advertising  manager,  Nordberg 
Manufacturing  Company,  secretary-treas¬ 
urer. 

Texas  Women’s  Press  Association 
will  hold  its  1926  convention  in  San  An¬ 
tonio,  it  was  decided  at  the  recent  Tyler 
gathering  of  the  organization.  Officers 
were  elected  as  follows:  Mrs.  J.  M.  F. 
Gill,  Burkburnett,  president;  Mrs.  Mamie 
D.  Peck,  Corsicana;  Mrs.  M.  C.  Cook, 
.\ustin,  and  Mrs.  F.  B.  Robinson,  Waco, 
vice-presidents ;  Mrs.  Emma  C.  Evans, 
Dallas,  corresponding  secretary;  Mrs.  J. 
C.  Nagle,  Dallas,  recording  secretary; 
.Mrs.  Kate  H.  Makenson,  Georgetown, 
treasurer. 

Erie  (Pa.)  Advertising  Club  has 
elected  these  officers :  President,  Henry 
S.  Schneider;  vice-president,  Willard 
Howe;  secretary-treasurer,  .\.  J.  West; 
directors,  E.  McCoughan,  J.  Z.  ililler,  C. 
Kolbe,  J.  Kreider  and  C.  Mehler. 

Women’s  Advertising  Club  of  Prov¬ 
idence,  R.  I.,  recently  elected  Miss 
Grace  Gardiner  president.  Mrs.  Lena  G. 
Whipple  was  named  vice-president;  Mrs. 
.Mlyce  Hathaway,  recording  secretary ; 
.Mrs.  Mildred  Paul,  corresponding  secre¬ 
tary,  and  Mrs.  A.  Marie  Davies,  treas¬ 
urer. 

Advertising  Club  of  St.  Louis  and 
the  Better  Business  Bureau  will  move  on 
June  15  from  the  third  to  the  second  floor 
Ilf  the  City  Oub  building.  R.  Fullerton 
Place,  president  of  the  club,  delivered  the 
baccalaureate  address  at  the  commence¬ 
ment  exercises  of  the  Missouri  School  of 
.Accountancy  and  I^w,  June  12. 

Michigan  Press  Association,  com¬ 
prising  more  than  300  editors  and  pub¬ 
lishers  of  weekly  and  semi-weekly  news¬ 
papers,  held  its  first  annual  summer  con¬ 
vention  at  Traverse  City  last  week.  The 
visitors  were  guests  of  the  Traverse  City 
Chamber  of  (Commerce.  Long  auto  tours 
of  the  orchard  districts  were  provided, 
as  well  as  trips  to  the  summer  resorts 
and  the  fishing  streams. 


ASSOCIATION  CHIEFS 


A  SCHAEFER,  president  of  the  Ft. 

Wayne  (Ind.)  Jourml  Gasette  and 
president  of  the  Morning  Newspaper 
Publishers’  Asso-  ^ 
ciation,  started  his  ' 
newspaper  career 
at  12,  when  he 
was  a  suburban 
correspondent  for 
the  Peoria  Jour¬ 
nal.  He  attended 
Bradley  Univer¬ 
sity,  Peoria, 

working  his  way 
through  college 
by  newspaper 

writing. 

At  the  age  of 
13,  he  won  the 
first  prize  in  the 
United  States  for 
selling  the  most  Chicago  papers  in  nine 
months’  time. 

Soon  after  graduating,  he  began  his 
business  career  on  the  Peoria  Star,  where 
he  remained  for  eight  years.  His  next 
job  was  on  the  Peoria  Journal  and,  after 
nine  years,  the  late  Henry  M.  Pindell 
made  him  business  and  advertising  man¬ 
ager  of  his  two  newspapers,  the  Peoria 
Journal  and  Transcript,  a  position  he 
held  for  seven  years. 

Desirous  to  become  better  acquainted 
with  advertising  methods  in  the  East,  Mr. 
Schaefer  joined  the  Ncivark  (N.  J.) 
Ledger  as  advertising  director.  After  18 
months,  he  returned  to  the  West  and 
for  the  past  five  years  has  been  advertis¬ 
ing  director  of  the  Journal-Gazette. 


Flushing  Times  in  Difficulties 

The  Flushing  (N.  Y.)  Times  filed  a 
voluntary  petition  of  bankruptcy  in 
Brooklyn  Federal  Court  June  11,  stating 
liabilities  of  $25,000,  with  assets  consist¬ 
ing  of  the  plant  and  $1,400  accounts 
receivable.  C.  A.  Tipling  was  named 
referee  and  Theodore  Mitchell  receiver. 
■Additional  capital  is  being  sought  to  con¬ 
tinue  the  paper  which  is  70  years  old. 


CHANGES  OF  OWNERSHIP 

T  AKEPORT  (CAL.)  CLEAR  LAKE 
PRESS,  has  been  sold  by  L. 

B.  Lawrence  to  E.  S.  Drury. 

G.  Lansing  Hurd,  business  manager, 
Corvallis  (Ore.)  Gazette  Times,  has 
sold  his  one-third  interest  in  that  paper 
to  Charles  A.  Sprague  who  has  been 
publishing  the  Ritsville  (Wash.)  Journal- 
Times, 

Buffalo  (Wyo.)  Voice  has  been  taken 
over  by  the  Buffalo  Bulletin,  owned  by 
Frank  E.  Lucas,  Secretary  of  State  of 
Wyoming. 

Herman  Koch,  publisher,  Mapleton 
(la.)  Press,  has  taken  over  the  Castatui 
(la.)  Times,  publication  of  which  will 
be  continued  as  a  section  of  the  Press. 
E.  McNamara,  publisher  of  the  Times 
comes  associate  editor  of  the  Press. 

Manfred  Evans  is  again  in  charge  of 
the  Sherburn  (Minn.)  Advance-Stand¬ 
ard.  He  sold  the  paper  recently  to 
Claude  Dickinson,  who  is  now  incapaci¬ 
tated  by  illness. 

Deckerville  (Mich.)  Recorder,  weekly, 
has  been  sold  by  Joseph  Dawe  to  F.  D. 
Slate,  of  Sandusky,  Mich.,  and  T.  H. 
Ferguson  of  Bad  Axe,  Mich.  Slate  is 
editor  and  publisher  of  the  Sandusky 
Tribune. 

C.  W.  Getchell,  editor  and  proprietor, 
Calaveras  (Cal.)  Prospect,  has  sold  the 
paper  to  James  Nugent,  editor  of  the 
Calaveras  Californian.  William  Cleary 
has  been  placed  in  charge  of  the  Prospect 
by  the  new  owner. 


A  M.  TAYLOR,  formerly  with  the 
•  Franklin  Automobile  Company, 
Syracuse,  has  been  named  advertising 
manager  of  the  Velie  Motors  Corpora¬ 
tion,  Moline,  Ill. 

W.  Russell  Green,  advertising  man¬ 
ager,  Charles  E.  Hires  Company,  Phila¬ 
delphia,  spoke  before  the  Advertising 
Club  of  St.  Louis  on  “The  Common 
Sense  of  Advertising,”  June  9. 


NEW  PUBUCATIONS 

q^ISHOMINGO  (OKL.A.)  JOHNSON 
COUNTY  NEWS  has  been  estab¬ 
lished  by  C.  C.  Calloway,  editor-publisher 
of  the  Milburn  (Okla.)  News. 

Canujrgo  (Okla.)  Call  will  begin  pub¬ 
lication  soon,  edited  by  John  E.  Disbrow, 
former  editor  of  the  Fairview  (Okla.) 
Major  County  Democrat. 


NEW  PLANTS  AND  EQUIPMENT 

"^^ORK  has  commenced  on  the  con- 
^  struction  of  a  new  addition  to  the 
Salt  Lake  City  Deseret  News  plant. 

Work  has  started  on  a  new  $20,000 
home  for  the  Norman  (Okla.)  Transcript, 
to  be  completed  by  Sept.  1. 

Houston  (Tex.)  Press,  has  placed  an 
order  for  a  complete  Ludlow  equipment. 

Toledo  News- Bee,  has  just  installed 
two  new  Ludlows. 

ASSOCIATIONS 

A  SSOCIATED  BUSINESS  PAPERS 
held  an  executive  meeting  at  the  Sea- 
view  Golf  Club,  Absecon,  N.  J.,  June  1-3. 
The  annual  meeting  of  the  group  will  be 
held  in  Chicago  next  October  at  a  date  to 
be  decided. 


EVERY  IMPORTANT  NEWS¬ 
PAPER  NEEDS  A  PACIFIC 
COAST  REPRESENTATIVE 


I  am  now  arranging  to  represent  a  carefully  selected 
group  of  leading  newspapers  in  the  Pacific  (Doast 
territory. 

My  experience  in  the  field  both  as  a  Pacific  Coast 
representative  of  the  Hearst  morning  newspapers  arid 
as  advertising  director  of  the  Seattle  Post'Intelli' 
gencer  constitute  an  j^gset  which  will  hereafter  be 
employed  m  my  own  organization. 

My  acquaintance  embraces  practically  EVERY  for¬ 
eign  advertiser  and  responsible  advertising  agency  on 
the  Pacific  C3oast,  and  my  relations  with  ^ese  organ¬ 
izations  are  consistent  with  my  acknowledged  record 
of  accomplishment  during  the  last  five  years. 

Coast  business  is  increasing  and  I  suggest  an  early 
closure  in  order  to  participate  in  allotment  of  Fall 
schedules. 

I  will  be  pleased  to  convey  all  desired  information 
and  references  upon  request. 


EVERETT  A. HOLMAN 

1405  Van  Nets  Avenue 
San  Franciaco,  Calif. 


Ypsilanti  (Mich.)  Record,  weekly,  has  Utah  State  Press  Association  will 
been  sold  by  W.  A.  Van  Wegen,  to  the  hold  a  convention  in  Logan,  July  18-20. 
Ypsilanti  Daily  Press  which  has  dis-  Milwaukee  Industrial  Advertisers’ 
continued  publication  of  the  Record.  Association  recently  elected  O.  H. 
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Powers  Rotary  Film  Camera 

Essential  to  Every  Newspaper  Photo-Engraving  Plant 


Does  away  with  glass  washing,  coating  with  albumen,  flowing  of  the  plate  with 
collodion,  sensitizing  in  the  silver  bath,  focusing,  eliminates  the  use  of  glass 
entirely  for  negative  making  and  makes  unnecessary  the  coating  with  rubber  and 
stripping  collodion. 

Gives  Sharp  dense  negatives. 

Greater  Production.  (10  now  to  1  before) 
Uniform  exposures. 

Avoids  Fires. 

Powers  Film  is  non-inflammable;  is  slow  burning,  therefore  is  Safer  than  the  wet 
plate  negatives  in  general  use. 

Check  up  for  yourself  how  much  in  dollars  and  cents  all  the  above  means  to  you. 

The  film  used  comes  in  rolls  of  3  sizes,  5  inches,  ii  inches  and  18  inches  wide. 
In  exposing  you  use  only  as  much  film  as  required  for  pictures  (no  waste)  and 
after  developing  it  strips  from  its  paper  base  and  on  to  glass  flats  without  the 
necessity  of  adding  rubber  and  collodion  to  the  negative, — another  tremendous 
saving  of  time  and  money. 

We  also  have  other  highly  specialized  machinery  and  apparatus  to  improve 
quality  and  increase  production,  and  at  the  same  time  help  the  artisan  in  pro¬ 
ducing  photo  engraving. 


Every  Executive,  Manag¬ 
ing  Editor  and  Newspaper 
Photo  Engraving  Superin¬ 
tendent  should  see  this 
Camera  in  operation.  It 
may  be  seen  any  time  at  the 
Plant  of  the  Powers  Re¬ 
production  Corporation, 
20c  West  30th  Street,  New 
York  Citv. 


POWERS,  Inc 


205  West  39th  St.  Phone:  Penn  0600  New  York  City 
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WHAT’S  WHAT  IN  THE  FEATURE  FIELD 

Federal  Preparing  Mazaryk’s  Memoirs — “Switchboard  Sally’’  Added  to 
Comic  Strip  List — Watson  Davis  Reporting  Science  Meetings 


W.  R.  BRADFORD  DEAD  cditor-in-chief  of  the  York  (Pa.)  Dis- 

_  t'litch  and  organizer  and  first  president 

vi/£T  »-v  of  the  Associated  Dailies  of  Pennsyl- 

/  .  vania,  died  at  his  home  at  York,  Pa.,  on 


Federal  Preparing  Mazaryk's  Memoirs — "£>witchboard  iially"  Added  to  Philadelphia  North  American  June  5. 

Comic  Strip  List — Watson  Davis  Reporting  Science  Meetings  \\  alter  R.  Bradford,  known  more  Mrs.  W.  S.  Green,  92,  editor  and 

familiarly  as  “Brad,”  cartoonist  on  the  owner,  Colusa,  (Cal.)  Sun  died  at  her 

Philadelphia  North  American  for  20  home  in  that  city.  She  assumed  the 

rOSIiPH  BKAININ,  general  manager  Wood  Cowan,  who  draws  the  strip  years  until  its  recent  suspension,  died  at  editorship  of  the  paper  in  1907  at  the 


JOSliPH  BKAININ,  general  manager  Wood  Cowan,  who  draws  the  strip  years  until  its  recent  suspension,  died  at  editorship  of  the  paper  in  190/  at  the 

of  the  Federal  Feature  Syndicate,  New  “Carrie  and  her  Car”  for  the  Ledger  his  home  after  an  illness  of  several  <leath  of  her  husband  and  until  a  few 

York,  announced  this  week  he  has  ac-  Syndicate,  Philadelphia,  has  been  ap-  months.  years  ago  was  active  in  its  management, 

quired  the  publishing  and  serial  rights  of  pointed  one  of  the  judges  in  the  New  "Brad”  was  the  creator  of  Enoch  Archibald  McLean,  72,  for  the  past 

President  Mazaryk’s  memoirs.  Prepara-  York  Evening  Graphic’s  cartoon  con-  Pickleweight,  archtype  of  the  henpecked  25  years  managing  editor,  Buffalo  Cath- 

tioii  of  llie  articles,  written  by  the  Czecho-  test  for  children,  which  closes  June  27.  husband;  Scow,  the  club-tailed  cat;  John  i„,on  and  limes  died  June  9.  He 


Slovakian  President,  has  been  placed  in  _ _ 

the  hands  of  Herman  Bernstein,  and 

Pierre  Van  Paasen,  the  latter  of  the  Sew  Uctavus  Roy  Cohen,  Arnold  Benin 
}'ork  Evening  ll'orld.  F.  Britten  .Vustin,  Ellis  Parker  Bull 

- — — •  I'.  Phillips  Oppenheim,  Captain  Dins 

"Switchboard  Sally,”  with  balloons  <7erald  Beaumont,  and  Royal  Brown 
written  bv  H.  C.  Witwer,  has  lieen  added  authors  .)f  short  stories  tor  newsiiaper 
to  the  comic  strip  list  of  King  Features  publication  this  month  and  July  through 
Syndicate,  Inc.,  New  York,  as  a  daily  the  Metrop-ditan  Newspaper  Service. 

feature.  Mr.  VVitwer  is  also  author  of  _ _ 

"Tile  Leather-Pushers"  for  the  same  syii- 

William  1.  lilden,  national  ten 


months.  years  ago  was  active  in  its  management, 

r,  creator  of  Enoch  Archibald  McLean,  72,  for  the  past 

Pickleweight,  archtype  of  the  henpecked  25  years  managing  editor,  Buffalo  Cath~ 
1  ’  club-tailed  cat :  John  Uttion  atid  Times,  died  June  9.  He 

Uubbalong,  whose  name  mdicated  his  had  been  associated  with  the  Buffalo 
tumbling  abilities.  Jingling  Johnson,  the  Courier  and  other  newspapers  before  go- 
poet,  whose  ink  d^wn  oiUlines  were  a  to  the  religious  weekly, 
cartoon  of  Brad  himself.  ,,  / 

When  the  North  .\merican  was  pur-  Matthew  Farreix  69,  for  years  fore- 
cha.sed  recently  by  Cyrus  H.  K.  Curtis,  Philadelphia  Public  Ledger 

Bradford  was  its  radio  editor.  composing  room,  died  AIpnday  at  his 

He  was  born  in  Dayton,  O.,  55  years  s®"'  Thomas  Farrell,  is  now 

ago,  and  as  a  youth  worked  in  the  assistant  foreman  of  the  Evening  Pub- 
.''tudebaker  Carriage  Factory,  at  South  Ledger  composing  room. 

Bend,  Ind.  He  had  a  bent  for  drawing  John  L.  Mason,  66,  Ohio  and  West 


William  T. 
clianipion,  has 


Bend,  Ind.  He  had  a  bent  for  drawing  John  L.  Mason,  66,  Ohio  and  West 
Tilden.  national  tennis  and  started  to  attend  night  classes  in  Virginia  newspaper  man,  died  a  few 
i>btained  temporary  re-  Frank  Holmes’  school,  in  Chicago,  where  days  ago  at  Middleport,  O.  He  had 


...  lease  from  his  contract  with  the  Ledger  met  John  T.  McCutcheon,  another  been  connected  with  the  Ri/i/cy  (W.  Va.) 

\tatson  JJaMS,  inanaging  >  Syndicate,  Philadelphia  and  will  plav  on  noted  cartoonist,  who  gave  him  much  en-  Mountaineer,  Charleston  Gazette,  Dun- 

.science  Service,  \\ashingtoiL  ;  f-:;  American  team  that  will  defend  the  rcuragement.  He  worked  on  the  bar  (W.  Va.)  Advance  and  other  papers. 

u7;"-LrjcUtion  tr  thJ  o!  I^avis  Cup  in  September.  The  syndicate  Tribune  on  the  North  Al  Smith,  an  employe  of  the  Minnc 

‘Science  to  be  held  at  Portland  (Jre  contract  required  him  to  rep/jrt  the  play  shifted  to  the  Baltimore  apolis  (Minn.)  Tribune,  died  June  1  fol- 

lunc  17-20.  He  covered  the  convention  of  die  Davis  Cup  matches  and  the  na-  Baltimore  fire  not  him  n..,  received  in  an  automobile 

the  Snnihweuern  division,  held  at  Boul-  ‘'o»al  championships._  1  he  new  amateur  ^  accident. 


the  Southwestern  division,  held  at  Boul-  Boual  cm 
der.  Col.,  June  X-11.  .Mr.  Davis  will  re-  9*  .* 

main  away  from  Washington  alxaut  a  -Associatii 
month,  visiting  Pacific  Coast  cities  Ix-forc  reporting 
his  return. 


rule  of  the  United  States  Lawn  Tennis  9*  ^  job,  he  return«l  to  Chicago  to  work 
-Vssociation  forbids  a  player  to  do  any  '  ■  Then  Iw  went  back  to 

reporting  for  newspapers  on  any  match  *  Aorth  .American  for  his  last  job. 


his  return.  _  t/.urnament  in  which  he  is  playing.  ©bltltatlj 

Clinton  T.  Brainard,  president  of  the  j  at  Aniiap.,lis.  - 

VVir^thirwe^i'^^^^^^  ’  ''•’'J. ‘Tom  the  State  Uni-  Vf’  H.  SMITH,  69,  former  owner  ot 

is  Maine  c^n,  Tennessee  two  years  ago,  is  •  ,he  Passaic  <S.  J.)  Daily  Herald 

nis  .  taint  caiiq  . _  writing  a  senes  oi  weekly  articles  on  died  at  Little  Falls,  N.  J.,  June  7. 


Cimrado  W.  .Massagiier,  caricaturist. 


the  Tennessee  “anti-ev<ilution”  law  for 
.McNaught  Syndicate,  Inc.,  New  York. 


who  is  drawing  magazine  covers  for  In-  articles  are  to  run  until  July  10, 

ternational  hcature  Service,  New  York,  jjgrt  of  the  “Monkey  Trial,” 

will  leave  this  cnniitry  for  a  vacation  Davton,  Tenn. 
trip  June  26,  to  his  native  Cuba.  '  ’  _ 

\  number  of  cart/Kinists  will  contrib-  I>an  Carey.  South  .Vmerican  represcii-  sustaine/l 
ute  -kits  for  the  “Komics  of  1925,”  a  lative  of  International  News  Service  and  \v„,, ,  , 
musical  revue,  lieing  prepared  for  pro-  King  heatures  Syinlicate,  sailed  for 


George  P.  Christie.  86,  for  nearly  20  .  c  •  u 

years  m  the  proofroom  of  the  Bn  ok-  Arthur  Eugene  Smith,  50,  treasurer  of 
l\n  Eagle,  died  June  7  die  Boston  Publishing  Companv,  pub- 

■  Franklin  H.  Day,  28,  of  the  e.luca-  k'V® 

ioii.a1  dpnartm,.^*  c  ’  TrozAcr,  died  at  his  home  in 


John  Be.mer  Crosby,  52,  former  Chi¬ 
cago  newspaper  man  and  during  the 
last  18  years  builder  of  the  Crosby- 
Chicago  advertising  service  died  recently. 
He  formerly  worked  on  the  old  Chicago 
Herald,  illustrating  his  own  stories,  and 
later  worked  on  California  newspaper. 


Boston  Herald  Treasurer  is  Dead 


tional  department,  San  Bernardino  r  •  / at  nis  nome  in 

fCal.)  Sun,  dierl  .May  28.  from  SS  rir^Ti  x 

siistai.ip<1  m  K  i  '"Juncs  J,;,,]  heen  with  the  Herald-Traveler  since 

sti-tame<l  in  an  automobile  accident.  ,,^,5.  and  since  1921  had  been  treasurer 
\\  iLi.i.\.M  L.  Tayixir,  for  21  years  of  the  company. 


ductioii  on  Broadwav.  Among  them  will  Buenos  .Vires  last  Saturday,  after  a 
1«  Will  B.  Johnstone,  Fontaine  Fox,  .\1  month’s  business  trip  to  this  country. 

I  riieii.  Maurice  Ketten,  H.  T.  Webster,  _ 

Rube  Goldberg.  Harry  Hirshfield,  Claire  .  ,  .  .. , 

Briggs  and  Milt  Gross.  ‘dd  is  author  ol  .Vmerican 

_  .Vrt  Today,  a  senes  on  contemporary 

1  rank  H  Simonds,  political  writer  for  -Vmerican  artists,  recently  added  to  the 
the  .VIcClure  Newspaiier  Syndicate,  has  list  ot  Readers  Syi.di^te,  Inc.,  New 
left  New  York  for  his  summer  home  York.  Each  article  is  illustrated  with  a 


“Blighty”  in  New  Hampshire. 


FLASHES 


reproduction  of  a  typical  painting. 

A  lecturer  says  that  “civilization  is 
advancing  by  leaps  and  bounds.”  .Yt 
least,  perlestrian  civilization  is. — Arkan¬ 
sas  (/ozelte. 


Professor  Hayes  says  the  newspapers  ...  .  ,  . 

are  publishing  too  much  crime  news.  Aviation  is  a  great  sport,  but  we  can  t 
Worse  than  that,  however,  is  the  cir-  understand  how  the  aviator  can  get  the 
cumstance  that  the  people  are  committing  ultimate  thrill  without  pedestrians.— Ce/- 
too  many  crimes. — Houston  Post-Dis-  Reiord. 

patch. 

-  .  Still,  very  few  statues  are  erected  to 

One  thing  that  can’t  be  preserved  in  good  losers. — New  York  Telegram. 
alcrfhol  is  a  secret. — Columbia  Record. 


Scientists  are  working  on  a  new  ex¬ 
plosive  that  blows  up  at  a  touch — like 
a  “close”  friend. — Arkansas  Gazette. 

If  the  majority  really  ruled,  the  loco¬ 
motives  would  have  to  stop  at  the  cross¬ 
ings  for  the  flivvers. — Arkansas  Gazette. 

It’s  an  ill  wind  that  blows  a  saxo¬ 
phone. — Detroit  A  ews. 

A  green  apple  a  day  keeps  the  doctor 
on  the  way. — Arkansas  Gazette. 

There  is  something  about  a  windshield 
glass  that  magnifies  a  tack  and  makes  a 
pedestrian  seem  a  small  matter. — 
Wooster  Record. 

France  is  now  considering  its  1.  O. 
U.  S,.— Louisville  Courier- Journal. 

“Should  wives  be  paid  wages?’’  asks 
a  writer  in  a  national  weekly.  Well,  if 
they  aren’t,  a  lot  of  birds  will  have  to 
get  out  and  look  for  jobs. — Detroit  News. 


Post  Bran  Flakes 

is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 

The 

Washington 

Times 

The  futility  of  the  ‘'one  paper 
buy”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMITH 

New  York  Qfjr — Boston 

G.  LOGAN  PAYNE  CO. 

CUenco  •  Detroit  -  St.  Louie  -  Lae  Angeiee 


CORRECTION 

Without  Request 

In  a  full  page  advertisement  in  this  publica¬ 
tion  for  May  16th  it  was  erroneously  stated 
that  the  circulation  of  the  Los  Angeles  Eve¬ 
ning  Herald  was  170,298  daily.  This  was  an 
unintentional  error  and  we  deem  it  only  fair 
to  our  competitor  to  say  that  the  circulation 
of  the 

LOS  ANGELES  EVENING  HERALD 

1 77^298 

LOS  ANGELES  ILLUSTRATED  DAILY  NEWS 

The  Tabloid  That  Is  Different 
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ADVERTISING  AGENCY  AFFAIRS 

Kenyon  Company  Inc.,  Formed  in  Boaton — Toledo  Agency  Opens 
Cleveland  Office — A.A.A.A.  Now  Has  Baltimore  Member 


A  LDEX  H.  KENYON  is  the  president 
of  the  Kenyon  Company,  Inc.,  a  new 
advertising  agency  which  has  been  formed 
in  Boston.  For  the  past  six  years,  Mr. 
Kenyon  was  vice-president  of  the  \Vood, 
Putnam  &  Wood  Company,  a  Boston 
agency. 

Other  officers  of  the  new  firm  include 
Nathan  Pike,  treasurer  and  Lester  H. 
Gibson,  secretary.  Howard  M.  Dodge, 
formerly  with  the  Greenleaf  Company, 
will  head  the  copy  and  plans  department. 

Edwin  A.  Machen  &  Co.,  Toledo  adver¬ 
tising  agency,  has  opened  an  office  in  the 
National  Building.  Cleveland,  with 
Hubert  C.  Persons  in  charge.  Mr.  Per¬ 
sons  was  with  the  former  Machen  \ 
Dowd  Company.  The  agency’s  Toledo 
office  has  moved  to  larger  quarters  at 
1134-1136  Ohio  Building. 

The  Philadelphia  office  of  the  Charles 
f.  Green  Advertising  Agency,  Inc.,  has 
been  appointed  by  Erlward  B.  Smith  & 
Co.,  Philadelphia,  to  direct  their  advertis¬ 
ing  in  newspapers  and  financial  publica¬ 
tions. 

C.  II.  Martin  has  been  appointed  space- 
buyer  for  Yost,  Gratiot  &  Co.,  St.  Louis. 
He  was  formerly  with  the  Hoops  .Adver¬ 
tising  Company,  Chicago. 


WEEK’S  AD  TIPS 


Advrrtisinc  Imhutrics.  487  Ellicott  Square,  | 
Buffalo.  .Again  placing  order*  with  newspaper*  ' 
m  vari<iti*  sections  for  the  Great  Lakes  Transit 
Coep.,  Buffalo. 

N.  W.  Ayer  A  Son,  .tOO  Chestnut  street,  '■ 
niilailel|>hia.  Now  handling  account  of  the  ' 
Qcctric  Hose  &  Rulibtr  Company,  Wilining- 
ton,  Itelaware. 

John  D.  Boyle,  Inc.,  .StO  5th  avenue.  New 
York.  Placing  c*rders  with  newspapers  in  vari- 
•wi  section*  i<.r  the  Chief  Two  Moon  Herb 
Company,  Watcrlmry,  Conn. 

Brandt  Advertising  Company,  5  South  Dear- 
hom  street.  ( hicago.  Placing  orders  with 
iie»*pai>ers  in  New  York  and  vicinity^  for  the 
Hough  Shade  CV>rts»ratioii,  udor**  porch 
.  ihades,  Janesville,  \Vis. 

Bumett-Kuhn  Company,  <j05  North  Michigan 
avenue,  tliicago.  Preiiaring  copy  in  the 
Tribune  lirculatnai  zone  territory  on  Liberty 
Magazine. 

Chambers  Agency,  Inc.,  St.arks  Building, 
Louisville,  Ky.  Has  secured  account  M  the 
•Anderson  Indian  Remedies  Company,  Middles- 
horo,  Ky. 

Clark  Collard  Company,  JO  North  Michigan 
I  avenue,  Chicago,  has  lieen  appointed  to  direct 
the  advertising  of  the  Outers’  Equipment 
Company,  same  dty.  General  Magazines  and 
Direct  Slail  will  be  used. 

Henry  DeeJeer.  Ltd.,  128  West  31st  street. 
New  Vcjrk.  Placing  orders  with  newspapers 
in  various  sections  for  the  Wilson  Qiemical 
Company  “Ooverine,”  Tyrone,  Pa. 

H.  W.  Fzurfax  Advertising  Agency,  A\  orld 
Building,  New  York.  Placing  orders  with 
1  nevspaiiers  in  New  York  and  New  Jersey  for 
;  Midland  Beach.  N.  Y. 

Gankier  Advertising  Company,  17th  &  Lo¬ 
cust  streets,  St.  I.ouis  and  Cfhic.ago.  III.  Re- 
IMIed  to  tie  handling  account  <>f  the  Peerless 
Motor  Car  Company,  neveland. 

Gardner  Advertising  Conqisny,  110  East  42nd 
•treet,  New  York.  .Now  handling  account  of 
!  <he  Trust  Cr»mpany  of  Miami,  Fla. 

1  f^dey  H.  Greene  Agency,  Parsons  Building, 

I  ^ffalo.  ll.acing  orders  on  a  50-50  basis  for 
f  Uckpf.rt  Roi>ting  in  cities  where  they  have 
I  dealers. 

Hanff-Metzger,  Inc.,  95  Madison  avenue, 
"t*  York.  Has  secured  account  of  the  Colum- 
hiz  Phonrgraph  Company,  New  York. 

,  Hamm  C.  Hoarard,  Inc.,  171  Madison  ave- 
]- I  ‘  New  York.  Has  secured  accounts  of 
f  i*erebos.  Ltd.  “Bisto”  gravy  thickening  and 
1  javorer  and  H.  Clay  Glover,  Inc.,  “Glover’* 
JI  Mange  Remedies.’’  New  York. 

^  .Hags,  Huber,  Inc.,  Equitable  Trust  Building, 
»"  York.  Racing  some  orders  with  news- 

-  for  the  Hood  Rubber  Company,  foot- 
'  and  tires,  Watertown,  Mass. 

!'  Mntmiimut,  Tardier  A  Cornell,  25  West  45th 

-  New  York.  Has  secured  account  of 
.  '  Hall,  Marx  Company,  cotton  converter, 

'•  York. 

,  Lyddon  A  Hanford,  11-15  James  street,  Ro- 
I  N.  Y.  Placii^  orders  with  news- 

f  -in  selected  sections  for  the  .Anderson 


Albert  R.  Dwyer  has  left  the  Hartford 
(Conn.)  Courant  to  become  manager  of 
the  Schwartz  .Advertising  .Agency  of 
Hartford. 

P.  .A.  Revelt  has  joined  the  staff  of 
MacManiis,  Inc.,  Detroit  agency.  Former¬ 
ly  he  was  connected  with  the  Willys- 
Overland  Company. 

The  George  \V.  Reese  .Advertising 
.Agency,  New  Orleans,  has  changed  its 
name  to  the  Reese  .Advertising  .Agency, 
Inc. 

The  Gamble  .Advertising  .Agency  has 
opened  offices  in  Savannah,  Ga.,  with 
Thomas  (iamble  president:  Thomas  \V. 
Gamble,  vice-president;  and  D.  V.  Daly, 
secretary-treasurer. 

S.  S.  Hewitt,  manager  of  various 
branches  of  the  Whitehead  &  Hoag  Corn- 
Company  for  the  past  eight  years,  has 
organized  a  business  of  his  own  to  he 
known  as  the  Consolidated  Specialties 
Corporation. 

.As  a  result  of  the  election  of  Harry  K 
Phelps  to  the  position  of  vice-president 
of  the  Brennan-Ely  Company,  the  name 
of  the  concern  is  to  be  shortly  changed  to 
the  Brennan- Phelps  Company.  • 


Products  Company,  "Handala,’’  medical. 
Rochester,  N.  Y. 

Harry  C.  Michaels  Company,  113  Lexington 
avenue.  New  York.  Has  secured  accounts  of 
the  Vital  For^s,  Inc..  Teco  Pancake  Flour, 
Cortland.  N.  Y'.,  and  Morris  ft  Company,  Paul 
Jones  Middy  Blouse.  Baltimore,  Md. 

Mitchell- Faust  Company,  7  South  Dearborn 
street,  fliicago.  Have  recently  been  appointed 
representatives  of  the  Kleen  Heat  Company  <>i 
(hicagix 

Peck  Advertising  Agency,  6  East  39th 
street.  New  A'orkr  Placing  orders  with  news- 
naiKrs  in  selected  sectioos  for  the  May  Oil 
Burner  forporation.  New  York. 

Picard._  Brazker  di  Brown.  16  West  46lh 
street.  New  A'ork.  Has  secured  account  of 
the  .Anti  Hydro  Waterproofing  Company, 
Newark,  N.  J. 

Pctts-Tiambull  Company,  Tower  Building,  6 
North  Michigan  avenue,  Chicago.  Sending 
out  copy  to  Kansas  and  Texas  papers  on  the 
nric.ago  fireat  Western  Railway. 

B.  Prkstley  A  Company,  114  East  23rd 
St  I  ret.  New  A'ork.  Placing  orders  with  some 
viiitbcrn  iiewspa|iers. 

Fred  T.  Schafer  Company,  Rockford,  III. 
Pirp:.ring  copy  fw  fall  advertising  campaign 
f'lr  Sorthtrn  cities  on  Burson  Knitting  ('om- 
I-any. 

Smith  A  Ferris,  739  S<«tth  Hope  street,  Ixis 
.Angeles.  Reported  to  l>r  planning  extensive 
iiewspajier  campaign  fc>r  the  Ventura  Refining 
Company,  “Slver  Stations,’’  Los  .Angeles,  and 
Oakland. 

Smith,  Sturgis  A  Moore,  1463  Broadway,  New 
A'ork.  Ha*  secured  account  of  the  Garod  Cor. 
pcratioii  “Garod”  radio  receiver,  Newark,  N.  J. 

Stack  AdveHiaing  Company,  Ileyworth 
Buibfing,  29  East  Aladi.son  street,  Oticago. 
•'Ending  isit  renewals  on  Swift  and  Company. 


I 


Use  the 

COMBINATION  RATE 

OF 

The  Gazette  Time* 

(Morning  and  Sunday) 

AND 

Chronicle  Telegraph 

(Evening) 

in  order  to  cover  Pittsburgh  and 
Western  Pennsylvania  thoroughly 
at  the  lowest  cost. 

Member  A.  B.  C. 

URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SQ..  PITTSBURGH,  PA. 
National  Rapresentativa: 

E.  M.  BURKE.  Inc. 

4Snd  and  Broadway,  N.  T. 

182  8.  Michigan  BWd..  Chicago, 
^institution  Bldg.,  Atlanta,  Oa. 

B.  J.  BIDWELL  CO. 

118  Markat  8t..  San  Francisco.  Cal. 
Times  Bldg.,  Los  Angolas,  Cal. 


Accuracy 
in  News 

Sanity 
in  Editorials 

Honesty 
in  Advertising 


These  Qualities  Have  Made 

Cbe  Sbimpo 

Japan’s  Greatest  Newspaper 


l>y  standing  firm  against  every  influence  that 
would  color  our  news  or  editorials  and  against 
every  unscrupulous  jiersim  who  would  employ  our 
advertising  columns  for  unworthy  jnirposes,  we 
have  won  the  esteem  and  respect  of  readers  and 
advertisers  alike. 

Our  policy  of  protecting  them,  and  facing 
sciuarely  our  solemn  responsibility  as  a  newspaper, 
is  not  only  a  source  of  satisfaction  to  them  hut  also 
to  ns.  The  policy  has  pai»l  handsomely,  as  fairness 
and  honesty  may  he  exjiecteil  always  to  pay.  And 
today  The  Jiji  Shimpo  carries 


•More  High  Class  Advertising 
•  Than  Any  Other  News¬ 
paper  in  Its  Territory 


That  the  Jiji’s  rates  shouhl  be  somewhat  higher 
than  those  of  other  newspapers  is  natural  in  view 
of  its  superior  value  as  an  advertising  medium.  Ad¬ 
vertisers  who  investigate  the  comparative  merits  of 
newspapers  in  Jajian  are  glad  to  pay  the  small  ad¬ 
ditional  cost  of  Jiji  advertising.  Measured  by  re¬ 
sults,  it  is  the  most  economical  medium  in  the 
lajianese  Empire. 


JIJI  SHIMPO 

TOKYO 

Represented  in  America  by 
THE  TRANS  PACIFIC  ADVERTISING 
AND  SERVICE  BUREAU 
342  Madison  Avenue 
NEW  YORK 


KELLOGG  RESIGNS  FROM 
A.N.P.A.  COMMITTEE 


Former  North  American  EJtor  Denie.  ^ 

He  Will  Join  Pnilacielphia  Item  p'arley,  treasurer. 

Frederick  F.  Forbes,  former  editor  of  Virtually  every  member  of  the  old 
the  Philadelphia  North  American,  which  North  American  staff  has  “connected’ 
was  recently  purchased  by  Cyrus  H.  K.  with  other  newspapers  in  Philadelphia. 
Curtis,  and  merged  with  the  Public  This  applies  also  to  all  other  departn;ents 
Ledger,  this  week  declared  reports  that  newspaper. 

he  intended  to  associate  himself  with  the  - 

proposed  daily  edition  of  the  Philadelphia  ..  ..r-  •  ^  i 

Item  were  entirely  false.  He  stated  he  Newt  Men  Tour  With  Coolidge 

will  take  a  vacation  abroad  before  mak-  Among  the  Washington  correspondents 
ing  future  plans.  who  accompanied  President  Coolidge  to 

A  group  of  heads  of  departments  and  St.  Paul,  Minn.,  where  he  addressed  the 
former  members  of  the  editorial  staff  Norse- American  centennial,  June  8,  were 
of  the  North  American  have  formed  William  J.  Losch,  United  News  Service; 
a  permanent  organization.  They  met  Francis  Stephenson  and  Paul  F.  Hau- 
this  week  as  guests  of  Miss  Janet  Holmes  pert.  Associated  Press;  Fraser  Edwards, 
Stewart,  former  managing  editor.  Mr.  Universal  News  Service;  George  F. 
Forbes  was  elected  president  of  the  or-  Durno,  International  News  Service; 
ganization.  Charles  Michels,  New  York  Times; 

The  sentiment  of  the  meeting  was  that  Grafton  Wilcox,  New^  York  Herald 

the  staff,  although  scattered,  should  con-  Tribune;  George  Authier,  New  York 
tinue  the  associations  of  many  years.  It  IV orld;  Leroy  T.  Vernon,  Chicago  Her- 
was  decided  to  hold  annual  gatherings  on  aid  Examiner  and  J.  C.  Browne,  Inter- 
May  16,  the  anniversary  of  the  last  edi-  national  News  Reel  Corporation,  Chicago, 
tion,  to  mark  the  passing  of  the  oldest  The  correspondents  were  sent  guest 
daily  newspaper  in  America.  cards  for  the  Minnesota  Club,  the  Ath- 

Mr.  Forbes  paid  tribute  to  James  P.  letic  Club  and  Somerset  and  Town  and 

Considine,  general  manager  and  other  Country  club  by  the  St.  Paul  association 
heads  of  departments  and  members  of  before  they  left  Washington. 


Harvey  J.  Kelly  of  Spokane  Will  Suc¬ 
ceed  Him  as  Chairman  of  Special 
Standing  Committee  on 
Jan.  1,  1926 


H.  N.  Kellogg,  chairman  of  the  special 
standing  committee  of  the  American 
Newspaper  Publishers’  Association,  will 
withdraw  from 
active  work  in 
the  association 
Jan.  1,  1926,  ac¬ 
cording  to  an  an¬ 
nouncement  made 
this  week  at 
A.  N.  P.  A.  New 
York  headquar¬ 
ters. 

The  announce¬ 
ment  confirmed 
reports  previously 
carried  by  Editor 
&  Publisher,  that 
Harvey  J.  Kelly, 


^  '  c  -.C  H.  X.  Kellogg 

secretary  of  the 

Pacific  Northwest 

Newspaper  Association,  would  succeed 
Mr.  Kellogg  in  the  A.  N.  P.  Indiana¬ 
polis  office. 

Mr.  Kelly  will  go  to  Indianapolis,  Oct. 
1,  and  be  in  active  charge  after  Jan.  1. 

In  a  letter  to  S.  E.  Thomason,  of  the 
Chicago  Tribune,  A.  N.  P.  A.  president, 
Mr.  Kellogg  stated  he  was  severing  his 
A.  N.  P.  A.  connection  in  order  to  devote 
his  time  to  personal  business.  He  has 
served  the  association  for  more  than  18 
years. 

It  is  expected  that  Mr.  Kellogg  will 
keep  in  touch  with  the  work  after  Jan. 
1,  attend  meetings  of  the  International 
.Arbitration  Board,  and  assist  by  advice 
and  counsel,  whenever  that  is  desired. 

“Personal  and  official  relations  and 
contact  with  publishers  all  over  the  coun¬ 
try  have  resulted  in  many  w'arm  friend¬ 
ships,  and  1  hope  I  shall  always  retain  the 


Florida  Dailies  Advertising 

The  .Associated  Dailies  of  Florida  are 
conducting  a  national  advertising  drive. 
The  C.  C.  Carr  Agency,  St.  Petersburg, 
b'la.  is  handling  the  account. 


An  Influential  Service  Combination 


Vho  owns  the  telephone? 

For  seven  carefree  years  young  John  Graves  worked 
in  the  car  shops  at  Orenville,  spending  his  dollars  as 
fast  as  he  earned  them.  Soon  after  his  promotion  to 
fo'reman,  he  was  married  and  moved  to  a  little  white 
house  on  Orchard  Avenue.  Life  was  happier  than 
ever,  but  spare  dollars  were  not  more  plentiful,  espe¬ 
cially  after  a  third  member  was  added  to  the  family. 

Then  came  a  day  when  the  plant  superintendent 
showed  John  the  wisdom  of  saving  a  part  of  his  earn¬ 
ings,  for  the  satisfaction  it  would  bring,  and  for  pro¬ 
tection  against  emergencies  and  old  age.  He  and  his 
young  wife,  for  the  first  time,  learned  the  difficult  art 
of  economy,  and  finally  they  came  to  know  the  joys  of 
saving  and  of  safe  investment. 

Today  John  Graves,  and  many  thousands  like  him, 
own  the  stock  of  the  American  Telephone  and  Tele¬ 
graph  Company.  This  company  is  owned  by  more 
pieople  than  any  other,  and  the  great  majority  of  its 
owners — laborers,  clerks,  housewives,  business  men  and 
others — have  bought  it  with  their  savings.  As  its  busi¬ 
ness  has  grown,  the  number  of  its  shareholders  has  in¬ 
creased  until  now  one  out  of  every  forty-five  telephone 
subscribers  is  also  a  stockholder. 


Editorial 
— Advertising 


■Promotion 


EDITOR  &  PUBLISHER 

NEW  YORK,  N.  Y. 


ADVERTISING  WORLD 

LONDON,  ENGLAND 


have  joined  forces  and  united  their  respective  strength — afford- 
ing  unusual  cooperation  between  the  leading  publications  in  the 
fields  of  journalism  and  advertising  of  North  America  and  Great 
Britain. 

A  real  connecting  link  between  the  two  great  English-speaking 
business  fields — a  single  source  of  service  and  information  on  both 
sides  of  the  Atlantic  otherwise  unattained. 


Publishers,  Equipment  Manufacturers  and  Advertising  Agents 
win  be  interested  in  the  attractive  combination  circulation 
and  advertising  rates.  For  fuii  details  address  New  York  office 


Editor  QL  Publisher 

1700  Times  Building 

Broadway  at  42d  St. 

New  York  City 

Telephones : 

Bryant  3052  -  3053  -  3054  -  3055  -  3056 
Cable  Address:  EDPUB,  NEW  YORK 


Advertising  World 

14  King  Street 
Covent  Garden,  W.  C.  2 
London,  England 
Telephone:  Gerrard  7615 
Cable  Address : 

ECOPUBLISH,  RAND,  LONDON 


American  Telephone  and  Telegraph  Company 
And  Associated  Companies 

BELL  SYSTEM 

One  Policy,  One  System,  Universal  Service 
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When  You  Use  These 

NEW  ENGLAND 

Daily  Newspapers  You  Concentrate 


MASSACHUSETTS— Population,  S.868,86e 


Cirou- 

8,500 

10,000 

lation 

Una* 

Una* 

**Attlebaro  Bun . 

....(E) 

5,551 

.0875 

.0176 

**BMton  Bloba  . 

.(MAE) 

88«.601 

.60 

.60 

**Botton  Blob*  . 

.66 

.66 

*  *Booton  Tmnioript . 

. (E) 

34,568 

.90 

.80 

•'Booton  Foot . 

....(M) 

378.878 

.60 

.60 

**Boiton  Foot . 

. (S) 

359.335 

.65 

.66 

**rnU  Biver  Henld  .... 

- (X) 

15,978 

.06 

.06 

**ntehbnrr  Sentinel  . . . . 

- (E) 

11.798 

.066 

.045 

**HnverhiIl  Ouette . 

. (E) 

15,789 

.065 

.05 

ttLynn  Item  . 

- (E) 

16,640 

.06 

.045 

ti'I'Owell  Gourier-Citixen 

uid 

Evaninc  Leader . 

..(MAE) 

81,807 

.06 

.06 

**New  Bedford  Standard  Mercury 

(MAE) 

83,115 

.10 

.10 

■'Hew  Bedford  Sunday  Standard 

(S) 

87,558 

.10 

.10 

**Verth  Adami  TransoTlpt...(Z) 

9,691 

.04 

.086 

**Salam  M*wi  . 

. (E) 

81,885 

.06 

.07 

**Tannton  Gazette  .... 

. (E) 

8,895 

.046 

.08 

**Woroeater  Telecram-Qazette 

(MAE) 

91,177 

.86 

.88 

**Werea*t*r  Sunday  Telepam  (S) 

51,784 

.19 

.16 

MADfE — ^Population. 

,  768.014 

Circu- 

8,500 

10,000 

lintion 

linea 

Une* 

**AuKUxta  Kennebec  Journal 

(M) 

11,388 

.05 

.05 

ttBanfor  Daily  Oemmeroial. 

.(E) 

83.168 

.06 

.06 

'^Portland  Expreu  . 

.(E) 

89.548 

.10 

.07 

••Portland  Talecram  . 

.(8) 

88,977 

.10 

.07 

(Sunday  Edition  Ezpreoi) 

NEW  HAMFBHIBE— PopuUtion,  443.683 

*  *  Oonoerd  Monitor-Patriot . . 

.(E) 

6.858 

.0375 

.085 

ttKeene  Sentinel  . 

.(E) 

8,773 

.086 

.083 

**Mancbettar  Union  Leader 

(MAE) 

89.698 

.13 

.10 

RHODE  ISLAND— Fopi:' 

ition,  604.397 

ttNewport  Daily  Mem . 

.(E) 

6,873 

.0336 

.0896 

ttPawtuoket  Timaa  . 

.(E) 

86,981 

.07 

.07 

ttProvidanoa  BuUatin  . 

.(E) 

66.674 

.17 

(B).83 

ttProridenea  Journal  . 

.(M) 

86,668 

.10 

(B).83 

ttProvidane*  Journal . 

.(S) 

63.649 

.16 

.15 

**ProTid*nea  Nem . 

.(E) 

87,006 

.07 

.07 

ttProvideno*  Tribune  . 

.(E) 

83.811 

.10 

.09 

••Waaterly  Sun  . (EAB) 

4,667 

.066 

.085 

**Woon*oeket  Call . 

.(E) 

14.075 

.05 

.05 

YE&MOMT— Population.  868,488 

**Barre  Tima* . 

.(E) 

7,181 

.03 

.095 

ttBannincton  Banner  . 

.(E) 

3.104 

.0186 

.0185 

**BurUnrton  Free  Praaa.... 

.(M) 

18,157 

.06 

.06 

Circu- 

2.500 

10.000 

lation 

lines 

lines 

"Rutland  Herald  . 

...(M; 

10,878 

.04 

.04 

**St.  Jahnsbury  Caledonian-Racord 

(E) 

4.046 

.0814 

.015 

CONNECTICUT- 

—Population.  1,380.631 

"Bridgeport  Post-Telegram 

(EAM) 

44.381 

.15 

.15 

"Bridgeport  Pott . 

....(S) 

80.910 

.10 

.10 

••Hartford  Ccurant  .... 

....(M) 

38.459 

.08 

.08 

••Hartford  Courant  . 

- (S) 

52.769 

.11 

.11 

ttHartford  Time*  . 

....(E) 

49.566 

.18 

.12 

••Meriden  Record  . 

....(M) 

7.506 

.045 

.03 

••Middletown  Press  . . . . 

....(E) 

8.239 

.0385 

.025 

ttNew  Haven  Register... 

..(EAS) 

43.196 

.12 

.11 

**llew  London  Day . 

....(E) 

11.761 

.06 

.045 

ttMorwich  Bulletin  .... 

....(M) 

18.592 

.07 

.05 

••Norwalk  Hour  . 

....(E) 

6.073 

.04 

.04 

ttSouth  Norwalk  Sentinel. ..  (E) 

4.415 

.085 

.025 

••Stamford  Advocate . . . . 

....(E) 

9.867 

.05 

.04 

••Waterbury  Republican  American 

(MAE) 

23.467 

.08 

.08 

••Waterbury  RepubUcan 

....(S) 

15.073 

.08 

.08 

**A.  B.  0.  Statement.  March  81.  1985. 
ttOovemment  Statement,  March  81,  1985. 

(B)  Combination  'ate  Daily  JSImal  and  Eve.  Bulletin. 


New  England  trade  differs  from  other 
territories  in  ways  too  well  known  and 
numerous  to  require  specification  to 
i  National  Advertisers. 

'  It  will  be  sufficient  to  say  that  New 

{  England,  as  a  territory,  leads  the  United 

?  States  in  the  large  proportion  of  its 

!  population  that  is  bona  fide  city  trade. 

I  About  one-third  of  the  people  of  the 

1  United  States  live  in  247  cities  having 

1  30,000  or  more  inhabitants,  whereas 

\  more  than  half  of  the  New  England 

\  people  dwell  in  39  of  such  cities. 

New  England  is  too  important  a  part 


of  the  Union  to  be  omitted  from  any 
national  advertising. 

The  great  daily  circulation  of  New 
England  newspapers,  exceeding  two 
million  in  a  population  of  about 
7,500,(K)0,  indicates  the  avidity  of  the 
people  for  news  and  their  ability  to 
assimilate  and  digest  advertising. 

National  Advertisers  and  Manufac¬ 
turers  owe  it  to  their  salesmen  and  them¬ 
selves  to  use  advertising  in  the  above 
list  of  dailies. 

Get  out  the  note  book  and  start  fig¬ 
uring  New  England  in  on  the  next 
campaign. 


“  II  i 

r 


NEW  ENGLAND  DAILY  NEWSPAPERS  REACH 
ALL  NEW  ENGLAND  MOST  EFFECTIVELY 
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HUMBLE  COUPON  FINDING  NEW  FAVOR 
WITH  NEWSPAPER  ADVERTISERS 

Many  Firms  Using  Coupons  Widely  In  Their  Copy  to  Establish 
Direct  Selling  Contacts  With  Public — Variations 
of  Method  Described 

BY  HAMMOND  EDWARD  FRANKLIN 


]LI  AA'  V  a  fisherman,  after  trying  many 

iiew-fanglerl  lures,  has  come  to  ap¬ 
preciate  the  liomely  virtues  of  the  wiggly 
garden  worm.  After  a  day  of  unsuccess¬ 
ful  angling,  more  than  one  modern  Izaak 
\\  altoii  has  been  known  to  change  to 
worms  for  the  sake  of  bringing  homi.'  a 
siring. 

Much  like  the  old  “fish”  worm  of  our 
youth,  the  humble  coupon  has  not  received 
the  credit  it  should,  nor  has  been  useti 
as  much  as  it  might  in  newspaper  adver¬ 
tising.  The  proportion  of  magazine  cam¬ 
paigns  utilizing  coupons  has  been  so  mucii 
greater  than  ncwspap<*r  campaigns  that 
there  is  no  comparison.  Of  course  many 
newsjwper  activities,  where  the  copy  ties 
u[i  directly  with  the  names  of  local  stores 
or  i.s  for  products  on  sale  everywhere,  do 
not  lend  themselves  to  couponing,  but 
there  are  many  in  which  the  coui>on 
would  enable  the  manufacturer  to  get 
more  from  his  appropriation. 

Pepsfxlent  with  its  consistent  copy 
with  a  coupon  offering  a  free  sample 
is  one  of  the  most  brilliant  examples 
of  applying  the  coupon  idea  to  the  news- 
l)aiK-rs  as  well  as  the  magazines.  It 
enabled  Pepsodent  to  do  sampling  on 
a  huge  scale  and  thereby  create  users, 
it  furnished  in  some  degree  a  check  on 
the  pulling  power  of  various  papers,  and 
it  gave  the  manufacturer  much  (luicker 
and  more  positive  results  than  if  the 
coupon  had  been  omitted. 

The  mail  order  man  knows  the  value 
of  a  coupon  to  make  it  easy  for  the  pros- 
liect  to  act.  Whether  or  not  the  reader 
actually  fills  in  the  coupon  or  writes  a 
note,  the  -coupon  form  acts  as  a  power¬ 
ful  suggestion  to  act.  ' 

In  a  dramatic  full  page  newspaper  ad¬ 
vertisement,  headed  “I  Quit!”  recently 
published  by  K.  Haldeman- Julius  of 
Girard,  Kan.,  who  has  sold  over  73,- 
0(K).(K)()  classics  in  pocket  form,  the  coi)y 
explained ; 

“I  am  going  to  stop  because  I  must  give  my 
full  attention  to  my  immensely  successful 
llalcleman-Julius  Monthly — the  enterprise  of 
bringing  out  868  good  books  has  lieen  successful 
— over  75,000,000  sold  in  five  yeap— order 
now  -  today — before  June  JO,  the  quitting  date! 
Order  now  or  never!” 

A  total  of  868  titles  were  listed  at 
5c  each  and  a  special  price  made  to  all 
who  would  order  the  complete  series. 

A  large  coupon  across  three  columns, 
with  the  numbers  of  all  the  little  books, 
suggested  that  a  ring  be  drawn  around 
those  selected.  The  reader  was  told  to 
add  10  per  cent  to  pay  carriage  charges 
or  otherwise  be  prepared  to  pay  delivery 
costs  on  arrival,  thus  neatly  disixfsing 
of  the  problem  of  paying  the  varying 
delivery  costs.  A  space  appeared  at  the 
bottom  to  be  marked  with  an  X  if  the 
pro.si)ect  desired  to  add  50c  and  get  a 
leather  holder ;  another  si>ace  was  to  be 
cliecked  if  one  wished  the  complete 
series.  Plenty  of  space  was  left  for 
signing  the  name  and  address  legibly. 
Hie  prosjtect  was  asked  to  remit  cash 
with  order.  The  coupon  was  keyed  with 
a  desk  number. 

The  Longview  Company  of  Long¬ 
view,  Wash.,  in  creating  a  modern  city 
where  there  had  been  only  waste-lands 
in  order  to  have  a  habitable  spot  for  it.s 
several  thousand  employes  who  would 
l)e  connected  with  its  new  developments 
in  the  Northwest  lumber  country,  used 
full  jiage  space  in  a  number  of  news¬ 
papers  to  draw  settlers.  In  offering  lit¬ 
erature,  they  asked  the  prospect  to  fill 
out  a  coupon  which  showed  whether  he 
was  interested  in  the  city  from  the 
standpoint  of  manufacturing,  wholesale, 
commercial,  mercantile.  professional, 
home  site,  suburban  home  ot  rental  prop¬ 
erty  investment. 

t’nder  the  heading,  "Will  blind  con¬ 
fidence  lead  you  to  physical  disaster  at 
age  31?”  the  Postum  Cereal  Companv 
used  a  coupon  to  get  the  reader  to  mak'* 


a  30-day  test  of  Postum  or  Postum  Cer¬ 
eal  as  preferred. 

The  !5an  Diego  (Cal.j  Travel  Club  in 
roto  copy  showed  a  picture  of  its  book¬ 
let  (a  device  which  usually  increase.s 
the  number  (»f  requests  for  any  book  or 
catalog  )  near  a  wide  coupon.  The  Tuc¬ 
son  isunshine-Climate  Club  .talked  its 
booklet  prominently  in  copy  which  em- 
idiasized  how  short  a  trip  it  really  is 
from  the  East  to  Tucson. 

A  jewelry  company  which  does  a  large 
retail  business  on  easy  terms  by  mail 
and  kjcally,  almost  invariably  publishes 
a  coupon  to  be  accompanied  by  50  cents 
o.-  a  dollar  down  payment,  balance  easy 
terms,  after  which  the  store  can  require 
references,  etc.,  when  the  coupon  has 
been  mailed  in. 

The  Prf)-phy-lac-tic  Brush  ComjMiiy, 
I'lorence,  Mass.,  publishevl  a  full  page  in 
colors  in  the  rruigazine  sections  of  a 
chain  of  daily  newspapers,  offering  to 
send  a  special  baby  size  tooth  brush 
free  to  any  hoy  or  girl  born  during  1920 
through  1923,  pink  brushes  for  the  girls 
and  blue  for  the  boys,  two  brushes  each 
for  twins,  and  three  each  for  triplets. 
The  company  stated  it  was  setting  aside 
50,(XXJ  brushes  for  free  distribution  ?nd 
that  none  would  be  sent  without  the 
coupon  which  asked  for  the  child's  full 
name,  date  of  birth,  pl.ice,  address  iiiul 
color  of  brush  J-esired. 

One  of  the  best  examples  of  how  to 
use  a  coupon  in  newspaper  copy  to  get 
a  booklet  or  catalog  into  the  hands  of 
the  customer  and  increa.se  the  value  of 
the  advertising  is  a  piece  of  copy  which 
was  used  by  the  Pacific  Coast  Shredded 
Wheat  Company.  The  heading  said,  *‘.V 
Iwok  full  of  suiaiiier  menu  suggestions 
Free.”  A  large  reproduction  of  the 
booklet,  “Fifty  ways  of  serving  Shredded 
Wheat,  including  the  dishes  that  won 
the  gold  prizes,”  dominates  the  space. 
The  copy  re.^ers  continually  to  the  lK)ok- 
let,  explaining  that  the  50  recipes  were 
chosen  from  100,000  submitted  by  Shred 
ded  w  heat  users. 

A  variation  in  which  the  coupon  is 
tangible  evidence  that  sales  have  been, 
made  is  used  by  the  Jell-Well  Dessert 
Company  of  California.  By  agreeing  to 
recommend  Jell-Well  to  five  friend.s, 
tilling  in  the  coupon  and  attaching  to  it 
the  company  name  from  five  Jell-Well 
boxes,  the  woman  reader  can  obtam  a 
new  design  jelly  mould  free.  A  little 
box  at  the  top  of  the  advertisement  says ; 
“Note  Free  Offer  and  coupon  below.” 

The  use  of  coupons  by  the  soap  con¬ 
cerns  on  the  “Buy  one  and  get  one  free 
with  this  coupon”  has  been  common  for 
years.  The  makers  of  Sweetheart  Toilet 
Soap  a  little  while  ago  staged  a  special 
sale  for  10  days  only  during  which  any 
dealer  would  give  3  cakes  for  13c  witii 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster.  care  Star 
Building.  Peoria,  Ill. 


Qj  book  full 
of  summer 


menu  suggestions 


FIFTY  WAYS 


OF  SERVING 

Shredded 

Wicat 


A  Good  Example  of  Coupon  Copy 

the  coupzin  clipped  from  !he  newspaper, 
retail  value  21c.  The  coupons  were  re¬ 
deemed  for  8c  each  by  t'le  company  di¬ 
rect.  The  company  inserted  the  provision 
that  they  would  not  redeem  coupons  cut 
out  of  papers  by  dealers. 

In  bringing  a  new  spark  plug  on  the 
market,  the  Lydon  Mfg.  Company  of 


Chicago  published  a  full  page  advertise¬ 
ment  offering  for  30-day  trial  to  send  a 
set  of  the  spark  plugs  to  any  owner  to 
try  out  without  any  mo.aev  required  m 
advance  or  any  C.O.D.  delivery.  Testi¬ 
monials  of  owners  of  various  types  ot 
cars  were  given  considerable  space. 

A  chocolate  bar  concern  tried  the  ex¬ 
periment  of  offering  a  bar  free  at  any 
candy  counter  to  any  one  who  clipped 
the  coupon  from  the  paper.  So  many 
were  clipped  the  company  had  to  discoii- 
tinue  some  further  advertising  it  hid 
planned  to  release  with  the  coupon.  In 
some  cases  unscrupulous  dealers  clipped 
up  jrapers  and  faked  names.  Had  it 
been  retiuired  for  the  consumer  to  buy 
at  least  one  bar  to  get  another  free,  the 
stunt  might  have  worked  out  more  sat¬ 
isfactorily. 

The  Baker  Food  Products  Company 
of  Chicago,  packers  of  Delicia,  the  meat 
sandwich  spread,  is  getting  the  public  t'j 
actually  taste  its  product  by  large  news¬ 
paper  advertising  headed,  “Free,  6  of  tne  i 
most  delicious  meat  sandwiches  you  ever 
ate.”  All  through,  the  reader  is  urged  to 
taste  it  for  himself  by  using  the  coupon, 
which  provides  that  the  person  buying 
a  15c  can  and  presenting  the  coupon  can  ! 
get  another  full-size  can  free.  The  deal-  ; 
er  tears  the  label  off  one  of  the  two  c.ins  t 
and  sends  it  to  the  company.  For  it  he  ^ 
is  paid  the  full  15c.  That  such  a  plan 
not  only  gets  actual  sales  action  front  . 
the  public,  but  makes  an  exceptional  line 
of  approach  in  selling  the  retail  trade  is 
apparent. 

I’erhaps  the  well-planned  use  of  a  cou¬ 
pon  would  give  added  effectiveness  to 
your  advertising.  The  variations  wliirh 
suggest  themselves  are  many. 


It  Tells  the 
Whole  Story 

A  48-page  booklet  by  Durant  Person 
Ladd,  “A  Church  Advertising  Cam¬ 
paign,”  describes  a  plan  of  community 
advertising  worked  out  in  Boston,  j 
Mass.  With  diagrams  and  descriptive 
r'natter,  the  organization  of  a  campaign  ! 
for  city-wide  church  advertising  is  out¬ 
lined  in  detail.  ! 

Copies  of  this  booklet  may  be  ob¬ 
tained  from  the  headquarters  of  the 
Church  Advertising  Department  at 
cost — 50  cents. 

This  booklet  may  have  plans  to  exactly 
fit  the  churches  of  your  town.  It  is 
worthy  of  your  careful  study  and  con¬ 
sideration. 

Send  for  a  copy  today — cash  with 
order,  please. 

CHURCH  ADVERTISING  DEPARTMENT 

A.A.C.W. 

383  Madison  Ave.,  New  York,  N.  Y. 


DR.  C.  F.  REISNER,  President 
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A.  N.  P.  A.  GATHERING  DATA  FOR  RATE 
HEARINGS  THIS  SUMMER 


Some  Railroads  Seeking  Higher  Baggage  and  Express  Rates 
Than  Now  Prevail — Questionnaires  Sent  to  All 
English  Language  Dailies 


TXFOKMATION  regarding  newspaper 
circulation  details  is  being  sought  by 
the  postal  committee  of  the  American 
Newspaper  Publishers  Association  for 
use  before  hearings  of  the  Joint  Con¬ 
gressional  Committee  this  summer. 

“Some  railroads  and  transportation 
organizations  are  seeking  higher  baggage 
and  express  rates  than  new  prevail,” 
states  the  letter  accompanying  the 
questionnaire  of  the  postal  committee. 

"The  Interstate  Commerce  Commission 
has  now  before  it  several  applications  for 
increased  baggage  and  freight  rates 
which  directly  or  indirectly  will  affect 
all  .shipments  of  new'spapers,  both  in¬ 
coming  and  outgoing. 

“Organizations  representing  various 
classes  of  shippers  using  both  the  Post 

From 

Newspai'cr . City . State  . 

(The  figures  given  herewith,  which  are  taken  from  our  records,  are  for  the  information  of 
the  Postal  Committee  of  the  A.  N.  P.  A. — J.  D.  Barnum,  Chairman,  Syracuse,  N.  Y.) 

How  much  has  your  mail  list  increased  or  decreased  since  July  1st,  1922? . 


Office  and  other  means  of  distribution  are 
preparing  data  with  a  view  of  prevent¬ 
ing  injustice  in  their  respective  fields.  It 
is  an  essential  that  newspapers  be  repre¬ 
sented  at  these  hearings,  and  present  de¬ 
tailed  information. 

“The  i»stal  committee  of  this  asso¬ 
ciation  will  attend  all  sessions  held  by 
the  commission  and  requires,  in  prepara¬ 
tion  of  its  case  for  the  protection  of  all 
newspapers,  the  information  called  for  by 
the  questionnaire  on  the  reverse  side  of 
this  sheet. 

“Will  you  aid  to  the  extent  of  supply¬ 
ing  this  information  at  your  early  con¬ 
venience?” 

The  (|uestionnaire,  addressed  to  all 
English-language  daily  newspapers  of  the 
country,  asks  for  the  following  data; 


AMOUNT  OF  PAPERS  SENT  BY  MAIL  (Newsdealers  and  Subscribers.) 


Key  Rate 
Zone 

1-2  . 

3 


(Percentage  as  reported  to  the  P.  O.  Dept,  on  April  1,  1925.) 
(Percentage 

Otpies  of  Daily)  Copies 


(Percentage 
of  Sunday) 


4  . 

5  . 

i  . 

7  . 

8  . 

Post  Office  Total  Copies  by  Mail 

What  is  votir  average  days  news  in  per  cent .  Per  cent.  Adv.  Daily. 

Do  you  make  up  as  according  to  Postal  Scheme  Yes . No . 

‘  Copies  C  opie« 


Total  copies  (Newsdealers)  Mail 
Total  bundles  (Newsdealers)  Mail 
Total  single  wrappers 
Total  copies  in  Cotinty — (free) 

Total  copies  in  Crunty — (paid) 

Total  sacks 

Total  sacks  direct  to  train  (Made  I’p) 
Total  sacks  direct  to  train  for  sorting 
Train  sacks  direct  to  o!it«ide  Post  Offices 
Sacks  to  work  in  local  Post  Office 
Sacks  to  local  Post  Office  made  up 
Total  mail  pieces  (Bundles  and  Singles) 


Daily 


I.bs. 


Sunday 


Lbs. 


AMOUNT  OF  NEWSPAPERS  SHIPPED  BY  B.\(,C.AGE. 


N’ar.'.e  of 
Railroad 


(Rate 

per  100  lbs.) 


Approx, 
lbs.  Monthly 


Pds.  Over  50  Mi. 


Petg.  Within 
50  Mi.  to  Total 
Distribution 


AMOUNT  OF  NEWSPAPERS  SHIPPED  BY  EXPRESS. 


Name  of 
Express  Co. 


(Rate 

per  100  lbs.) 


Approx, 
lbs.  Monthly 


Pds.  Over  50  Mi. 


Pete.  Within 
SO  Ml.  to  Total 
Mail  Distribution 


AMOUNT  OF  PAPERS  SHIPPED  BY  EI.KCTRIC  TROI.LEY. 

Petg.  Within 

Name  of  (Rate  Approx.  50  Mi.  to  Total 

Ri  ad  per  100  Ibs.l  lbs.  Monthly  Pds.  Over  50  Mi.  Mail  Distribution 


Name  of 
Bus  Line 


.\MOUNT  CARRIED  SHIPPED  BY  PI  BLIC  .MOTOR  BUS. 

Petg.  Within 

(Rale  Aprrex.  50  Mi.  to  Total 

per  100  lbs.)  lbs.  Monthly  Pds.  Over  50  Mi.  Distribution 


Signed. 


Directory  of  Leading  Features 

FOR  DAILT,  STINDAT  AlTD  WEEKLY  NEWSPAPERS. 


Editorials 


TMELT  TOPICS,  DAILY  SERVICE 
■xclnatve  Territory 
Raid  Editorial  Servioe 
Harrisburg,  Pa. 


‘•STORIES’’ 

Lewis  Wilson  Appleton.  Jr., 

2044  Margaret  St,,  Philadelphia,  Pa. 


Radio 


Fiction 


A  LIVE  WIRE  SERIAL. 

K.IDIO  MAN,”  by  Ralph  Milne  Earley. 
■•Wee  for  Authors,  33  W.  48d  St..  New  York. 


FOR  LARGE  AND  SMALL  PAPERS 
A  non-teehnfcal,  weekly  radio  review 
By  CARL  H.  BUTMAN 
Washington  Radio  News  Service 
F  St.  Washington,  D.  C. 


Source  of  Income 

In  INDIANA 

Based  on  Diversity 
of  Interests 

A  State  of  Productive  Factories 

Indiana  ranks  ninth  in  the  country  in  the  an¬ 
nual  value  of  her  manufactured  products  which 
is  nearly  two  billion  dollars.  The  income  from 
Indiana’s  manufactures  is  52  per  cent  of  the 
entire  purchasing  power. 

A  State  of  Fertile  Farms 

Indiana^ranks  tenth  among  all  states  in  the 
agricultural  value — her  farm  property  exceed¬ 
ing  $3,042,000,000  in  value.  The  value  of  all 
crops  is  $500,000,000  which  is  35  per  cent  of 
Indiana’s  buying  power. 

A  State  of  Extensive  Mines 

Indiana  ranks  sixth  in  coal  production  valued 
at  over  $56,000,000.  There  are  also  oil  wells, 
in  the  produce  of  which  the  state  ranks 
twelfth.  From  its  minerals  6  per  cent  of  the 
purchasing  power  is  derived. 

A  State  of  Co-operative  Newspapers 

Indiana  newspapers  are  founded  on  the  prin¬ 
ciple  of  co-operation.  Because  of  this  Indiana 
offers  an  exceptional  opportunity  to  National 
Advertisers,  whose  products  are  seeking  new 
fields  to  conquer.  Indiana’s  progressive  mer¬ 
chants  are  eager  to  make  new  trade  connec¬ 
tions  and  rely  on  their  local  dailies  to  make 
these  possible  and  worth  while. 


■Ul* 

CIreaUtkB  ■.Mtl 

4,812 
4,805 
3,194 
32,662 
34,487 
42,860 
14,7V2 
15,610 
3,655 
133,880 


**Columbus  Republican  . (E) 

tfCoiuiersville  New»-Ejiaminer  . (E) 

ttDecatur  Democrat  . (E) 

••Fort  Wayne  Journal-Gazette  . (M) 

••Fort  Wayne  Jonmal-Cazette  . (S) 

••Fort  Wayne  News-Sentinel  . (E) 

••Gary  Evening  Post-Tribune  . (E) 

ttHammond  Times  . (E) 

••Huntington  Press  . (M&S) 

••Indianapolis  News  . (E) 

••Lafayette  Journal  &  Courier . ^^’^02  j 

ttLa  Porte  Herald- Argus  . (E)  6,432 

ttShelbyville  Democrat  . (E)  3,968 

••South  Bend  News-Times . iS  { 

••South  Bend  News-Times  . (S)  22,275 

ttSonlh  Bend  Tribune . (S)  19,388 . (E)  21,031 

••Terre  Hante  Tribune . (E&S)  23,710 

••A.  B.  C.  Statement,  March  31,  1925. 
ttCovemment  Statement,  March  31,  1925. 


.03 

.025 

.025 

.08 

.08 

.10 

.055 

.07 

.025 

.25 

.06 

.025 

.02 

.06 

.06 

.06 

.06 


I 


Editor 


Publisher  for  June  13,  1925 


WHAT  OUR  READERS  SAY 


article  in  the  May  30  number  of  Editor 
&  Publish?:r  on  the  attitude  of  various 


or  any  other  press  agents,  for  the  work  in-  out  free  publicity  in  the  hope  of  getting  it 
volved?  published  for  NOTHING  is  (unconsciously. 

Stop  and  ask  yourselves  these  two  questions,  perhaps)  intending  to  cheat  the  newspaper-  and 
n  >  C  A  V  think  before  you  reply,  and  then  ask  yourself  to  influence  their  reads  without  their  know- 

Ea/VUEslxid  ijA  I  a  third  question:  “Is  any  advertising  agent  oi  ledge. 

press  agent  doing  anything  beneficial  to  the  I  think  I  can  venture  the  assertion  that  at 
advertising  business  by  disseminating  free  pub-  least  90  iier  cent  of  all  free  publicity  matter  is 
licity?’’  going  either  into  the  waste  basket  or  is  being 

Is  not  free  publicity  in  its  very  form  an  “turned  on  its  back”  for  use  as  copy  and 
,  .u  L-  r  .  ID,  implication  that  it  is  a  more  effective  method  memorandum  pajier  in  the  newspaper  omces  of 

of  influencing  the  public?  Is  it  not  used  America  toda;,  for  I  have  kept  a  very  ch.se 

the  puMicity  dccre<^  by  Congress  is  for  one  of  i^^cause  its  propaganda  is  disguised  as  “news"  watch  of  everything  pertaining  to  it  for  several 

two  reasons:  the  first,  as  an  aid  to  the  en-  therefore,  likely  to  catch  the  unwary  and  years  and,  I  am  not  ashamed  to  say,  drafted 


Tax  Law  Faulty  against  the  Kansas  City  Journal-Post  says 

the  puMicity  decreed  by  Congress  is  for  one  of 
To  Editor  &  Publisher:  The  lead  two  reasons:  the  first,  “as  an  aid  to  the  en- 
Jrt  fli/*  \yfoAf  V\  niimK#»r  r\i  FntTnn  forccment  of  the  revenue  laws,“  and  the  second, 


jorcement  oi  tlie  revenue  laws,  and  tne  second,  many  who  do  not  discriminate?  the  anti-frec  publicity  resolutions  of  the  Massa* 

or  to  the  accomplishmeiU  of  some  object  However,  as  I  stated  in  the  beginning,  the  chusetts  Press  Association  as  my  fir^i  act 

deemed  important.  The  first  so  thoroughly  publicity  lies  in  the  enormous  when  I  was  president,  more  than  two  years 


.  J  •  ■  A  *..1.  ..V  •  J  •  ICdl  evu  111  IICC  UUUIICIIV  lies  111  IIIC  ClIUlIHUU'*  Wlieil  t  WdS  Iiu/lt  mail  >C4rS 

newspapers  toward  printing  income  tax  agrees  with  the  reasons  given  during  congres-  v^aste  of  paper.  Tons  of  paper  stock,  much  ago.  These  resolutions  were  given  naticnal  re* 


‘^eems  to  he^orettv  nenerallv  aereed  the  second  need  not  ^  considered  at  least  editorial  waste  baskets 'every  da'y;  not  to  men-  'other  press  associations 

It  teems  to  DC  pretty  generally  agreea  „„t  ,^^0  authontaUve  voice  declares  it  ti^„  f^ee  stereos  and  mats.  Quite  recently  I  In  closing  I  would  1 


sional  debates  on  Revision  of  the  of  it  of  good  and  expensive  cjuality,  go  into  printing  and,  in  form  at  least,  adopted  by  many 


that  publication  of  the  anujunt  of  income  to  he  the  real  reason,  and  explains  it  tnlly.  took  the  time  to  carefully  estimate  the  space  thing  very  good  which  your  “inspired"  make-up 

tax  paid,  whether  by  individuals  or  by  '.t  be  argueii  that  the  newspapers  as  that  would  have  been  occupied  by  free  copy  and  man  placed  alongside  the  N.  \V.  Ayer  \  Sob 

rornnrations  serves  no  narticularlv  Kood  a.  patriotic  duty  should  furnish  publicity  as  an  mats  received  at  my  desk  in  a  single  morning.  Editorial.  It  would  read  like  this: 

corporaiiom,  serves  no  parueuiariy  gooo  ,,  j  the  enforcement  of  the  revenue  laws  ?  jt  would  have  filled  nearly  12  ordinary  news-  “Advertising  Agents  who  are  imbued  with  the 
purpose.  1  ne  tax  paid  is  no  true  indica-  if  so,  then  each  should  publish  all  of  the  returns  paper  pages.  Multiply  this  by  approximately  idea  that  press-agentry,  which  preys  ;ip<* 

tion  of  the  income  of  the  individual  or  bled  from  its  city  and  neighborhood,  not  merely  2.500  dailies  and  5,000  weeklies  and  then  ask  newspapers  and  deceives  the  reading  public, 

rumnanv  and  that  sinedp  fact  aUine  makes  largest  of  them,  for  the  law  applies  VV.  Ayer  &  Son,  and  the  other  purveyors  is  a  legitimate  and  profitable  occupation  (or 

,  • ,  ,  ^  •  .  •  .1  LMjually  to  tlie  small  taxpayer.  Nc^twithstanding  of  free  publicity,  why  paper  is  high  and  side-line)  arc  distinctly  disserviceable  to  .\mer- 

possible  a  gross  misconception  on  ine  tpe  number  of  names  involved,  the  space  re-  scarce.  All  over  the  land,  Hundreds  of  small  ican  journalism  and  extremely  doubtful  frirn^ 


to  he  the  real  reason.  r>nd  explains  it  fully. 
Will  it  be  arguerl  that  the  newspapers 


Quite  recently 


like  to  paraphrase  -onie. 


the  number  of  names  involved,  the  space  re-  scarce.  All  over  the  land,  Hundreds  of  small  ican  journalism  and  extremely  doubtful  frirn^ 

part  of  readers  who  fail  to  take  into  Mui^<d  and  the  exi»cnse,  the  newspapers  would  publishers  with  an  eye  to  a  penny  saved  arc  of  honest  advertising.” 

account  the  fact  that  through  losses,  l;rmt  all  the  names  as  .hey  did  the  dratt  lists  turning  over  this  free  publicity  copy  paper  and  I  say  “advertising  agents”  because  we  rather 
rl„rln,-,i,  nc  nr  rknctiblf  irn7.,ct '  ’’"ring  the  War,  (the  News-Prcss  printed  four  using  the  other  side — and  some  of  tliem  have  have  to  expect  free  publicity  from  thijse  whoK 

ailOWaDie  acauciions  or  ixjssiuie  invest-  pages)  if  the  call  were  as  it  was  then,  one  of  told  me  they  get  enough  to  keep  their  desks  mission,  and  whose  claim  to  recognition  and 

mentS  in  tax  exemirt  securities,  the  final  p.atriotic  duty  at  a  time  of  national  crisis,  but  supplied,  and  that  it  is  of  far  better  quality  employment,  is  based  upon  dissipating,  rather 


print  all  the  names  as  ihey  did  the  draft  lists  turning  over  this  free  publicity  copy  paper  and 
.’iiring  the  war,  (the  News-Press  printed  four  using  the  other  side— and  some  of  them  have 


taxable  income  may  be  considerably  re-  ,  'hah  they  can  afford  to  cut  up  for  desk  memos, 

J  J  Are  then  the  newsi  apers,  in  time  of  peace,  news  writing  and  ad  copy. 

■  -c  11  f  u  I  t.  ■  "’’her  to  help  iti  “the  enforcement  of  the  rev-  The  evil  ramifications  of  free  publicity  .are 

The  law  specifically  forbade  the  print-  mue  laws”  to  print  page  after  page  of  names  many.  One  may  almost  disregard  the  pub- 
ing  of  any  portion  of  the  return  and  that  ■'"h  figures?  VVhat  obligation  rests  upon  them  lisher’s  loss,  for  the  fool  editor  who  uses  it 
nf  i^t,r  to,.,  c.;il  rn„rt  'o  >''>  this?  They  pay  their  taxes  as  do  othsr  shows  lack  of  business  sense  and  demontrates 

tne  court  lusinesses,  and  ask  and  receive  no  favors  from  either  the  indolence  of  his  staff,  or  the  in- 
holding,  however,  that  lists  including  tbe  government.  Space  costs  money,  why  sufficiency  of  his  field  to  produce  enough  real 
name  and  amount  of  tax  paid  were  should  they  give  it  free  “as  an  aid  in  the  en-  news. 

cAnarat#.  and  anarf  frnm  fhiA  rMiirn  It  forcment  of  the  revenue  laws”?  When  the  But  how  about  the  business  man  or  ttrm 


Are  then  the  newsi  apers,  in  time  of  peace,  news  writing  and  ad  copy. 


than  they  can  afford  to  cut  up  for  desk  memos,  than  developing,  legitimate  advertising. 


in  order  to  help  in  “the  enforcement  of  the  rev¬ 


enue  laws”  to  i^int  page  after  page  of  names  many.  One  may  almost  disregard  the  pub- 
and  figures?  VVhat  obligation  rests  upon  them  lisher’s  loss,  for  the  fool  editor  who  uses  it 


The  evil  ramifications  of  free  publicity  .are  will  feel  the  theme  warrants  it. 
any.  One  may  almost  disregard  the  pub-  (iardner  E.  Campbell, 


Pardon  the  lengthy  intrusion.  I  hope  yon 


Wakefield  (Mass.)  Daily  Item. 


holding,  however,  that  lists  including  tbe  government.  Space  costs  money,  why  sufficiency  of  his  field  to  produce  enough  real 

name  and  amount  of  tax  paid  were  should  they  give  it  free  “as  an  aid  in  the  en-  news. 

cAn-jr^iA  ond  anurf  frr.tn  fbiA  rAtiirn  It  forcmcnt  of  the  revenue  laws”?  When  the  But  how  about  the  business  man  or  ttrm 
P  ,  ,  ,  ,  P  ,  •  -j  -f  government  needs  the  service  or  the  giwds  of  that  is  spending  go^  money  and  getting  little 

would  only  be  by  coincidence  it  the  its  taxpayers  to  “aid  in  the-  enforcement”  of  or  nothing  in  return?  Is  he  checking  up^  :o 

amount  of  tax  paid  as  figured  by  the  other  revenue  or  other  laws,  it  pays  the  market  find  out  how  much  is  getting  into  print? 


person  making  the  return  were  the  same 
as  that  figured  by  an  expert  in  the 
collector’s  office. 

Perhaps  it  would  he  well  to  add  a 


price.  .Vpparently  not.  Is  the  press  aeent  telling 

In  this  case,  the  government  has  not  indicated  him?  POSITIVELY  not.  If  he  did  tell,  free 
that  it  is  dissatisfied  with  the  publicity  it  can  publicity  would  die  a  natural  death  almost  over 
give  the  income  tax  lists  by  displaying  them  in  night.  Has  any  press  agent  (or  N.  VV.  Ayer 
internal  revenue  offices  or  elsewhere  at  the  dis-  'V  Son)  ever  told  any  prospective  free-space- 
cretion  of  the  collectors.  When  the  govern-  -eeking  “client”  that  practically  (if  not  every) 


Perhaps  it  would  he  well  to  add  a  internal  revenue  offices  or  elsewhere  at  the  dis-  'V  Son)  ever  told  any  prospective  free-space- 

foiirth  classification  in  vonr  seckinir  “»ectois.  When  the  govern-  -eeking  “client  ’  that  practically  (if  not  every) 

lourtn  ciassincation  in  your  seCKing  „ants  newspaper  publicity  for  the  lists,  it  publishers  association  in  the  country  has 

various  opinions,  that  is  those  who  see  win  doubtless  be  ready  to  pay  advertising  rates  adopted  resolutions  frowning  upon  and  pledging 

no  value  in  printing  the  tax  payments  for  them,  as  it  now  does  for  space  to  “aid  in  non-use  of  free  client 

but  who  will  continue  to  nrint  them  as  enforcement”  of  other  laws  relating  to  let-  ’'"‘"Y  'he  National  Editorial  Association 

DUt  wno  will  continue  to  print  tnem  as  contracts,  etc.,  which  require  publicity,  has  been  furnishing  stickers  to  send  back  with 

news  as  long  as  they  are  made  available  and  just  as  the  states,  counties  an.l  cities  do  to  frec-publicity  rejections.  ,,.  .  . 

for  publication  and  thus,  by  Supreme  give  the  necessary  and  legal  publicity  to  their  J  P''P.‘'P"y  "V- 


Court  ruling,  become  “news.” 

W.  Laurence  Dickey, 
Kansas  City  Journal-Post. 

Income  Return*  Mislead 

To  Editor  &  Publisher:  You  may  add  the 
name  of  the  St.  Joseph  News-Press  to  the  list 
of  those  newspapers  which  will  not  publish  the 
Federal  income  tax  returns,  notwithstanding  the 
recent  decision  of  the  United  States  supreme 
cc.urt. 


statutes,  ordinances,  tax  lists,  etc. 


In  your  editorial  you  state  that  publicity  iry 
lended  to  take  the  place  of  advertising,  or 


Until  the  government  w’ishes  to  take  this  step,  ^'hich  is  commercial  propaganda, 

"to  aid  in  the  enforcement  of  the  revenue  ’’’-A.  ^  •  j  f  .u  . 

laws.”  the  newspapers  may  well  refrain  from  ^'"'cment  could  be  carried  farther  to 

printing  the  lamer  returns  as  so-called  “news."  ’'“d  'hat:  Any  circulator  of  free  publicity  who 


but  which  in  fact  -ire  merely  mi.'1eading  state¬ 
ments  not  proiier  for  publication. 

IvOuis  T.  Golding, 

St.  Joseph  (Mo.)  News-Press. 

Agencies  and  Free  Publicity 

To  Editor  &  Publisher:  I  have  just  read, 
with  much  interest,  the  editorial  in  Editor  & 


The  figures  available  are  not  proper  for  pub-  Publisher  of  May ’23,  captioned  “Correct  Pun- 
lication  as  news  tecause  they  do  not  give  all  the  1;^,  Stand,”  in  which  you  morc-or-less  praise 
facts,  nor  furnish  the  romcct  P'C'ure  ^  a  news  j,.  W.  Ayer  &  Son  for  its  frank  statement  of 
Story  should.  The  public  is  interested  in  the  position  in  sending  our  free  publicity.  I 

extent  of  the  income  of  the  individuaU  not  in  wondering  if,  in  the  momentary  apprccia- 
the  amount  he  pays  the  government.  It  is  q£  ^hat  Til  admit  is  unaccustomed  frank- 

what  he  has,  not  what  he  pays,  that  is  the  ness,  you  have  lost  sight  of  the  really  greatest 
news.  On  account  of  numerous  credits  and  dc-  factors  of  the  free  publicity  evil— the'  enormous 
ductions  as  well  as  tax  free  securities,  it  is  waste  of  laper  and  the  enormous  waste  of 
not  possible  to  accurately  estimate  the  income  money  which  otherwise  might  be  diverted  into 
of  an  individual  from  the  amount  of  income  useful  channels,  even  if  the  newspapers  did  not 
tax  paid.  Therefore,  to  i»rint  the  amount  paid  profit  by  the  diverting  process, 
dies  not  fulfill  the  duty  of  a  newspaper  to  j  am  sorry  to  see  a  large  advertising  agency 
print  news,  it  is  merely  to  print  an  inralciilahle  lending  itself  to  something  of  which  it  should 
and  misleading  detail.  Further,  such  publica-  be  an  enemy.  I  have  told  them  so  and  have 
tion  exposes  the  taxpayer  to  imputations  of  of-  received  what  is,  in  substance,  the  same  in- 
fenses,  which  range  from  tax  dixlging  to  profi-  formation  from  them  which  is  quoted  in  your 


tecring.  It  is  not  the  du'v  of  a  newspaper  to  cditorinl.  The  whole  story  is  summed  up  in 
print  insinuations,  hut  sufficient  details  to  set  their  assertion  that  they  "do  not  take  publicity 


forth  the  matter  in  hand  fairly 


work  for  profit  or  to  defeat  advertising,  but 


anil  f.iiling  in  its  abili'y  to  do  this,  its  duty  is  as  an  accommodation  to  clients. 


to  le  silent.  If  they  do  not  profit  by  it,  they  certainly  do 

If  a  newspaper  printed  an  item  like  this:  not  lose.  If  it  does  not  defeat  advertising,  it 
“Last  night  John  Smith  was  seen  entering  a  will  in  time,  or  else  the  commercial  interests' 

hotel  with  a  woman,”  no  one  would  defend  its  th-it  are  willing  to  pay  to  have  this  publicity 

action,  although  the  statement  might  be  literally  .sent  out  are  Ibols. 

true.  Such  an  item  would  expose  John  Smith  If  any  business  interest  or  group  of  interests 

to  imputations  of  immorality.  Although  the  can  educate  the  public  into  a  desire  for  its 

woman  might  have  lieen  his  wife,  his  daughter,  products  by  this  means,  why  should  it  pay  for 

his  sister,  or  his  mother,  he  would  stand  ac-  advertising? — and  if  it  does’ not  expect  to  g.Tin 

ciiseil  in  sophisticated  minds.  The  situation  is  thereby,  why  does  it  pay  N.  W.  Ayer  &  Son. 

much  the  same  in  regard  to  the  publication  of 

iiicome  tax  returns;  they  may  be  public  records  .  ■ 

and  true,  but  they  are  misleading.  They  are 

mere  gossip.  “FIRST  IN  PUBLIC  SERVICE’' 

If  then  the  income  tax  payments  are  not  legit¬ 
imate  news,  and  for  the  reasons  given  aliove, 

I  believe  they  are  not,  their  publication  in  news-  VfiC 

IKipers  is  only  justifiable  on  other  grounds.  • 

The  decision  of  the  supreme  court  in  the  ac- 


does  not  first  ascertain  the  editorial  desire 
for  it  is  cheating  his  client,  and  that,  in  the 
main,  any  business  or  other  interest  that  is 
willing  to  PAY  an  agent  for  the  labor  of  putting 


The  Market— Kansas 

Tb«  itate  that  raUad  tha  blfgett  crops  in 
1924— 154*253,000  bmhaU  of  wheat  and 
137*241,000  bnshela  of  oom*  pint  other  big 
grain  yields. 

The  *stato  whore  the  cash  gain  on  wheat 
and  com  alone  is  $160,000,000  this  year— cno 
third  of  the  incroaso  on  those  two  crops 
now  reported  for  the  entire  United  States. 

The  Meidiam— Daily  Capital 

The  only  Kansas  newspaper  that  covers 
the  entire  state. 

It  gives  co*operation  of  the  finest  kind  te 
advertisers  and  has  heavy  coverage  of 
Topeka  and  the  Topeka  trade  territory. 
Circulation  36,000.  Member  A.  B.  C. 

Topeka  Daily  Capital 

Topeka,  Kansas 


Arthnr  Capper, 
Pnblisher 


Marco  Morrow, 
Aast.  Pub. 


jaorio. 


Amorka'iLar^eit  Circulation 
Building  Organization 

RESUITJCOUNT' 

6\fiBar  OccidenulBld 

INDURAPOLIS-.IND 


The  World  and  the  Eve¬ 
ning  World  have  a  com¬ 
bing  circulattaa  daily,  of 
750,000  for  $1.30  per  agate 
line  grosa,  autqect  to  ooa- 
tract  diioounta.  These  two 


more  jobbers,  department 
and  chain  store  buyera,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 


Pulitzer  Bufldfavg,  New  York 
Mailers  Bldg.  General  Motors  BMt. 
C3ileago  Detzult 


A  COMMUNITY 

whose  manufactured 
products  amount 
yearly  to 

$210,752,900.00 

is  a  good  place  to 
run  your  advertising. 

Norristomn 
Slimes  ISeraia 

Montgomery  County’s 
Great  Home  Newspaper 
CoTera  such  a  community. 


Vanderbilt 

means 
Newspapers 
Clean  Enough 
For  Every 
Home ! 

Where  do  you  want  yssar  adwertiakit 
to  go? 

Pittsburgh 

Press 

“Giant 
of  the 
Newspaper 
World” 

A  Scrippa-Howard  Newspaper 

Represented  by 

ALLIED  NEWSPAPERS, 
INC. 


All  Louisiaina  1 
and  MISSISSIPPI  4 
Listens  In  Fon 

RADIO, 

MtVS  in  the 
-M  ,  New  ORLEANS 

S  STATES 


roe  fUie'i  'TprweoUtlvei  Is  (■ 
.Nttlonal  i^Wlo — 

THE  lOHR  ■.  IRAHHAH  tA 
New  Tork  —  Chleas*  —  St.  Udi 
Atlanta  —  Dttralt  —  Kaaui  CM 
San  Franelie* — Dm  AafdM 

New  Orleans  States 


I 
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NEWSPAPER  MAKERS  AT  WORK 


John  W.  Baker 


room  and  make-up  department  just  how 
he  wants  it  done. 

As  if  his  job  of  the  Ithaca  Journal- 
News  was  not  enough  to  keep  him  busy. 
Mr.  Baker  is  now  president  of  the  New 
York  Press  Association.  He  holds  a 
peculiar  position  for  the  membership  of 
the  oldest  press  association  in  .America 
is  now  made  up  almost  entirely  of  weekly 
newspapers.  The  needs  of  the  daily 
newspaper  of  upstate  New  York  are 
served  by  the  New  York  State  Pub¬ 
lishers  Association  of  which  Frank  E. 
(iannett  of  Rochester  is  president.  But 
the  Journal-News  is  sticking  it  out  with 
the  weeklies  because  it  is  in  the  true 
sense  a  county  daily. 

For  two  years  the  New  York  Press 
.Association  has  been  endeavoring  to 
finance  a  field  secretary  and  a  budget 
of  $5000.  When  Mr.  Baker  took  office 
last  fall  he  saw  the  absurdity  of  such 
an  effort  and  went  out  after  bigger 
things.  The  budget  for  1925  is  $8000 
and  of  this  $7250  is  pledged. 

It  looked  for  a  time  as  if  the  mem¬ 
bers  of  the  New  York  Press  Association 
could  not  stand  the  strain  but  complete 
success  is  now  in  sight.  Much  of  the 
support  came  from  weekly  newspaper 
publishers  who  frankly  stated  that  they 


rENERAL  MAN.AGER  of  the  Ithaca  were  not  thoroughly  "sold”  on  the  neces- 

0  . . .  presid.,,,  of  ,1,=  New  Baker's' word  for” t 

York  Press  Association,  chairman  of  the  ‘^vi^tn'tE;  success  of  the  plan  looked 
^mmittce  on  ®  *  dubious  Mr.  Baker  sent  personal  letters 

York  St3t§  ^  e  s  to  those  publishers  who  had  ignored  five 

ns"""”  ”■ 

three  of  whom  It  is  his  early  training  in  the  compos- 

a  grandfather  several  times  pinoch  e  ad-  ^  made  the  l-mpire  State 

diet  baseball  fan  printer,  ^  j  ^ 

^haiucal  production  of  newspapers 

Methodist,  a  tehever  efficacy  of  Publishers 

frequent  advertising  in  daily  newspa^rs  Association  place  responsibility  for  their 
once  he  leader  of  f  sasM  intel- 

still  a  patron  of  music  especially  the  ,. 

brass  variety,  formerly  Pubhsher  of  a  «  publishers  of  New 

rrkiL"\ffic'rre'citiaeS^^  City  and  upstate  New  York  are 

The  ^bove  paragraph,  which  is  not  the  sjool  at  Ithaca  is  further 

from  "Who’s  Who  ”  gives  a  description  oj  ‘he  trust  which  newspaper 

of  lohn  W.  Baker  of  Ithaca.  The  des-  publishers  throughout  the  state  have  in 
criptive  words  and  phrases  remind  one 

of  the  many  which  another  American  generally, 

printer.  Benjamin  Franklin,  once  carried.  ® 

There  are  many  ixiints  of  similarity  about 
these  two  American  printers.  • 

Franklin  went  further  in  public  life  but  •••rUisi,  itw 
not  so  far  at  home,  at  least  there  is  no 
record  of  nine  children  to  his  credit. 

•As  a  printer,  however,  John  W.  Raker 
will  not  take  off  his  hat  even  to  the 
American  [latron  saint  of  the  art.  More 
than  40  years  ago  he  started  his  ap¬ 
prenticeship  at  Smethport,  Pa.  He  was 
foreman  of  the  shop  at  17  years  of  age. 

.Vo  foreman  ever  had  to  ask  Mr.  Baker 
twice  for  a  necessary  font  of  type  oi 
piece  of  equipment.  In  spite  of  his 
tnany  interests  the  general  manager  of 
the  Ithaca  Journal-News  frequently  takes 
off  his  coat  and  shows  the  composing 


cvtlle* 


_  _  .  Biqqest  and 
Best  Newspapers 


IS, 


K  •  • 

flmericas 
most  comphtt 
newspaper 


Che  ^^eID  QorK 

I  Herald 
S^ribune 


again  showed  a 

Substantial 

Gain 

—MORNING 

—AFTERNOON 

—SUNDAY 

In  their  six  months’  eirculattoa 
average — 

While  their  eontemporariee 
showed  a 

Substantial 

Loss 

—MORNING 
—AFTERNOON 
SUNDAY 
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r* 
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ffilje  Cottrier-^^ournal 

The  Louisville  Times 

iMdmilU’t  Binm  mmd  Bm  Ntwtmptn 

WaltMilly  IW  Sl  C  Rwhwhk  S^mUI  Af  mct 


With  Nearly  5,700  Factories 

IOWA 

HAS  SOME  OF  THE  LARGEST  IN  THE  WORLD 


To  meet  the  demands  of  the  people  of  the 
State,  the  industrial  development  of  the  State 
in  the  last  lo  years  has  been  rapid.  This  has 
not  only  been  a  development  of  single  great 
industrial  undertakings  but  likewise  the  coming 
into  existence  of  a  multiple  of  small  industrial 
plants. 

Through  this  industrial  development,  Iowa  has 
acquired — 

— the  largest  basket  factory  in  the 
country 

— the  largest  broom  factory  in  the 
country 

— the  largest  macaroni  factory  in  the 
country 

— the  largest  sash  and  door  factory 
in  the  country 

— the  largest  cream  separator  factory 
in  the  country 

— the  largest  cereal  factory  in  the 
world 

There  are  two  reasons  why  manufacturers 
have  developed  so  well  in  this  agricultural  State, 
namely  natural  resources  at  hand  and  unexcelled 
transportation  facilities. 

Over  $100,000,000  is  received  by  the  people 
of  Iowa  from  the  industries  of  the  State.  Most 
of  this  is  spent  for  modern  household  and  per¬ 
sonal  necessities  but  many  desirable  luxuries 
are  also  secured. 


Reach  this  buying  power  through 
these  representative  daily  newspapers 


**Burlington  Gazette  . 

(E) 

CtrcolaliM 

10,206 

RaU  for  ( 

S.000  liBoi  I 

.045 

**Cedar  Rapids  Gazette  . 

(E) 

2UOO 

.07  ' 

**Davenport  Democrat  &  Leader. . 

(E) 

14,811 

.06  M 

**Davenport  Democrat  &  Leader.. 

.(S) 

17,626 

J)6  j< 

tt  Davenport  Times  . 

(E) 

25,031 

.07  )! 

**Iowa  City  Press-Citizen  . 

(E) 

6,416 

.035  i; 

t+Mason  City  Globe  Gazette  . 

,(E) 

13,844 

.04  ;l 

**Mascatine  Journal  . 

.(E) 

7,777 

.035  ii 

**Ottnmwa  Courier  . 

(E) 

13.455 

.05  li 

**  Waterloo  Evening  Courier  . 

.(E) 

17,566 

.06  i| 

**A.  B.  C.  Statement,  March 

31,  1925. 

11 

ttCovernment  Statement,  March  31,  1925. 
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CALL  NEWSPRINT  STORY 
“PROPAGANDA” 


Publisher*  Suspect  Untrue  Report  of 
New  Tariff  Definition — ^Details 
ot  Old  Tests  Made 
Public 


“Propaganda  for  the  paper  manufac¬ 
turers”  was  the  term  applied  by  spokes¬ 
men  for  publishing  interests  in  New 
York  to  a  report  from  Washington 
this  week  that  the  Bureau  of  Stand¬ 
ards  had  a^in  “defined  newsprint.”  No 
new  definition  has  been  issued,  by  the 
Treasury  Department  as  applying  to  im¬ 
ported  paper,  or  by  any  other  government 
agency,  and  the  present  official  definition 
of  newsprint  under  the  tariff  act  is  that 
published  by  the  Treasury  Department 


last  December.  This  definition  is  un¬ 
satisfactory  to  newspaper  publishers  and 
was  formally  protested  by  the  American 
Newspaper  Publishers’  Association,  both 
at  Washington  and  at  its  recent  New 
York  convention. 

The  news  report  circulated  this  week 
carried  the  definition  in  the  old  terms.  It 
was  apparently  based  on  an  incidental 
discussion  in  the  Technical  News  Bulletin 
issued  June  8,  by  the  Bureau  of  Stand¬ 
ards  which  detailed  the  processes  by 
which  the  terms  of  the  definition  had 
been  reached,  and  reiterated  those 
terms.  The  most  recent  government  ac¬ 
tivity  in  the  matter  was  described  in  a 
report  of  the  Bureau  of  Standards,  dated 
April  6,  which  told  of  tests  made  on  50 
newspapers  to  determine  the  weight,  ash 
content,  and  finish  gloss  generally  pre¬ 
vailing  on  newsprint  in  common  use. 
The  gist  of  this  report,  which  has  not 
appeared  in  print  until  now,  follows : 


LINN  HEADS  “SPECIALS” 


Six  Point  League  of  New  York  Elects 
Officers 


Weight 

Ash 

Finish  Gloss 

No. 

24  X  36/500  Lbs. 

Percent 

Percent 

10. 

Montgomery  Advertiser . 

....  .33.7 

0.36 

37 

17. 

Little  R<x:k  Gazette . . 

....  33.3 

0.36 

40 

44. 

Los  Angeles  Times . 

....  31.9 

0.30 

33 

43. 

San  FraiKisco  Chronicle . 

....  31.9 

1.85 

38 

42 

Washington  Post  . 

....  .32.4 

0.33 

42 

43. 

Washington  Herald  . . 

....  34.6 

0.38 

34 

11. 

Wilmington  News  . 

....  32.8 

0.31 

38 

12. 

lacksonville  Times-Union  .... 

....  32.7 

2.27 

34 

13 

-Xtlanta  Constitution  . 

....  31.5 

1.73 

27 

14 

.Savannah  News  . 

....  32.8 

0.30 

32 

15. 

Auciista  Chronicle  . 

....  32.5 

0.74 

Indianapolis  News  . 

....  31.7 

0.38 

35 

16. 

Shclburn  (Ind.)  Enterprise  . 

....  31.9 

0.75 

34 

17. 

Chicago  Tribune  . 

....  30.6 

0.68 

36 

18. 

Chicago  Daily  News  . 

....  32.4 

0.30 

34 

19. 

New  (frleans  Times- Picavune 

....  31.8 

3.58 

30 

46. 

Baltimore  Evening  Sun  . 

....  32.8 

0.28 

37 

50. 

Cumlx-rland  Times  . 

....  32.9 

0.33 

34 

M.  P.  Linn  of  the  S.  C.  Beckweth  Spe¬ 
cial  Agency,  was  elected  president  of  the 
Six-Point  League,  New  York  association 
of  newspaper  advertising  representatives, 
at  its  annual  meeting  June  4,  held  at  the 
Advertising  Club  of  New  York.  Mr. 
Linn  was  formerly  secretary  of  the  or¬ 
ganization. 

W.  D.  Ward  was  re-elected  treasurer. 
F.  St.  John  Richards,  eastern  manager, 
St.  Louis  Giobc-Democrat,  was  elected 
vice-president,  succeeding  F.  P.  Motz, 
and  George  A.  Riley,  American  Press 
Association,  was  named  successor  to  Mr. 
Linn  as  secretary. 

The  executive  committee  members 
elected  are :  John  Budd,  T.  E.  Conklin, 
J.  F.  Finley,  H.  C.  Halsted,  A.  W.  How¬ 
land,  M.  D.  Hunton,  George  R.  Katz, 
David  Randall,  F.  P.  Motz  and  John 
O’Mara. 

Joseph  F.  Finley,  of  Story,  Brooks  & 
Finley,  Inc.,  was  voted  representative  to 
the  Advertising  Bureau  of  the  American 
Newspaper  Publishers’  Association. 


Crowl  Editing  Curtis  Tabloid 

Edward  Crowl,  former  assistant  to 
David  E.  Smiley,  executive  editor  of  the 
Curtis  newspapers,  has  been  named  editor 
of  the  Philadelphia  Su»,  new  Curtis 
tabloid.  Harry  Nason,  former  city  editor, 
and  Robert  Clarke,  assistant  city  editor, 
Philadelphia  Evefiing  Public  Ledger,  have 
been  made  managing  editor  and  city  edi¬ 
tor  respectively,  (jeorge  W.  Emery  suc¬ 
ceeds  Mr.  Nason  as  city  editor  of  the 
F!vening  Ledger. 


Curtis  Tabloid  Printing  “Bulldog 

The  Philadelphia  Sun,  not^  daily 


tabloid  published  by  the  Curtis  Publish¬ 
ing  Company,  on  ilonday  night  got  out 
its  first  “bulldog”  edition.  It  appears 
on  the  street  at  9  o’clock  the  niglit  be¬ 
fore  publication  date  and  is  supplemented 
by  other  editions  during  the  early  morn¬ 
ing.  The  “bulldog”  carries  late  sporting 
and  financial  news,  in  addition  to  regular 
features. 


20. 

21. 

22. 

23. 

24. 

25. 
6. 
3. 

47. 

26. 


27. 

28. 
1. 
9. 

29. 

48. 

49. 

2. 

30. 

31. 

32. 

33. 

34. 

35. 

36. 

8. 

37. 

38. 

39. 

40. 

41. 


Boston  Transcript  .  35.8 

Springfield  Union  .  32.8 

Worcester  Telegram  .  31.2 

.St.  Paul  Pioneer  Press  . 32.4 

Minneapolis  Tribune  .  33.0 

St.  Louis  Globe-Democrat  .  33.1 

Kansas  Gty  Times  .  31.1 

New  York  Times  .  31.6 

New  York  World  .  33.0 

Newark  News  . ‘ .  33.1 

Asheville  Citizen  .  32.5 

Greensboro  News  .  31.9 

Raleigh  News  &  Observer  .  33.5 

Columbus  Dispatch  .  32.0 

Cincinnati  Enquirer  .  33.5 

Portland  Oregon  Journal  .  33.2 

Philadelphia  Bulletin  .  33.1 

Philadelphia  Inquirer  .  32.9 

Pittsburgh  Post  .  33.3 

Wilkes-Barre  Record  .  33.0 

Scranton  Republican  .  33.3 

Providence  Journal  .  33.9 

Charleston  News  &  Courier . 33.9 

Columbia  State  .  32.4 

Slemphis  Commercial  Appeal .  32.4 

Dallas  News  . 33.3 

Houston  Post-Dispatch  .  32.4 

Fort  Worth  Record  .  32.9 

Tahoka  (Tex.)  News  .  32.9 

Richmond  Times- Dispatch  .  32.4 

Norfolk  Virginian- Pilot  .  31.9 

Milwaukee  Journal  .  32.4 

Mean  . . . . .  32.69 

Required  by  definition  .  30-33 


0.43 

0.3t< 

0.41 

1.55 

0.52 

0.4(» 

0.4X 

0.65 

0.33 

0.80 

1.62 

0.34 

0.33 

0.32 

0.32 

0.51 

0.29 

0.30 

0.35 

0.35 

0.42 

0.38 

0.45 

0.40 

0.43 

0.35 

0.52 

0.59 

0.62 

1.78 

1.96 

0.56 

0.69 

Maximum  of  2 


h  WiU  Be 

A  LUCKY  THIRTEEN 

For  those  advertising  live  wires  who  do  not  fail  TODAY  to  order 

THE  SUMMER  SHOPPER  GUIDE 

THE  GREAT  MERCHANDISING  In  SuMMER  CAMPAIGN 

Crowing  in  popularity  every  day;  and  your  vacation  will  be  more 
enjoyable  if  you  use  this  revenue  producer 


Clarence  u 

ONSOLIDATED  lUATERIAL 


ILLIGAN  J^USK 


;;S: 


ELEASE  JERVICE 


FOR  NEWSPAPERS 
THE  TEIXGRAPH  BUILDINC 
HARRISBURG  PENNSYLVANIA 


Another  Hit  Coining,  Watch  For  The 

Classified  Manager’s  Release  Series 

Of  Productive  Promotion  Material,  Seasonable  Every  Week 


“Lost  and  Found’’  Column  Broadcast 


35 
37 
34 
30 
47 
37 
34 

37 

40 
30 

33 

41 

36 

42 

34 

39 

38 

43 
42 

37 

35 
34 
34 
45 

36 
41 
41 

38 

33 

40 
36 

34 

36.48 

Maximum  of  50 


An  innovation  in  lost  and  found  ad¬ 
vertisements  has  been  made  by  the  Bos¬ 
ton  Herald  a>id  Traveler  inasmuch  as 
these  two  newspapers  broadcast  every 
night  from  radio  station  WEEI,  notices 
of  all  lost  and  found  articles  advertised 
in  these  papers  daily.  This  novel  use  of 
the  radio  has  resulted  in  a  marked  in¬ 
crease  in  lost  and  found  ads  in  the 
Herald  and  Traveler,  as  well  as  being 
unusually  good  advertising  for  the  pub¬ 
lications. 


Kohler  American  Weekly  President 

A.  J.  Kobler  has  been  made  president 
of  the  American  JVcekly.  For  the  past 
eight  years  he  has  been  manager  of  this 
Hearst  Sunday  publication. 


Covering  Suburban 
New  York 


The  New  York  Evening 
Journal  gives  advertisers  a 
larger  suburban  circulation 
than  any  other  New  York 
morning  or  evening  paper. 

It  gives  a  larger  city  circu¬ 
lation  than  any  standard 
size  paper  in  the  City,  morn¬ 
ing,  evening  or  Sunday. 


NEWm 


Amariea’t  Crtattlt  Evening  Nmotpaptr 


Suite  1700 — Times  Building 

•  Broadway  at  42nd  Street  ■' 

New  York 


'^e  new  office  of 

Editor  &  Publisher 


is  in  the  heart  of  publishing 
and  advertising  activities.  It  is 
a  “service  station”  for  the 
busy  executives 


Elaborate  facilities  for  service,  including  tele¬ 
phone,  telegraph,  clerical  \and  secretarial  service, 
have  been  arranged  and  will  be  extended  without 
obligations.  Our  files,  statistical  departments  and 
reference  services  will  be  made  available.  A  wire 
or  telephone  message  will  assure  prompt  attention  to 
requests  for  transportation,  hotel  accommodations 
as  well  as  theatre  ticket  reservations. 
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Telephones:  BRYANT  3052-305 3~3054..3055..3056 


WHEN  YOU  ARE  IN  NEW  YORK 
OUR  HEADQUARTERS  SHOULD  BE 
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Your  New  York  Headquartersjs, 
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HOLLISTER 


CIRCULATION  'ORGAMIZAIION 

7I7-7W  Con'L  EXCHANGE  £>LQG. 
L05  AtsJCEUES,  CAL. 


International  Preat  Club  Formed 

Editors  and  business  representatives  of 
Mexican  newspapers  and  magazines  will 
l)e  elected  to  honorary  membership  in  the 
newly  organized  International  Press 
t  ‘lub,  which  will  open  headquarters  in 
San  .-Xntonio  about  June  15.  Milton 
Everett,  originator  of  the  project,  has 
announced  the  following  b<iard  of 
governors:  Jack  Fernandez  and  W.  D. 
Hornaday,  Austin  newspaper  correspond¬ 
ents  ;  J.  Itf.  Stein,  editor  and  publisher, 
BrmmsviUc  Herald;  Justo  Penn,  Laredo 
Times,  and  P.  M.  Barrett,  J.  B.  Butler, 
Milton  Everett,  J.  D.  Mcllbenny,  Harry 
Mills  and  John  Olive  of  San  .Antonio. 


CIRCULATORS  OPPOSE  CHILD 
LABOR  LAW 


WINNER  OF  N.E.A.  MEMBERSHIP  CONTEST 
AND  HIS  PRIZE 


(Continued  from  page  6) 


Postal  Hearings  Start  July  20 

Hearings  by  the  Joint  Committee  of 
Congress  to  investigate  postal  rates  with 
a  view  to  making  recommendations  at 
the  beginning  of  Congress  next  December 
will  l)egin  in  Washington,  July  20. 


5.00  angeles  Cimes 

California’s 
Great  Newspaper 


service.  Ihe  Indianapolis  News  branch 
system  of  deliveries  was  explained,  but 
some  delegates  held  that  such  a  system 
would  be  too  expensive  for  their  papers. 
The  use  of  vending  machines  was  also 
discussed. 

.Aside  from  the  business  of  the  con¬ 
vention  a  wonderful  entertainment  pro¬ 
gram  is  being  enjoyed  by  the  delegates. 
Will.  A.  Butler,  circulation  manager 


More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 

Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropolitan  market. 


mittce.  The  entire  Broadmoor  Hotel  has 
been  turned  over  to  the  convention. 
Tusday  night  there  was  a  masquerade 
ball  there.  A  number  of  the  (lancers 
wearing  costumes  in  keeping  with  the 
newspaiier  business. 

Wednesday  night  there  was  held  at  the 
Broadmoor  the  annual  banquet,  which 
was,  if  anything,  even  more  enjoyable. 
Judge  Ben  B.  Lindsey,  famous  juvenile 
court  judge  of  Denver,  was  the  principal 
speaker  on  the  program 

Judge  Lindsey,  who  spoke  at  the  annual 


A  huge  cedar  chest  filled  with  the  cream  of  Louisiana’s  commercial  products 
was  the  prize  won  by  John  C.  Lochner  of  Sarasota,  Fla.,  for  adding  132  members 
to  the  National  Editorial  .Association's  rolls.  The  chest  was  donated  by  the  New 
Orleans  (Chamber  of  Commerce. 


automobile  and  all  and  were  to  do  the  a  raise  in  ] 
honors  as  the  couple  boarded  the  train,  over  again. 
But  Mr.  and  Mrs.  Barksdale  boarded  a 
train  ahead.  The  crowd  looked  for  them 
in  vain,  but  they  were  at  the  K<Kk  Island 
station  here  to  welcome  it. 

W  ith  fitting  ceremonies  the  pennant  of 
the  asscH'iation  was  raised  to  a  place  just 
below  the  Stars  and  Stripes  on  the  Broad¬ 
moor  flagstaff. 

There  are  being  exhibited  at  the  con¬ 
vention  a  number  of  machines  and  other 
being  arranged  appliances  of  interest  to  circulation  mana- 
vill  ascend  Pikes  gers. 

ime.  While  the  interesting  event  of  the  first 

le  meeungs  nay’s  sessions  was  the  ditribution  of  ques- 

ned  with  sight-  tJonnaires  with  the  request  that  they  be 
are  no  idle  mo-  fjUpfj  quj  promptly  with  data  to  be  used 


Beaumont  and 
20  mile  area 
Population  over  150,000 

Ranks  in  importance  to  the  other 
four  large  Texas  markets.  Sales 
managers  cannot  cover  Texas 
with  only  four  papers. 


During  the  last  month  the  follow¬ 
ing  subjects  have  been  covered  in 


EDITORIAL  RESEARCH 
REPORTS 


Trade  .Associations  and  the  Law. 
The  Packer  Cmisent  Decree. 
Repudiated  Indebtedness  of  .Ami'r- 
ican  States. 

.American  Investments  in  Foreign 
Countries.  (Pages  Numbered 
253  to  326.) 

A  copy  of  any  one  of  these  reports 
will  be  sent  for  your  examination 
upon  request. 


The  BEAUMONT 
ENTERPRISE 

The  BEAUMONT 
JOURNAL 


covar  ths  Fifth  Markst  la  Tsbm  a 
ths  Third  Markst  hi  LouMsb^ 

"Ask  Becknilh — He  Knoxvt 


EDITORIAL  RESEARCH 
REPORTS 

1425  G.  St.,  N.W.,  Washington.  D.C. 


Another 

HOLLISTER 

AchievemenU 


Not  so,  however,  for  Mr.  and  Mrs. 
L.  Barksdale,  of  Miami,  Fla.  The 
^egates  were  prepared  for  them  at  the 
fiicaeo  Station.  They  had  a  decorated 


Detroit 


6,878,820  LINES 

January  1st  to  April  Mth,  I92S 
The  Dispatch  published  daring 
the  first  four  months  of  1925 
over  54%  of  all  Columbus  news¬ 
paper  advertising  and  1,222,076 
lines  more  than  all  other  Colum¬ 
bus  newspapers  combined. 

In  1924  it  exceeded  the  next 
largest  Ohio  newspaper  by 
2,500.909  lines. 

NET  PAID  CIRCULATION 

City  . S4,K1 

Suburban  . 28,tZ4 

Country  . 22,>4« 

GJLAND  TOTAL . liSA» 

LARGEST  IN  CENTRAL  OHIO 


Following  the  example  of 
many  other  of  the  largest  and 
most  successful  newspapers  in 
the  T  ’nited  States,  careful  con¬ 
sideration  has  led  The  Cincin¬ 
nati  Enquirer  to  engage  the 
services  of  the  Hollister  Cir¬ 
culation  Organization  to  con¬ 
duct  its  campaign. 


Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

Aa  orgaaizatiaa  aaecUliziag  aaUly 
»  aewipapyr  building  design,  maa- 
'“•'luring  and  prodactioa  iwoblaau. 

s.  P.  WESTON 

Nrmt^ptr  BuiUimgt 
riamt  LayauU 
PeadacMaa,  OfarwUom 

West  42d  Street  New  York 
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Editor  &  Publisher  for  June  13,  1925 


PAYNE  JOINS  MIRROR  AS 
MANAGING  EDITOR 


Former  New  York  Daily  News  M.E. 
to  Edit  Hearst’s  New  York 
Tabloid  July  1 — Howey 
Becomes  Publisher 


Philip  A.  Payne,  who  resigned  last 
month  as  managing  editor  of  the  New 
York  Daily  News,  will  become  managing 
editor  of  the  Nezo 
York  Mirror, 

July  1.  Walter  C. 

Howley,  present 
managing  editor 
of  the  Hearst 
morning  tabloid, 
w'ill  on  that  date 
become  publisher. 

Mr.  Payne  is  a 
graduate  of  St. 

Michael  G^llege, 

Toronto,  where 
he  studied  to  be 
a  chemist.  Mov¬ 
ing  to  Perth  Am¬ 
boy,  X.  J.,  he 
started  work  as 
a  chemist,  but  soon  switched  to  the  news¬ 
paper  business,  becoming  apfirts  writer 
for  the  Perth  Amboy  Chronicle. 

Later  he  went  to  the  Hoboken  Ob¬ 
server,  and  when  he  was  21  was  of¬ 
fered  and  accepted  the  position  of  city 
editor  of  the  Hoboken  (X.  J.)  Dis¬ 
patch.  About  this  time  war  was  de¬ 
clared  and  Payne  served  in  France  with 
the  Knights  of  Columbus. 

.'\fter  the  war  he  went  to  Chicago, 
where  he  worked  for  the  Chicay.o  He¬ 
rald-Examiner  until  the  early  part  of 
November,  1919.  Coming  to  Xew  York 
he  spent  a  short  time  on  the  Neiv  York 
American,  but  soon  transferred  to  the 
Daily  News  as  assistant  city  editor.  In 
February  1920,  he  was  made  city  edi¬ 
tor  and  in  Seirtember  1922,  managing 
editor  of  the  Daily  Xews. 

He  resigned  from  that  tabloid  last 
month  effective  June  15,  and  is  at  pres¬ 
ent  spending  his  vacation  traveling  on 
the  Continent. 

LL.D.  FOR  JOHN  T.  KELLY 


Former  Evening  World  Man  Honored 
by  Canitiut  College,  Buffalo 

John  Tyrone  Kelly,  formerly  a  member 
of  the  staff  of  the  New  York  Evening 
World,  later  editor  of  Fourth  Estate  and 
now  editor  of  the  National  Farm  Maga¬ 
zine,  with  headquarters  in  Washington, 
has  received  the  degree  of  LL.  D.  from 
his  alma  mater,  Canisius  College,  Buffalo, 
this  week. 

Mr.  Kelly  was  graduated  from  Cani¬ 
sius  College  in  1903  with  the  degree  of 
A.  B.  After  experience  on  Buffalo  and 
Washington  newspapers  he  came  to  New 
York  and  was  a  member  of  the  jwlitical 
anti  general  reptjrling  staff  of  the  Even¬ 
ing  World.  He  was  marrietl  by  the  late 
Cardinal  Gibbons  to  Mercedes  Kuiz,  a 
daugther  of  Dr.  Kuiz,  the  martyr  of 
Cuban  independence,  and  has  two  sons. 


PRESS  AGENTS  TAKE  TOLL 
IN  MILUONS 

(Continued  from  page  9) 


three  or  four  or  more,  can  be  slipped 
in  with  no  additional  effort?  For  in¬ 
stance,  this  ten-inch  as  on  three  columns 
with  a  tasteful  italic  head  “Lyle  Andrews, 
Broadway  Star  Maker,  Adds  Xew  Major 
Constellation.” 

Below,  appears  an  excellent  likeness  of 
the  “star-maker”  himself,  surmounting 
a  sketch  of  the  same  gentleman  wielding 
a  star-tipped  baton  against  the  lacy  skirt 
of  the  comely  Marie  Saxon,  who  is 
flanked  by  two  outline  five-pointed 
planets.  M.  Andrews  holds  lightly  in 
his  left  hand  a  sheaf  of  documents 
labelled  “Andrews’  Broadway  Hits.”  All 
of  this  art  tops  a  stave  “copyright  1924” 
of  “Desert  Isle,”  which  readers  can  try 
on  their  pianos,  possibly.  Supporting  it 
all  are  three  hundred  words  mentioning 
seriatim  M.  Andrews,  Mile.  Saxon,  her 
dramatic  vehicle,  “My  Girl,”  Maurice, 
the  “famous  dancer”  with  whom  she  re¬ 
fused  a  stage  alliance  (it  is  said),  Edith 
Day,  Patti  Harrold,  both  designated 
“.•\ndrews-made  stars,”  and  “Desert  Isle,” 
one  of  the  numbers  Mile.  Saxon  leads, 
and  which,  according  to  the  publicity 
man,  “is  really  a  song  whose  tropical 
dance  rhythm  would  get  any  audience 
enthusiastic  about  its  interpreters.” 

Try  that  on  your  perfecting  press! 
Seven  birds  with  one  stone,  all  knocked 
over  by  this  expert  whenever  an  editor 
printed  these  420  agate  lines  of  puffery. 
Each  of  the  remaining  19  “features”  aim 
to  accomplish  the  same  result  for  at  least 
two  clients  of  the  Music  News  Bureau. 

Repetition  is  the  favorite  method  of 
the  next  on  the  docket — the  enameled 
ware  manufacturers.  The  proof  that 
reached  Editor  &  Publisher  bears  no 
signature,  simply  this  “note  to  editor” — 
"The  following  timely  and  interesting 
feature  is  offered  for  exclusive  use  in 
your  city,  free  of  charge.  A  mat  will 
be  supplied  upon  request.  The  enclosed 
card  is  for  your  convenience.”  The  en¬ 
suing  2,()(H)  words  advise  Mrs.  Newspaper 
Reader  on  proper  methods  of  preserving 
fruit,  counsel  her  to  be  prepared  with 
the  right  utensils  and  clinch  the  counsel 
by  mentioning  the  words  “enameled  ware” 
16  times,  each  time  in  connection  with  a 
different  kitchen  tool.  A  two-column 
drawing  depicts  Madame,  in  dainty  frock 
protected  by  a  white  apron,  inspecting  a 
fruit  jar  amid  an  extensive  array  of 
enameled  ware. 

“Powering  Your  Portable,”  radio  ad¬ 
vice  by  Edgar  H.  Felix,  is  emitted  by  the 
(iilliams  Service,  32  Union  Square,  East, 
Xew  York,  with  this  advice:  “This  timely 
and  interesting  feature  is  furnished  you 
gratis  and  exclusively  in  your  city.  If 
used,  a  marked  copy  of  your  paper  will 
be  appreciated.” 

hive  pen  drawings  of  “B”  batteries  il¬ 
lustrate  Mr.  Felixs  interesting  state¬ 
ments,  in  the  midst  of  whose  thousand 
words  is  incorporated  the  word 
“Eveready,”  with  the  catalog  numbers  of 
the  various  battery  types  of  this  trade¬ 
mark.  If  readers  buy  light,  inexpensive 


Mix  Enid  Annenberg  Wed* 

Miss  Enid  Annenberg,  daughter  of 
Mr.  and  Mrs.  M.  Annenberg  of  Great 
Neck,  N.  Y.,  was  married  to  Nor¬ 
man  Bensinger  of  Chicago  at  Crown 
Point,  Ind.,  this  week.  Mr.  Annenberg 
is  general  circulation  director  of  the 
I'learst  newspapers. 


Loa  Angelca,  Calif. 

Gained  3,74t  Daly  Avaraga  CIrciiUtlan 

Sworn  OoTernment  Statement,  Six  Honthi 
Ending  March  SI.  1D24,  173.549  Dally.  Six 
Montlia,  Ending  March  31,  1925,  177,298 
Dally.  Increiae  la  Dally  Average  Clrcnla- 

tlon,  8,749.  _ 
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H.  W,  Moloney,  604  Tlmea  Bldg.,  Hew  Terk. 
O.  Logan  Payne  Oo„  401  Tower  Bldg.,  6 
North  Michigan  Are.,  Chicago. 

A.  J.  Morria  Hill.  710  Hearat  Bldg.,  Ban 
Franciace.  Calif. 


DURING  1924 
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Plain  Dealer 


published 

51% 

of  ALL  the  National  lineage  ap¬ 
pearing  in 

ALL  Geveland  Newspapers 
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ONE  YHedium -ONE  to/ 


er 

^dlseUu 


J.  B.  Woodward  Woadward  A  Rally 

110  B.  42d  St.  Saeority  Bldf. 

Naw  York  Chieage 


“B”  batteries  after  Mr.  Felix  has  flnished 
his  task,  they  should  be  confined  in  tlie 
same  cell  with  the  editors  who  sent  the 
Gilliams  Service  marked  copies. 

Then,  having  opened  their  columns  to 
the  purveyors  of  bug-killers,  Persian 
rugs,  mail  order  goods,  Broadway 
choruses  and  jazz,  enameled  ware,  and 
big  “B”  batteries,  the  editors  are  in¬ 
vited  to  extend  the  courtesies  of  the  day 
to  T.  S.  Lindsey,  general  sales  manager 
of  the  Kelly-Springfield  Tire  Company, 
who  has  a  few  words  to  say  in  eight  and 
10-inch  installments  about  “Your  Tires.” 
This  “feature,”  of  course,  is  “free  and 
exclusive.”  According  to  Ring  &  Post, 
393  7th  avenue,  Xew  York,  the  articles 
“deal  with  no  particular  tire  and  should 
be  helpful  to  your  motor  owner  readers, 
and  have  no  relationship  to  any  adver¬ 
tising  which  has  been  placed  or  will  be 
placed.”  The  usual  post-card  is  enclosed. 
Neither  Ring  &  Post  nor  Mr.  Lindsey 
hint  that  the  editor  may  one  of  these 
days  replace  his  old  tires  with  new  Kelly- 
Springfield  shoes,  “free  and  exclusive.” 

And,  as  the  allotted  space  is  almost 
filled,  we  find  a  letter  and  enclosures 
from  R.  C.  Lyman,  director  of  the  Better 
Health  Bureau,  Room  982  Illinois  Mer¬ 
chants  Bank  Bldg.,  Chicago. 

“The  Better  Health  Bureau  has  been 
organized  to  disseminate  information 
which  it  is  hoped  will  aid  in  making 
people  in  general  give  more  thought  to 
the  subject  of  health,  and  the  enclosed 
proof  shows  the  first  twelve  of  a  series  of 
short  articles  on  this  subject,  which  we 
will  distribute  to  a  limited  number  of 
newspapers  throughout  the  country.  This 
service  is  being  offered  free  of  charge, 
transportation  prepaid,  to  those  who  de¬ 
sire  to  use  it.” 

The  articles,  intended  for  use  one  a 
week,  run  about  500  words  each,  usually 
under  the  title  of  “Health  and  Home,” 
illustrated  with  a  comfortable  bungalow 
nestling  in  the  trees.  Each  article  gently 
alludes  to  the  beneficent  effects  of 
evaporated  milk  and  carries  as  a  rule  one 
or  more  recipes  for  food  for  baby,  papa, 
and  mama,  always  including  a  cup  or  so 
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of  the  aforementioned.  Each  “feature" 
occupies  140  agate  lines,  or  more  than 
7,000  agate  lines  in  the  year.  Mr.  Ly¬ 
man’s  efforts  tend  to  discourage  conbump. 
tion  of  milk  au  naturel  and  are  shockingly 
silent  as  to  the  merits  of  the  condensed 
variety.  Mayhap  that  will  come  later. 

This  brief  summary  leaves  unsung 
several  heroes  of  the  microphone,  the 
beauties  of  summer  in  Quebec,  a  platoon 
of  stage  luminaries,  several  songs  whose 
“hits”  haven’t  yet  got  past  the  infielders, 
and  so  on  for  a  night’s  reading. 

Nine  out  of  ten  times  there  is  no  news 
element  in  the  copy,  which  is  then  on  its 
face  what  it  is  in  fact — merely  an  attempt 
to  make  the  newspaper  say  for  no  re¬ 
ward  and  quite  inefficiently  what  should 
be  said  in  chosen  words  at  so  much  per 
line  in  the  advertising  columns. 

If  the  newspapers  print  the  offerings, 
no  editors  and  probably  few  readers  are 
deceived  as  to  their  meaning. 

If  the  newsi>apers  don’t  print  them,  no 
one  is  deceived — except  the  advertisw 
who  pays  the  press  agent. 


Advertising  Leadership 
Maintained 

The  New  York  Times  in  five 
months  of  this  year  continued  to 
maintain  its  adz>ertising  supremacy 
over  all  New  York  newspapers, 
despite  the  censorship  which  ex¬ 
cludes  each  month  thousands  of 
lines  of  advertising  offered  for  in¬ 
sertion. 

Fire  Month.s  Excess  of 
1925  The  Tima 
Atate  Line!)  Agate  Lina 
THE  NEW  YORK  TIMFS  11  521.334 
Second  New  York  morn- 

Ini  newspaper  _  7,000.434  4.520.900 

Third  New  Vark  morn- 

Ini  newspaper  _  6.577.974  4.943.360 

Foprth  New  York  morn- 

inf  newspaper  _  6,088,020  5,433,314 

/n  five  monthj  of  this  year  The  New 

York  Times  gained  478,390  agate  lines 
over  the  corresponding  period  of  last 
year,  while  two  other  morning  news¬ 
papers  lost  a  combined  volume  of 
429,710  lines. 
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UR  OVN  VORlX> 

or  Letters 


By  JAMES  MELVIN  LEE 


\  BEAUTIFUL  brochure  is  “Twenty- 
^  Five  Years  of  Service,”  an  appre¬ 
ciation  by  those  associated  with  F'rank  B. 

Xoyes  in  his  administration  of  the  af¬ 
fairs  of  the  Associated  Press  from  1900 

l\ J*  V vpcV^aphy  'a're  ■  noT‘ siHousiy  'i^ip^ire'd 

printed  from  the  testimonial  volume  pre-  i'^nient  of  Psychology.  Northwestern  the  expressed  wishes  of  the  author 


nal  scored  rather  heavily  several  news¬ 
papers  lor  running  full-page  advertise¬ 
ments  where  the  key  note  of  the  prod¬ 
uct  was  sexual  “rejuvenation.” 


volume  met  resulted  in  revisions  from 
time  until  the  eighth  revised  edition  has 
just  appeared.  This  edkion  is,  in 
numerous  respects,  a  new  book  because 
of  omissions  of  rules  that  have  become 
obsolete  and  the  insertion  of  new  rules. 

The  important  thing  to  note  about  this 
manual  of  style  is  that  it  frankly  admits 
tliat  no  rule  is  absolutely  inviolable.  To 
quote  from  the  preface: 

Wherever  the  peculiar  nature  of  the  subjret 
matter,  the  desirability  of  throwing  into  relief 
a  certain  |Ktrt  of  the  argument,  the  reasonable 
preference  of  a  writer,  or  a  typographiral 
coiiliiigency  suggests  a  deviation,  such  devia¬ 
tion  may  properly  be  made. 

.•\nothcr  point  stressed  in  this  volume 
that  where  recognized  principles  of 


sented  to  Mr,  Noyes  on  the  occasion  of 
this  anniversary — April  21,  1925. 

Melville  E.  Stone  in  his  testimonial 
thus  traces  the  connection  of  Mr.  Noyes 
with  the  Associated  Press  for  a  quarter 
of  a  century  as  its  President ; 


>0 


L  In  1893,  a  struggle  began  between  a  company 
'  ul  seven  New  Vork  papers  seeking  to  serve 
isemselves  by  selling  tne  news  and  one  seeking 
to  serve  the  public.  Air.  Noyes  joined  the 
latter.  At  the  first  succeeding  annual  meeting, 
be  was  elected  a  director.  He  was  seven  years 
r  )Ounger  than  any  otlier  member  of  the  Hoard 
ot  Directors.  Like  Joseph  of  old,  he  was  thirty 
r  jears  ot  age  and  seven  lean  years  were  before 
1  tne  organization.  Four  years  later  there  was 
an  eclipse  of  'J'Ae  Suit — the  NVai  I'ork  Sun. 

L  tne  organization  of  self  servers  which  it  domi¬ 
nated  went  into  bankruptcy.  This  meant  much, 
but  not  all.  Cnfortunately,  the  revolutionists 
bad  budded  hastily  and  nut  altogether  wisely. 
Although  it  was  the  purpose  to  create  a  co- 
uiieratiie,  non-nrutit  making  oiganization,  the 
Uhiiois  taw,  under  which  their  charter  was 
pantca,  provided  fur  capital  stuck,  possible 
raniiiigs  and  dividends,  and  even  lor  the  rignt 
to  coiisinict  telegraph  lines.  While  none  of  these 
nghls  had  been  exercised,  nor  was  contemplated, 
tbey  constituted  a  tatal  defect  in  the  legal  sUtus 
nf  the  company.  As  a  result,  a  case  went 
me  Illinois  Supreme  Court,  where  it  was 
oueu  that  the  Association  was  under  its  charte 
1  "common  carrier”  bound  to  serve  ail  appn 
cants,  this  was  a  rude  awakeiiiug. 

liieii  Air.  Noyes,  with  some  associates,  re- 
iigiied  their  otfices  and  sought  a  new  habitat  tor 
Mich  a  cooperative,  non  proiit  making  association 
u  had  been  intended.  Ihis  was  tuund  in  New 
fork,  the  seven  lean  years  had  come  to  an 
enu.  Ill  lyOO,  a  new  "Associated  i’less"  was 
tormed  and  Air.  Noyes  was  elected  as  its  Prcsi- 
4cnu  He  has  now  served  in  that  capacity  a 
iinarter  of  a  century.  He  has  been  rcclecteu 
u>  a  unanimous  voce  year  by  year,  ana  has 
-Ul.  lu-  appioval  and  attectioiiate  regard  of  liis 
zssociaies. 

f  ♦  *  ♦ 

W/ILLIAM  PRESTON  BEAZELL, 
^  assistant  editor  of  the  Acw  York 
H'orld,  contributes  to  the  Atlantic  Month- 
F  iy  tor  June,  lie  covers  an  “owl  story — not 
on  Broadway  but  around  the  grounds 
I  near  his  own  home. 


University,  with  a  book,  “Psychology  in 
liusuiess  Relations”  (,A.  VV.  Shaw  t-o.J. 
One  division  of  the  volume  is  devoted  to 
a  discussion  of  “Psychology  in  Advertis¬ 
ing."  The  writer  delines  advertising  as 
"selling  m  print,”  and  announces  as  the 
functions  ul  advertising  (IJ  to  intensity 
wants  or  desires,  and  (.2)  to  control  the 
means  by  which  wants  or  desires  are 
satisiied. 

Beside  the  section  referred  to  above 
because  of  its  peculiar  signiticance  in  con¬ 
nection  with  the  press  as  one  of  the 
media  for  advertisers,  the  book  attacks 
the  problems  of  consumer,  buyer  and 
seller  psychology  and  solves  them  in  a 
manner  highly  satisfactory  to  the  reader. 

Once  upon  a  time  it  was  taught  that 
one  never  knows  a  thing  until  he  is  able 
lu  make  someone  else  know  it  by  the 
telling.  If  you  read  the  book  you  will 
decide  that  the  author  knows  what  he  is 
talking  about. 


should  be  followed.  Enough  has  been 
(luoted  to  show  how  sensible  the  editors 
have  been  in  the  compilation  of  the 
manual. 

While  designed  primarily  for  the 
editing  and  production  of  books  the 
volume  should  be  of  help  to  editors,  re¬ 
porters,  proofreaders,  and  many  others 
connecteil  with  the  editing  and  making  of 
a  newspaper.  Two  of  the  most  valuable 
chapters  in  this  connection  are  ones  list¬ 
ing  "Hints  to  Proofreaders’  and  “Hints 
to  Copyholders.” 

F'xceptions  may  be  taken  to  the  rule 
that,  in  mentioning  titles  of  newspapers 
which  should  be  put  in  italics,  the  initial 
delinite  article  is  not  regarded  as  a  part 
of  the  title.  F'ashions  have  changed  in 
this  resiiect,  for  the  most  important 
newspajK-rs,  careful  in  their  typography, 
are  now  capitalizing  the  “t”  in  the  title. 


XU5  ^  ^  ^ 

to  .A  COURSE  in  directive  journalism,  for 

t:  tl'ose  who  have  been  connected  faculty  directors  and  advisors  for  pub- 

!>it  With  a  New  \ork  newspaper  in  any  Ijcations  in  hish  schools,  academies,  col- 


THE  Columbia  University  Press  an- 
nounces  for  publication  m  June  “The 
Invention  of  Printing  in  China  and  Its 
Apread  Westward”  by  Thomas  F'.  Caf' 
ter.  Assistant  i’rofessor  of  Chinese  in 
Columbia  University. 

According  to  the  official  announcement, 
this  volume  will  be  "the  world's  authori¬ 
tative  book  on  the  invention  of  printing 
and  paiKT  making  in  China  and  of  its 
slow  spread  westward  into  Europe.”  It 
will  be  illustrated  with  photographic  re¬ 
productions  of  what  is  said  to  be  the 
lirst  type  and  what  is  also  said  to  be  the 
first  printed  book. 

*  ♦  ♦ 

^HE  department  headed  “The  Propa¬ 
ganda  for  Reform”  which  appears 
regularly  in  The  Journal  of  the  Ameri¬ 
can  Medical  Association  ought  to  be 
read  by  every  advertising  manager  who 
wants  to  keep  his  columns  free  from 
Iraudiilint  and  misleading  medicinal  ad- 
L  vertisiiig.  A  recent  issue  of  that  Jour- 


capacity  1  want  to  mark  “Must”  “Rowdy 
iMys  oil  Newspaper  Row”  by  Walt  Mc- 
iJougall  in  The  American  Mercury  for 
June.  Oldtimers,  when  they  read  this 
article,  will  live  over  again  Park  Row 
days  in  an  Indian  summer  of  the  heart. 

When  the  literary  editor  lias  linishetl 
with  The  Century  lor  June  members  of 
the  working  press  should  borrow  the 
copy  and  read  “Richard  Kane  Reads  the 
News”  by  Irwin  Edman.  The  angle 
from  which  the  author  approaches  the 
subject  is  told  in  the  subtitle,  “A  Lively 
Discussion  of  What  Newspapers  Mean 
to  Us.”  In  other  words,  the  article  at¬ 
tempts  to  give  the  situation  from  the 
viewpoint  of  the  newspaper  reader. 

John  O’Hara  Cosgrave  of  the  Sunday 
staff  of  the  Nezv  York  lYorld  is  a  con¬ 
tributor  to  the  same  issue.  He  has 
selected  a  topic  that  is  somewhat  un¬ 
usual  for  a  newspaper  man  to  Iiandle — 
but  lie  has  covered  his  assignment  well. 

*  4>  * 

ABOUT  thirty  years  ago  wlien  the 
University  of  Chicago  Press  was 
foiiiideil,  its  lirst  pnxifreader,  for  his 
own  guidance,  jotted  down  on  a  sheet  of 
iwiier  certain  typographical  rules.  Ad¬ 
ditions  grew  until  linally  the  material 
was  codilied  and  published  in  a  volume 
ill  19tK)  uiuler  the  title  “A  Manual  of 
Style.” 

The  favorable  reception  which  this 


lications  in  high  schools,  academies,  col¬ 
leges  and  hospitals,  will  feature  the  sum¬ 
mer  session  at  Marquette  University, 
Milwaukee,  Wis.,  starting  June  22.  The 
regular  faculty  of  the  Marquette  College 
of  Journalism  will  be  augmented  by  ex¬ 
perts  on  engraving,  paper  and  photo¬ 
graphy. 
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For  those  who  accept  the 
principle  that  want-ads  fur¬ 
nish  the  surest  test  of  reader 
confidence — and  who  will 
doubt  it  ? — the  want-ad  pages 
of  The  Dallas  News  tell  a 
convincing  story. 

Still,  the  fact  that  The 
News  leads  all  Texas  papers 
in  number  of  want-ads  will 
occasion  no  surprise  among 
those  who  know  their  Texas. 
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Permanent 
roads  are  a 
good  investment 
— not  an  expense 

90  Per  Cent 
of  World’s 
Motor  Cars 
on  Our 
Highways 

There  are  more  than 
17,000,000  motor  ve¬ 
hicles  in  the  United 
States  —  approximately 
per  cent  of  all  in  the 
world. 

And  production  is  at 
the  rate  of  4,000,000  a 
year. 

What  is  the  satura¬ 
tion  point? 

Ask  any  one  of  the 
millions  of  motorists 
trying  to  make  head¬ 
way  through  the  count¬ 
less  traffic  jams  on 
some  of  our  concrete 
highways.  He  will  tell 
you,  from  the  stand¬ 
point  of  comfort  and 
safety  in  driving,  the 
saturation  point  is  al¬ 
ready  in  sight. 

Not  a  very  encourag¬ 
ing  outlook,  is  it,  for 
the  man  about  to  buy 
his  first  automobile? 

you  see  car  own¬ 
ers  and  prospective  car 
owners  are  both  inter¬ 
ested — and  have  an 
immediate  task  con¬ 
fronting  them. 

What  are  you  going  to 
do  about  it?  Even  now 
you  are  curtailing  the  use 
of  your  car  because  you 
do  not  want  to  endure  the 
discomfort,  inconvenience 
and  dangers  of  traveling  on 
congested,  narrow  high¬ 
ways. 

Your  highway  officials 
need  your  support.  They 
can’t  do  much  unless  you 
stand  sciiiarcly  behind 
them. 

To  delay  building  more 
highways  wide  enough  and 
strong  enough  to  meet  all 
tlie  rciiuirements  of  mod¬ 
ern  traffic  will  cost  you 
more  money  than  will  an 
adequate  system  of  Con¬ 
crete  Roads  and  Streets. 

PORTLAND  CEMENT 
ASSOCIATION 

111  West  Washington  St. 
CHICAGO 

A  National  Organisatum  to  Improva  and 
Extond  tho  VtOM  of  Conermta 

OFFICES  IN  39  CITIES 
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SEEK  TO  TEST  MICHIGAN 
ANTI-GAMBLING  LAW 


Mandamus  Action  Started  Against 
Judge  When  He  Refuses  to  Issue 
Warrants  Against  Four 
Detroit  Newspapers 


Plan  $500,000  Ad  Campaign 

Tlie  Xatidiial  t  igar  Ix'af  Tobacco  As- 
^<x■iatillll  has  (kcidcd  to  six;nd  $500,000 
fur  a  co-operative  advertising  campaign 
in  newsiwiK-rs  and  magazines.  Jerome 
Waller  of  New  York  is  association  presi¬ 
dent. 


Birth  of  New  York  Journalism 

The  first  number  of  the  New  York 


Journal  or  General  Advertiser,  one  of 
the  first  New  York  newspapers  was 
published  158  years  ago  on  May  29, 
1767.  John  Holt  was  the  founder.  Revo¬ 
lutionists  financed  the  paper. 


N.  C.  Sunday  Dailies  Raise  Price 

The  Greensboro  (N.  C.)  Daily  .Wtcj, 
Raleigh  Ne^vs  and  Observer,  Chariotie 
Observer  and  other  North  Carolina 
morning  dailies  have  increased  the  price 
of  their  Sunday  morning  paper  from  7 
to  10  cents. 


Lansing,  Mich.,  June  11. — Early  re¬ 
view  of  the  provisions  in  the  Bahorski 
anti-gambling  act,  re-enacted  at  the  re¬ 
cent  session  of  the  state  legislature  and 
given  immediate  effect,  which  prohibits 
the  publication  in  Micliigan  of  odds  or 
betting  information  of  any  sort,  is  seen 
in  the  filing  of  mandamus  action  late 

last  week  to  compel  Judge  Charles  L. 

Bartlett  of  Detroit  Recorders  Court  to 
issue  warrants  for  officials  of  Detroit 
newspapers  alleged  to  have  violated  the 
new  law.  The  Supreme  Court  directed 
Judge  Bartlett  to  show  cause  why  war¬ 
rants  should  not  be  issued  in  the  case, 

setting  June  10,  as  the  final  date  for 

an  answer. 

The  mandamus  action,  resorted  to 
when  the  judge  refused  to  issue  warrants 
against  the  Detroit  News,  Detroit  Free 
Press,  Detroit  Times  and  the  Union 
News  Association,  is  said  to  be  the  lirst 
step  in  a  campaign  to  bring  about  com¬ 
plete  enforcement  of  the  act.  'fhe  News 
deliberately  published  betting  odds  on  the 
.\IcTigue-Berlanbach  and  the  Tommy 
(jibbons-Gene  Tunney  fights,  it  is  de¬ 
clared,  in  order  to  precipitate  a  test  case. 
The  Detroit  Times,  which  oiiposed  pass¬ 
age  of  the  law  and  which  is  alleged  to 
have  published  the  amounts  pari-mutuell 
tickets  paid  on  Hying  Ebony  in  the  Ken¬ 
tucky  Derby.  The  Detroit  Free  I^ress 
is  charged  with  practically  the  same 
violations  as  the  News.  The  news 
agency  cited  distributes  a  numlx-r  of  out- 
of-state  papers  some  of  which  feature 
daily  racing  forms  and  carry  much 
betting  data. 

Judge  Bartlett  based  his  refusal  to 
issue  warrants  on  the  contention  that 
’that  law  is  unconstitutional  in  its  appli¬ 
cation  to  newspapers.  Deputy  Sheriffs 
Charles  A.  Parker  and  James  F.  Quinn 
immediately  filed  application  for  the  writ 
'of  mandamus. 

'  '  It  has  been  charged  by  opponents  of 
the  Bahorski  Act,  which  is  substantially 
a  re-enactment  of  the  old  Voorhies- 
Bahorski  law  which  was  thrown  out  by 
the  supreme  court,  that  a  number  of  its 
provisions  are  unconstitutional.  It  pro¬ 
hibits,  among  other  things,  the  publica¬ 
tion  of  odds  on  a  contest  in  which  there 
-  is  an  element  of  chance,  even  after  the 
contest  has  been  decided.  So  far-reach¬ 
ing  a  provision,  it  is  maintained,  clearly 
violates  the  principle  of  freedom  of  the 

•  press  guaranteed  by  the  constitution.  It 
is  argued  that  prohibition  of  stories  aliout 

•  murders  and  infractions  of  the  dry  law 
after  they  have  occurred  would  be 
equally  plausible.  Supporters  of  the  law, 
however,  cite  the  stringent  provisions  of 
the  present  postal  laws  in  relation  to 
the  publication  of  information  about 
lotteries  as  a  valuable  precedent  no  more 
inclusive  and  no  stricter  than  the  new 
state  law. 

The  effort  of  the  proponents  of  the 
law  to  obtain  a  test  of  the  act’s  validity 
at  this  time  is  believed  to  be  aimed 
'  primarily  at  papers  from  outside  the 
state  which  enter  Michigan  containing 
all  the  gambling  news  excluded  from  the 
columns  of  state  paiiers.  Michigan  pub¬ 
lications,  generally,  it  is  claimed,  have 
complied  with  the  act  rather  consistently, 
despite  the  fact  that  even  their  wire 
news  services  carry  stories  which  con¬ 
flict  with  the  Michigan  law.  To  allow 
other  states  to  send  in  papers  containing 
this  banned  material  is  held  to  be  un¬ 
just  to  home  publications.  Following 
the  passage  of  the  first  act  containing 
this  provision  some  out  of  state  papers 
attempted  to  comply  with  the  law  or 
evade  its  penalties  by  blue-penciling  rac¬ 
ing  froms  in  their  Michigan  editions. 
No  such  action  has  been  taken  this  time, 
however,  so  far  as  can  be  learned  here, 
outside  papers  making  no  effort-  to  meet 
the  requirements  of  the  law  but  appar¬ 
ently  waiting  just  such  a  test  as  the 
present  case  promises  to  bring  about. 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


Wallace  Addressing  Machine  Outfit  for  Sale. 

On  account  of  consolidationt  we  have  2  Wallace 
stencil  machines  which  will  automatically  print 
and  address  wrapjjers  from  paper  stencils;  also 
3  g(od  stencil  ty|>ewTiters,  together  with  1,500 
stencil  card  boxes  are  for  sale.  First  check 
for  $300  takes  the  entire  outfit.  All  in  good 
operating  conditiem.  National  W^eeklies,  ^Tn- 
ona.  Minn. 


Printers’  Outfitters. 

Printing  Plants  and  business  bought  and  sold. 
American  Typefounders*  products,  printers* 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner.  Fendler  &  Co.,  96  Beckman  St., 
New  Vfirk  Citv. 


Used  Newspaper  Presses 


THE  Highest  StaNDARD 


Write  for  Information  Concerning 


Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 


Metals  Refining  Co. 

Hammond,  Indiana 


Warehouses  in  Principal  Cities 


Fastest,  most  easily  operated, 
most  accurate  and  durable  flat 
casting  box  you  can  buy.  Per* 
fectiy  balanced.  New  design  lock- 
oar  allows  for  quick  change 
1  regulating  thickness  of  casts. 


up 

whe 


Positive  quick  k>ck  -  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Goss  Stereotyping 
Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


SCOTT 

GOSS 

HOE 


16,  24 
Presses. 


and  32  Page 


24-Page  Press  for  black 
or  color  work. 


Quadruple,  Sextuple  and 
Double  Sextuple  Presses. 


Send  for  list  of  presses  which  are 
available  for  early  delivery. 


WALTER  SCOTT  &  CO. 

Plainfield,  New  Jersey 

441  Monadnock  Block 
1457  Broadway 


CHICAGO 
NEW  YORK 


Don’tTig  Metal 

It  Wastes  Money 


Don’t  melt  yoor  metal  twice  to  ate 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Syt- 
tem.”  References  gladly  furnished. 


ffUnkMias  iJba  Afafal  Fanaaca 

Printers  Manufacturing  Co. 

417  South  Dearborn  St. 
Chicago  m 


Cline- Westinahouse  Double  Motor-Drive 
with  full  automatic  push  button  control. 


USED  BY  THE 


Chicago  Tribune 

Chicago,  Ill. 

We  refer  you  to  them  for  their 
opinion 


MAIN  OFFICE  EASTERN  OFFICE 

Conway  Bldg.  Marbrldge  Bldg. 

Ill  W.  Wa-shlngton  St.  Broadway  at  34th  St. 
CHICAGO  NEW  YORK 


MODERNIZE 


your 


COMPOSING  ROOM 


with 


HAMILTON  EQUIPMENT 


Made  in  both  wood  and  itecL 


Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  RiTors,  Wis. 


For  ule  by  all  promiiicnt  Typ. 
Foiaider.  and  Dealer.  .VOTywhere. 


Frefses  for  Sale. 

Goss  Comet,  lAiplex  Anirle-Bar,  Duplex  16- 
paite  tulnil.ir,  Goss  3l)-paKe  and  several  other 
desirable  newspajier  presses.  Also  Junior 
Autiyplate,  .\utoshaver,  Semi-Autoplate  and 
general  stereotyping  equipment.  Gr’ffiths 
I’ubilshers'  Kjcchange,  Nassau  St, 

.V.  Y.  C 


Hoe  Quick-Lock-Up  Flat  Casting  Mould 


The  throwing  of  a  single  Lever  locks 
this  Hoe  Flat  Casting  Mould  which  is 
carefully  designed  and  constructed  for 
perfect  Balance  as  well  as  Quality  and 
Durability. 


Made  in  three  sizes- 
eight  columns. 


-five,  seven  and 


//  /t’s  o  Hoe,  It's  the  Best. 


R.  HOE  &  CO.,  Inc. 


504-520  Grand  St.,  N.  Y.  City 


7  South  Dearborn  Street, 
CHICAGO,  IIX. 


Also  at 

DUNELLEN,  N.  J. 


7  Water  Street, 
BOSTON.  MASS. 


edge  r< 
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(•  per  word  per  insertion,  cash  with  order, 
wC  for  advertisements  under  the  classifica¬ 
tion  of  "Situations  Wanted." 

on  per  line  per  insertion,  cash  with  order, 
WWW  j{  white  space  is  used  at  top  and  bot¬ 
tom  of  advertisement. 

per  word  per  insertion,  cash  with  order, 
IwV  f^,.  advertisements  under  any  other 
dsssification, 

per  line  per  insertion,  cash  vrith  order, 
wVC  white  space  is  used  at  top  and  bot¬ 
tom  of  advertisement. 


SITUATIONS  WANTED 


Accc\a)tant  and  Office  Manager* 

Traine«i  and  experienced  in  newspaper  account* 
ing  ami  office  management.  Understands  news¬ 
paper  business  from  tup  to  bottom.  Can  effect 
economy  and  efficiency  in  all  departments. 
Single,  but  have  domestic  responsibilities, 
(bristian.  Desire  Middle-West,  but  will  con¬ 
sider  other  hxality.  Address  A*573,  Editor 
&  Publisher. 


Advertising  Manager. 

Young  man  with  new'spaper  executive  experi¬ 
ence  desires  to  associate  with  growing,  ag¬ 
gressive  organization  rc<iuiring  services  of 
advertising  manager  or  assistant.  Experienced 
also  in  development  of  National  and  Classified 
lineage.  Single,  (Tiristian.  Best  references. 
Middle-West  preferred.  Address  A-572,  Editor 
k  Publisher. 


Advertising  Salesman. 

Experienced  as  manager,  capable  of  rendering 
copy  service  to  advertisers.  Have  worked  in 
cities  and  small  towns.  Can  furnish  excellent 
references  from  advertiser  as  well  as  puh* 
lisher.  Address  A-568,  Editor  and  Publisher. 


Advertising  Manager. 

Successful  advertising  manager-salesman  of 
small  city  dailies  seeks  connection  in  city  up 
to  fifty  thousand.  Gootl  executive,  copy 
writer  and  layosit  man;  clean,  conscientious, 
hard  working.  Will  build  lineage  and  hMd 
confidence  of  public.  Age  36,  family.  Box 
.\-571,  K<iitor  &  Publisher. 


Advertising  Solicitor. 

Over  fifteen  years*  practical  experience,  includ¬ 
ing  personal  contact  with  advertisers  direct, 
ali)  agencies.  •  Familiar  with  territories — New 
1  England,  New  York,  Pennsylvania,  ^uth  and 

I  West.  55eeks  connection  with  special  repre¬ 
sentative  or  publication  direct.  Best  of  ref¬ 
erence  as  to  character  and  ability.  Address 
Box  A-556,  Editor  &  Publisher. 


Circulation  Manager. 

Wide  experience  on  metropolitan  and  small 
dailies.  no\v<  employed,  wishes  to  make  a 
change.  Thoroughly  experienced  in  city  and 
country  circulation.  Familiar  with  A.  B.  C. 
records,  promotion  work  and  detail.  Paper 
25,000  to  50,000  as  circulation  manager,  or 
paper  50,000  to  100.000  as  assistant  circulatifm 
manager  or  city  circulator.  Prefer  Mid<ltc 
West  or  Southern  Stato.  A-559,  Kflitor  & 
I’uhlisher. 

Circulation  and  Promotion  Manager. 

Capable  circulation  manager  will  consider 
opening  on  daily  or  combination  papers  in 
strongly  contested  fields.  Capable  of  promot¬ 
ing  any  class  of  circulation  and  maintenance 
of  departmnet  at  reasonable  cost.  Backed 
up  with  Metropolitan  experience  and  gilt 
edge  reference.  Box  A -555,  Editor  &  Publisher. 


Crmposing  Room  Foreman. 

Desires  connection  where  .unusually  low  pro- 
ductifin  costs  are  expected;  can  also  assume 
responsibility  h»r  other  mechanical  operations. 
C-W2,  Editor  &  Publisher. 


Cnnposing  Room  Superintendent. 

Mith  credentials  showing  his  ability  to  oper- 
ite  comprising  rooms  more  efficient  and  eco- 
m^mical  desires  to  do  the  same  for  others. 

Cl??-'  &  Publisher.  _  _ 

Qty  Editor, 

Eastern  morning  daily  city  of  65,000  desires 
rhange  to  afternoon  field,  street  or  desk  Box 

A-5.M.  Editor  k  Publisher. _ _ 

Dual  Position  Wanted. 

1  am  boking  for  a  position  as  circulation  man¬ 
ager  and  assistant  business  manager.  Have 
had  long,  successful  experience  as  circulation 
manager  on  large  dailies,  but  now  w’ant  to 
locate — or  by  Sept.  1,  anyway — in  smaller  city, 
and  act  in  the  double  capacity.  “I>earTicti  the 
trade**  in  country  newspaper  (Office.  My  recom¬ 
mendations  will  satisfv  most  exacting.  T.et 
*ne  give  you  my  record  in  detail.  All  queries 
jj^ated  in  confidence.  Box  A-563,  Editor  & 
J^Jhli^her. 


Your  Classified  Ad 

in 

EDITOR  &  PUBLISHER 

is  remd  by  the  man 
y  ou  want  to  reach 


Situations  Wanted 


Editor. 

1,011^  experience,  university  trained,  now  as¬ 
sistant  to  managiiift  editor  of  second  largest 
Ii.iper  in  Middle  Western  State,  and  capable 
of  holding  managing,  cit^r,  state  and  telegraph 
desks  or  writing  editorials,  wants  place  on 
evening  paper,  preferably  east  of  Pittsburgh. 
Three  years  in  present  position.  Married,  33, 
sober  habits.  Free  July  1.  State  salary  to 
start.  A-S66,  Editor  &  Publisher. 


Florida  Publishers. 

Head  of  copy  desk  of  one  of  largest  pa^s  in 
Middle  West  wants  good  location  in  Florida. 
On  present  job  more  than  two  years.  Address 
A-530,  Editor  &  Publisher. 


Mechanical  Production  Manlier. 

Will  assume  entire  respons'bility  for  all  me¬ 
chanical  operations,  labor  and  production  of 
barge  publishing  organization;  37  years  of  age, 
with  20  years  of  wide  and  varied  experience. 
C-994,  Editor  &  Publisher. 


News  Executive. 

High  class  newspaper  man  of  ten  years’  ex¬ 
perience  seeks  permanent  connection  on  after¬ 
noon  daily.  Splendid  record  as  managing  edi¬ 
tor  and  dty  ^tor.  Age  31,  married,  college 
education,  good  personality,  hard  worker, 
abwilutely  reliable.  Thoroughly  acquainted 
with  all  problems  of  editorial  department.  A 
builder  of  good  will  and  real  newspaper  qual¬ 
ity.  A -549,  Editor  &  Publisher. 


Newspaper  Artist 

And  cartoonist  desires  change  from  large  city  to 
smaller  piece.  A-538,  Editor  &  Publisher. 


Newspaper  or  Advertising  Agency. 

Connection  desired  by  young  woman,  now  em¬ 
ployed.  Competent  to  manage  national  ad¬ 
vertising  department  medium  sized  newspaper; 
three  years’  experience.  Box  C-977,  Editor 
&  Publisher. 


Newspaper  Man. 

Thoroughly  trained  newspaper  man,  former 
Sunday  editor,  wants  position  as  special  fea¬ 
ture  writer  for  national  magazine.  Can  do  own 
camera  work.  Will  submit  references  and 
samples.  Plenty  of  ideas;  single;  salary  $50. 
Box  C-982,  Editor  &  Publisher. 


Pressman. 

Twenty  years’  exiierience.  exjiert  on  newspaper 
color  printing,  with  training  in  all  departments, 
no  objections  leaving  New  York:  prefer  the 
South.  Box  A-57n,  Editor  &  Publisher. 


Promotion  Manager,  Director  of  Circulation 

on  a  daily  and  Sunday  of  40,000,  desires  an 
opening  about  July  15th.  Thoroughly  experi¬ 
enced  in  all  branches.  Can  write  his  own  copy. 
•Age  24,  single,  2  years  college.  Straight  salary 
or  salary  and  Ixmiis.  Box  A-558,  Editor  & 
Publisher. 


Reporter,  City  Editor. 

Twelve  years’  experience  reporter,  correspond¬ 
ent,  city  editor.  I-ast  four  years  in  business. 
IVsire  to  return  to  newspai>er  work.  Forty- 
one  years  old.  Will  go  anywhere  and  at 
nominal  salary.  Reliable,  .accurate,  goo<l  edu¬ 
cation.  A-564,  Eilitor  &  Publisher. 


Reporter. 

Desires  (losition  on  small  town  daily  or  weekly. 
Has  had  experience  on  several  large  metro- 
imlitan  dailies  and  can  cover  any  beat.  How¬ 
ard  Smith,  6  Jane  street.  New  York  City. 


HELP  WANTED 


A  Managing  Editor. 

Man  or  woman,  to  take  full  charge  of  Erlitorial 
l>epartment  of  growing  weekly  paper  in_  a 
city  located  in  New  England  with  a  p'rpul.ation 
n(  30, CFO.  Must  lie  experienced  and  capable 
of  writing  vigorous  and  attractive  editorials. 
Salary  $55  per  week.  Only  replies  containing 
full  particulars  and  references  will  he  consid¬ 
ered.  Address  Box  A -576,  Editor  &  Publisher. 


A  Live  Opportunity 

For  Live  (Trculatioii  Managers — Within  the  last 
six  years  a  permanent  national  circulation  or¬ 
ganization — the  largest  of  its  kind — has  been 
developed  and  is  now  functioning  successfully  in 
all  of  the  large  cities  of  the  country  from  Maine 
to  California.  Branch  offices  have  been  estab¬ 
lished  in  more  than  fifty  big  cities.  The  man¬ 
agers  of  these  branch  offices  whose  earnings 
range  from  $2,600  to  $7,500  per  year  and  more, 
have  been  drawn  largely  from  the  ranks  of 
newspaper  circulation  managers.  There  are  still 
several  desirable  openings  for  the  right  men, 
due  to  further  expansion  of  the  organization, 
which  has  not  yet  reached  the  limit  of  its 
growth.  We  can  place  three  men  immediately, 
but  we  require  that  candidates  for  these  vacan¬ 
cies  be  almut  thirty  years  of  age  or  older,  and 
th.it  they  must  have  had  exi)erience  in  hiring 
and  training  canvassers.  Refernces  required. 
Ernest  .\.  Scholz,  Circul.ition  Director,  The  Biit- 
terick  Publishing  Company,  Butterick  Building. 
New  York. 


Help  Wanted 


Account  and  Office  Manager. 

Married  man  with  newspaiter  training.  Attrac¬ 
tive  small  city,  splendid  schools,  reasonable  liv¬ 
ing  costs.  Write  fully,  covering  qualifications, 
age,  salary,  references.  Daily  Gazette,  Sterling, 


Auditor  and  Accountant. 

Fully  acqu.iinted  with  newspajier  .iccounting,  ad¬ 
vertising,  circulation  books,  general  books,  etc. 
Give  full  information  with  first  letter,  with  com¬ 
plete  ex_perieiice  and  references,  .-\ddress  Box 
A-560,  Editor  &  Publisher. 


Business  Manager. 

Able  to  take  lull  charge  of  husitiess  end  of 
weekly  paper  and  job  printing  plant.  Applica¬ 
tion  must  give  full  history  of  applicant  to¬ 
gether  with  adequate  references.  Salary  $55. 
Address  Box  A-574,  Editor  &  Publisher. 


Manager, 

Man  or  woman,  for  established  weekly  paper 
in  eastern  city  of  25.(100  inhahit.ants.  .Applicant 
must  be  experienced  and  must  have  proven 
himself  successful  in  being  .able  to  conduct 
lioth  the  Business  and  Erlitori.al  Dcp.artments, 
taking  entire  charge  including  job  printing 
business.  Replies  should  give  full  p.articulars 
as  to  experience  and  measure  of  success  at¬ 
tained,  with  references.  Salary  ^3.500.  Address 
Box  A-.''75.  Editor  rt  Publisher. 


SyndScate  Wants  Salesman 

To  grow  with  organization.  Salary,  commission 
and  expenses.  Full  time  or  side-line.  Oppor¬ 
tunity  for  right  man  to  become  sales  manager 
or  member  of  firm.  Permanent  position.  Un¬ 
limited  possibilities.  State  present  territory  and 
experience.  Replies  confidential.  A-509,  Editor 
&  Publisher. 


Wanted. 

Newspaper  reporter.  Address,  stating  experi¬ 
ence  and  salary  expected,  John  K.  Walbridge, 
The  Saratogian.  Saratoga  Springs,  N.  Y. 


Wantfd. 

Copyreader  and  make-up  editor  for  weekly 
business  magazine.  Must  know  type,  m.aking 
layouts  and  handling  material  for  engraver. 
Combined  new-spaper  and  magazine  experience 
preferable.  Give  age  and  full  particulars  in 
writing,  and  what  salary  exiiected.  Box  A-561. 
Editor  &  Publisher. 


Wanted. 

Two  bright,  energetic  advertising  solicitors  for 
leading  Florida  daily.  Must  tie  Southerners 
who  are  proved  business  getters.  (Inly  experi¬ 
enced  men  who  are  good  copy  writers  need 
apply.  Reply  with  full  details  of  previous  ex¬ 
perience  and  names  of  references  and  salary 
expected  to  Box  A-562,  Editor  &  Publisher. 


Working  News  Executive 

for  the  Newark  Morning  I-edger.  Ou.alifica- 
lions;  Must  be  teetotaller  as  to  alcoholic  bever¬ 
ages,  with  experienee  in  like  positions  and  a 
record  for  holding  such  positions  that  will  leave 
no  doubt  as  to  qualifications.  You  have  prob¬ 
ably  been  told  that  Russell  is  a  tyrant,  impossi¬ 
ble  to  work  for  or  with.  That  is  true  if  you 
are  contributing  to  the  establishment  of  the 
■American  Bootleggers’  Aristocr.acy.  He  exacts 
sober,  intelligent  application  of  the  fundamental 
rules  in  the  making  of  a  daily  nwspajier,  and 
he  will  accept  nothing  less.  In  the  past  drunk¬ 
enness  has  lieen  the  trouble  in  praetically  every 
case  of  summary  dismissal,  ami  they  have  all 
lietn  dismissals. 


BUSINESS  OPPORTUNITIES 


A  Newspaperman  With  Cash 

Wants  to  buy  an  established  afternoon  news¬ 
paper  in  a  Middle  Western  town  of  12.nni>  to 
35,nnO.  Will  treat  Cf>rreHp(indence  confidentially. 
Address  Box  A •577,  K*litor  Publisher. 


California  Daily. 

Business  manager  will  he  offered  opportunity 
to  invest  in  California  mominR  daily  in  metro- 
iKilitan  city.  Field  is  invitinj?  and  exclusive 
with  friendly  sentiment.  Bisf  development 
ahead  and  practical  man  will  he  convinced  of 
future.  Will  require  about  $75,000  cash.  Full 
particulars  if  suitable  financial  reference  Riven. 
Box  A-553,  Editor  &  Publisher, 


Have  a  Few  Thousand  to  Invest 

With  services,  where  responsibility  can  be 
shared  by  young  all-around  newspaper  and 
printing  executive.  Present  connection  in  Chi¬ 
cago.  Single  and  an  orphan,  therefore,  will  go 
anywhere  that  offers  a  real  future.  Good  char¬ 
acter  and  references.  A-504,  care  Editor  & 
Publtsher. 


High  Class  Investment. 

Publisher  with  exceptional  metroprilitan  man¬ 
agement.  experienced,  who  has  owned  three 
newspapers  and  now  owner  of  new'spaper  in 
city  of  170,000.  is  preparing  to  purchase  an¬ 
other  newspaper  in  city  of  s;imc  population. 
If  you  have  mnney  to  invest,  together  with 
services,  and  want  to  join  live  organization  of 
well  known  young  newspaper  men  who  have 
made  proven  successes.  Address  B'*x  A-550, 
care  Editor  &  Publisher. 


To  Owners 

Client  has  $50,000  cash 
available  for  first  pay¬ 
ment  on  newspaper 
property.  All  corre¬ 
spondence  will  be  held 
in  strict  confidence. 

Palmer,  Dewritt  &  Palmer 

Newspaper  Prop«rtiei 

350  Madigon  Ave.,  New  York 


Successful 

Performance 


of  alaMat 
Rerfanaaaoa  ia 


This  firm  hag  a  rcoard 
IS  year*  of  tucoeatful 
the  difiScnlt  work  of 

PURCHASB,  OOrnOUDATION; 

SALE  AND  APPRAI8AL 
of  newipaper  and  mafaxlaa  provertk* 
throughout  the  U,  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 

^  WE  CONNECT  THE  WIRES  ? 

noOKKEFPER  -  AUDITOR. 

Seventeen  ye.-irs  in  these 
cap.ncitie!i.  All  hut  three  years 
'vith  newspapers.  H.-is  travelled 
for  newspaper  auditor,  correct¬ 
ing  mistakes  and  installing  sys¬ 
tem.  (D.ies  not  care  for  travel.) 
Has  been  employed  hy  only 
three  companies.  “Efficient  and 
trustworthy.  We  conscientiously 
recommend  him.”  Age  37.  Mar¬ 
ried.  l’nivers!4y  trained.  Pre¬ 
fers  East.  $45.  (No.  2153B) 

Fernald’s  Exchange. Inc 

Third  Nat*l  B'lo'G.,  SpRiNcriELO,  Mass. 


Business  Opportunities 


Ficsperou*  Weekly  for  Sale. 

Owning  other  iiit>  rests  requiring  time,  will 
-rll  my  weekly  newspaiier  located  near  New 
Y.i'k  Pity.  Reasonable  price,  terms.  Spicn- 
did  proposition  for  live  newspaper  m.an.  Box 
.\  .357,  Editor  ft  Publisher. 


Ni  wspaper  Man  and  Job  Printer. 

W.inted  to  purchase  half  interest  in  weekly 
paper  and  job  plant  in  a  growing  citv.  Must 
I’C  a  hustler  and  willing  to  give  services,  also 
fnnii.-Ii  good  reference.  AVithin  lOn  miles  of 
New  A'ork  City.  Box  A-569,  Editor  &  Pub¬ 
lisher. 


Newspaper  Wanted. 

By  newspaperman  who  has  had  nniisiial  range 
of  exiierience,  frorn  small  town  daily  to  large 
city;  from  advertising  .and  business  end  to  edi- 
ti  rial  eml;  from  weekly  to  medium  .sized  city, 
and  later  metroimlit.an  daily;  have  some  capital, 
gixid  credit  and  successful  business  record.  Do 
not  licsitate  to  submit  your  proposition  regard¬ 
less  of  si/e.  I’r.actical  Newsi>a|>erman,  A-567, 
Kditor  &  I’lihlislier. 


Printing  Opportunity. 

Change  in  style  of.  piiMication  makes  available 
a  moderate  equipped  newspaper  plant  and  ro- 
t.ary  press.  Want  to  contract  one  or  two  pub¬ 
lications  to  he  printed  and  issued  from  Wash¬ 
ington.  .Address  I^ick  Box  1915,  Washington. 


Will  Sacrifice. 

Coiitrolling  interest  best  semi-weekly  newspaper 
.and  field  Southern  California.  Town  10,000, 
half  way  between  I.ong  Beach  and  Los  Angeles; 
many  main  hoiilevarils;  2  railroads:  36  miles 
paved  streets;  building  permits  last  18  months 
nearly  two  million;  growing  rapidly;  five  new 
industries  this  year;  conceded  best  field  in 
Southern  California.  Paper  grossed  $26,988, 
1924  newspaper  alone.  Expense  last  year, 
$26,169.  R.ate  35c.  local,  42c.  foreign,  subs. 
$3  year.  Circulation  2.000;  has  linotype,  flat- 
lied  press.  Miller  saw,  stones,  type.  e<|uipment 
ample.  Company:  1,560  shares,  $10  par,  out- 
st.andine.  Advertiser  holds  826  shares,  giving 
full  cr.ntrol.  Minority  shareholder  is  mechanical 
man,  so  business  runs  itself.  Crfiod  executive 
should  make  $5,000  net  first  ye.ar.  and  by  add¬ 
ing  joh  shop,  much  more.  Competition  only 
weak  semi  weekly,  with  20c.  rate  and  half  busi¬ 
ness.  Community,  Protestant,  two  service  xliihs, 
.active  Chamber  Commerce,  fine  people,  social 
life.  etc.  Proposition  ideal  for  man  wants 
locate  livest  n  mmunity  sunny  Southern  Cali¬ 
fornia.  .Speed  imperative,  so  first  come,  first 
served.  I’rice  for  quick  sale.  $10,000  cash. 
Might  consider  terms.  This  docs  not  include 
hroker.ige.  Wire  when  you  ran  come.  This  is 
last  time  this  ad  will  rim.  731  San  Fernando 
Bldg.,  Los  Angeles,  Cal. 
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DOLLAR  » * 
PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


BUSINESS  TICKLERS 


also  be  worked  in.  A  chart,  to  be  charged 
for,  can  show  where  boats  may  be 


Advertising  Boosted  Laundry  Business 

Newspaper  advertising  has  greatly 
increased  the  laundry  business,  VV.  A. 
Johnson  of  Galveston  Tex.,  president  of 
the  Laundry  Owners  National  Associa¬ 
tion,  told  members  of  the  Northwest 
Canadian  Laundrymen's  Association, 
meeting  in  Regina,  Sask.,  recently.  Mr. 
John.son  said  he  devoted  two  per  cent  of 
each  year’s  profits  to  newspaper  adver¬ 
tising. 

“R.  H.  L.”  Raising  Radio  Fund 

Richard  Henry  Little,  conductor  of  the 
Line-O-Type  of  the  Chicago  Tribune, 


VOUR  local  druggists  quite  often  take  rented,  cost  of  fare  to  various  points  by  and  some  of  the  most  famous  of  the  con- 
1  on  a  new  article  on  the  oromise  of  a  3*’*^  week  and  trips  outlined.  Ads  tributors  to  the  column,  have  gone  into 


on  a  new  article  on  the  promise  of  a 
guaranted  amount  of  advertising.  Many 
times  the  manufacturer  will  start  the 
campaign  and  then  cancel  it  before  he 
has  used  the  amount  of  advertising  re¬ 
quired.  When  a  new  campaign  like  this 
comes  in  find  out  from  the  druggist  the 
amount  of  advertising  promised,  keep 
track  of  it  and  if  the  required  amount 
is  not  used  notify  the  druggist  and  have 
him  wfrite  a  letter  demanding  that  the 
advertising  campaign  be  completed  in 
accordance  with  the  contract.  This  will 
bring  in  many  additional  inches  of  ad¬ 
vertising. — W.  R.  M. 


could  easily  be  sold  to  fill  the  page  on  the  campaign  to  raise  funds  to  buy  radio 


hunting  paraphenalia. — L.  T.  J. 


sets  for  disabled  and  maimed  soldiers. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


Graduation  days  are  almost  here.  With 
graduation  we  see  the  seniors  in  their 
di^ified  cap  and  gowns.  Where  did  they 
originate  and  what  were  they  first  meant 
to  represent?  What  do  the  different  color 
trimmings  mean? — C.  E.  Pellissier. 

.\  series  of  local  “See  —  —  First” 
articles  should  prove  an  interesting  and 
valuable  feature.  Run  one  a  day,  briefly 
sketching  the  pperations  of  a  local  busi¬ 
ness  or  industry,  naming  the  officials  and 
executives. —  W.  A.,  Charlotte,  N.  C. 

The  Xcw  York  World  now  runs  a 
feature  setting  forth  the  day’s  news  in 
brief  and  the  page  index,  so  that  he 
who  runs  may  read.  Its  popularity  was 
attested  to,  recently,  by  a  flood  of  letters 
when  the  novelty  had  been  temporarily 
discontinued. — Hyman  Gershon,  N.  Y.  C. 

~J  ^r01?E  »  GET  ^ 
/  THf?CHJGH  5HAMFOOlts/G) 
i  These  floors  i'll  ( 

)  HAVE  A  PERMAMENT  { 

(  WAVE  IN  The  3PINE  ) 


The  Dubuque  (la.)  Tunes  Journal,  origin  is  based  on  a  specific  date  in  history 
conducts  an  industrial  page  devoted  to  jg  write  a  story  of  the  event  in  modern 
trade  and  business  reviews.  As  a  news  style  just  as  your  news  service 
feature  the  paper  runs  a  small  ear  in  ^vould  report  it  to  vou  if  it  had  hannened 


A  GOOD  page-one  holiday  feature  to  type  of  fiction  they  are  receiving  which 
ho  used  on  almost  any  holiday  whose  they  claim  is  fit  only  to  serve  as  waste 


origin  is  based  on  a  specific  date  in  history  paper.  An  interview  with  some  of  the 
is  to  write  a  story  of  the  event  in  modern  editors  is  sure  to  interest  your  readers 
news  style  just  as  your  news  service  even  though  they  may  not  indulge  in  the 


feature  the  paper  runs  a  srnail  ear  in  ■would  report  it  to  you  if  it  had  happened  writing  art  and  those  that  do  might  feel 
an  ejght  column  box  head  giving  dates  today.  This  could  be  used  with  a  the  need  of  a  little  personal  advice. — 
of  civic  club  meetings.  From  time  to  feature  hea<l  or  in  a  box  with  or  without  C.  E.  Pellissier. 
time  other  events  of  interest  are  carried,  appropriate  cut.  The  following  lead  - - 


The  ear  is  a  good-will  builder.  L.  J.  paragraph  is  for  Thanksgiving  issue:  Call  on  some  of  the  florists  in  your 


Jellison. 


Plymouth.  Mas.s.,  Nov.  27.  1621 — (Special  town.  They’ll  give  you  some  interesting 
Massasoit  and  so  Warn-  (P.pe  gpr;,,  .„„i 

pa«og  braves  have  accepted  the  invitation  of  <3  *  r*  •  *1  *  rr  ' 


‘AVhich  is  the  most  popular  broadcast-  braves  have  accepted  the  invitation  of  ;  r/  71  •  ‘  pethe.rts 

;.v«-  tiflA  o  radin  rnn  Governor  William  Bradford  of  the  Plymouth  nowers  lor  uieir  S\a ceineariS, 

ing  station  was  the  title  ot  a  radio  con  colony  to  join  the  Pilgrim  settlement  today  in  maiiv  are  shv  alxTUt  it?  How 

mu  ffstivai.  in  know  w'hen  and  what  flow^ 

fMass  )  Datlv  Globe.  The  merchants  observance  of  the  first  successful  harvest  since  •  i  a  ti  i 

Lvid^  -sisting  ef  radio 


.sets  and  parts.  The  scheme  lasted  about 
two  weeks,  during  which  time  the  paper 


obtained  good  radio  advertising,  the  radio  Declaration  of  Independence  would 

dealers  good  publicity  and  the  readers  make  a  good  “story”  for  issue  of  July  4, 
of  the  paper  an  interesting  feature.  About  using  a  Philadelphia.  July  4,  1776  date 
20  radio  stations  were  listed  and  con-  I'ue,  giving  the  detailed  happenings,  the 
testants  were  asked  to  vote  for  a  station  Declaration  aiul  signers.  Gerald  S. 
as  being  the  most  popular  and  at  the  Wood, 
same  time  giving  a  forecast  of  the  re-  .  ^ 

suits  of  the  total  voting.  The  first  cor-  According  to  some  <)f  our  magazine 
rect  forecasts  received  won  the  prizes. —  editors  every  person  in  the  U.  S.  who 
Harold  Nuttall.  ''»'«•  lx>rrow  or  appropriate  a  tyi^- 

writer  indulges  in  tlie  art  of  story  writ¬ 
ing.  The  editors  arc  disgusted  with  the 


BY  UNITED  PRESS 


Since  everyone  is  thinking  and  talking 
prosperity  these  days  it  would  be  a 
splendid  stunt  for  the  paper  to  put  on  a 
Local  Prosperity  Week  during  which  the 
merchants  would  offer  goods  at  the  low 
prices,  prices  which  can  probably  never 
i>e  obtained  again.  Such  a  week  could 
easily  be  made  a  tremendously  big  event 
and,  of  course,  the  paper  would  obtain 
a  great  amount  of  additional  advertising. 
— Frank  H.  Williams. 

Sporting  goods  dealers  can  he  made 
good  for  advertising  copy  through  the 
use  of  a  middle  page  spread  showing  the 
seasons  for  game  in  the  territory,  license 
costs,  where  obtained,  restrict^  lands, 
such  as  parks.  Then  too  various  gun 
loads  for  different  types  of  game  could 
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STEP  WORD 
PUZZLES 

By  ARTHUR  WYNNE 

Father  of  Modern  X-  Words  invents  and 
patents  new  popular  bit.  Get  it  via — 

KING  FEATURES 
SYNDICATE,  Inc. 

241  W.  58tli  St  NEW  YORK  CITY 


ForBtnoiinimid&aidkfbkv^mpm 
IntarnaiiaiMl  Newt  Service 
Woria  Btddliic,  ntow  York 


SIR  PHILIP  GIBBS 

Brilliant  Journalist 

and 

Novelist 

has  written 

Six  Articles 

on 

Present  Conditions 

in 

Germany,  France,  Egypt 

WEEKLY  RELEASE 

Aek  for  Samples 

The  McClure  Newspaper  Syndicate 

S73  Fourth  Avenue,  New  York  Oty 


UNITED  PRESS  ASSOCUTIONS 
World  Bnildini  New  York 


o/iomas  TK 

Compang^ 

Memphis,  --Tenn. 

—  m  •  m  * 

Originators  of  the 
Perm  einen 
Weekly  Business 
Review  Pa^e 


Look  VIS  up  in 
Dvtn  oi*  Bi'cidsireets 


flowers  for  their  sweethearts.  How 
many  are  shy  alxiut  it?  How  many 
don’t  know  when  and  what  flowers  to 
send  a  girl?  How  many  men  quit  buying 
after  they  get  married,  whereas  they 
were  frequent  customers  before?  There 
are  a  lot  of  questions  you  can  ask  the 
florist  to  make  an  amusing  feature  yarn. 
— Haynes  Trebor. 


Tliis  is  just  one  of  the  panels  ; 
furnished  subscribers  for  adver¬ 
tising  the  new  comic  strip,  , 
Ella  Cinders.  ^ 

Ella  Cinders’ 

Immediate  ^ 

Success 

/s  jjour  terrilor])  still  open? 
Better  wire. 

Metropolitan  Newspaper 
Service 

Maximilian  Elsrr,  Jr.,  Cent.  Mgr. 

150  Nassau  Street,  New  York  City 


The  Worlds  Greatest 
Newspaper  Feature 
Service 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news¬ 
papers  throughout  the 
United  States  and  in  for¬ 
eign  countries. 

4  page  ready-print  eoler  comiek 
Write  for  samples  and  r^es 
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It  must  be  noted  that  Pennsylvania  has  increased  its 
total  bank  deposits  durinja;  the  past  six  months  while 
other  territories  have  decreased  theirs. 

Pennsylvania  has  also  increased  its  savings  deposits. 
Here  is  one  state  where  business  is  thriving. 


Over  Ten  Per  Cent  of  Government  Tax 

Is  Paid  By 

PENNSYLVANIA  PEOPLE 


In  the  matter  of  incomes  Pennsylvania  ranks  second 
and  pays  10.87  per  cent  of  the  total  income  tax. 


National  Advertisers  can  win  this  market  through  daily 
newspapers  and  close  cooperation  with  the  local 
merchant.  This  list  of  representative  dailies  will  in¬ 
troduce  merchandise  into  the  homes  of  the  buying 
individuals  of  Pennsylvania. 


Circula- 

2,500 

10,000 

lion 

lines 

lines 

**Allentown  Call  . 

. (M) 

29,545 

.10 

.10 

**Allentowii  Call  . . 

. (S) 

19382 

.10 

.10 

...  .(E) 

6,033 

7,400 

.03 

.03 

ttBloomshorg  Press  . 

. (M) 

.029 

.029 

**Chester  Times  . 

. (E) 

16376 

.055 

.055 

ttCoateaville  Reconl  . 

. (E) 

6,650 

.035 

.03 

•’Connellsville  Cour'ur  .... 

. (E) 

6333 

.02 

.02 

Eaalon  Express  . 

. (E) 

22,416 

.07 

.07 

♦•Erie  Times  . 

. (K) 

27,456 

.08 

.08 

Harrisbnrg  Telegraph  - 

. (E) 

40,022 

.095 

.095 

TtHaaleton  Plain  Speaker. ..  .(E)  ) 
ttHaxleton  Sundard-Sentiael.(M)  ) 

19,680 

.07 

.06 

♦♦Mount  Carmel  Item  . . . . . 

. (£) 

4381 

.025 

.021 

♦♦Oil  City  Derrick  . 

. (M) 

6377 

.035 

.035 

♦♦Potltrille  Republican  and  Mom- 

ing  Paper  . 

..(E&M) 

16.109 

.08 

.07 

Circula- 

2,500 

10,000 

tion 

lines 

lines 

♦♦Scranton  Times  . 

.(E) 

43,200 

.12 

.11 

♦♦Sharon  Herald . 

.(E) 

7314 

.0285 

.0285 

Stroudsburg  Record  (E)  Press.. 

.(M) 

8,078 

.045 

345 

♦♦Sunbury  Daily  Item  . 

.(E) 

4364 

.025 

.021 

♦♦Warren  Times-Mirror . (E&M) 

8,780 

.04 

.04 

♦♦Washington  Obserrer  and 

Re- 

porter  . (M&E) 

17,181 

.06 

.06 

ttWest  Chester  Local  News  .... 

,.(E) 

11352 

.04 

.04 

♦♦Wilkee-Barre  Times-Leader  . 

(E) 

24374 

.08 

.06 

♦♦Williamsport  Sun  . . 

..(E) 

20,149 

.07 

.07 

ttYork  Dispatch  . . 

..(E) 

19,139 

.05 

.05 

**A.  B.  C.  Sutement,  March  31,  1925. 
ttCovemment  Stalemenl,  March  31,  1925. 
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.07 


Editor  &  Publisher  for  June  13,  1925 


How  Can  They 
Help  It  ?  ?  ? 

Scientists  tell  us  that  we  uncon¬ 
sciously  stow  awa^^  our  minds 
many  more  things  than  ^e  conscious¬ 
ly  put  there.  More  than  two  hundred 
thousand  people,  with  whom  the  read¬ 
ing  of  the  New  York  Telegram  is  a 
fixed,  daily  habit,  instinctively  turn  to 
its  columns  to  find  what  and  where  to 
buy. 

HOW  CAN  THEY  HELP  IT— with 
practically  no  duplication  in  their  buying  of 
an  evening  newspaper? 


Therefore,  what  the  national  advertiser 
seeks  as  much  as  anything  else  is  the  constant, 
cumulative  effect  on  a  great  number  of  people 
who,  even  unconsciously,  see  his  advertisement 
day  after  day.  ’ 

The  people  in  two  hundred  thousand  homes, 
into  which  the  Telegram  goes  every  evening, 
represent  a  population  approximately  equal  to 
that  of  St.  Louis,  Pittsburgh  or  Baltimore. 
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